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... it takes the Right one to do the job! 





Tee-Pak Stuffing Horns are the best friends your WIENIE-PAK® “Smoothies” ever had . . . 
perfectly mated for fast, smooth, uniform stuffing, strand after strand! But, it DOES take 
the right horn to do the job...the Tee-Pak horn that’s specially engineered to YOUR “Smoothies”! 
Combined, they’re the most outstanding frankfurter stuffing team ever developed! 
Call Your Tee-Pak Man—With the use of special, high speed movies of stuffing 
operations, Tee-Pak has the latest facts on stuffing horns. Call your Tee-Pak Man now for 


the full horn story and the difference it can make in your stuffing operation! 


Tee-Pak, Inc. Tee-Pak of Canada, Ltd. 


Chicago - San Francisco Toronto 














(Standard Mixer) 
Capacities from 75 to 2,000 pounds 








UALITY 
SAUSAGE MACHINERY 


for more than 80 years 


* BUFFALO equipment is noted for its sound design . . . sturdy con- 
struction .. . safety and sanitation . .. dependable performance and 
coast-to-coast factory service. BUFFALO is first in offering new proved 
features that increase plant efficiency and protect product quality. 


John E. Smith's Sons Co. 


50 BROADWAY BUFFALO 3, N. Y. 
Sales and Service Offices in Principal Cities 
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THE MOST 
COMPLETE LINE OF 
SAUSAGE-MAKING 

MACHINERY 







VACUUM MIXERS, Capaci- 
ties from 75 to 2,000 Ibs. 


_ 





STUFFERS, Capacities from 
Ibs. 


Oe te 1060 Widest range 


of sizes 


Greatest variety 
of types 







SILENT CUTTERS, Cutter Ca- 


Capacities from 
i pacities trom 20 te 800 Ibs. 


GRINDERS 
1,000 te 15,000 ibs. per hour 


Send for these informative Booklets 


JOHN E. SMITH’S SONS CO., 50 Broadway, Buffalo 3, N. Y. 

I am interested in the following: 
(_] Silent Cutter (_] Smokemaster 
] Mixer {-] Grinder 


(] Casing Applier [1] Stuffer 


(_] Head Cheese Cutter 
(] Pork Fat Cuber 


(] Combination of Speciat 
Purpose Equipment 
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Here’s a Story with 6 Sides! 


It's a story about Box-ing - - - how to properly package your 
product. It’s not a long story but it is a vitally interesting 
and important one! 

Primarily, a package should protect. That's expected. 
Any precision-engineered package will do that! Really, truly 
important, however, is the package design. A package must 
sell! Good package design has eye-appeal . . . buy-appeal .. . 
creates an irresistible impulse to reach for it because it 
fairly yells: “Take Me!” 

For decades, Schoettle has pioneered the precision- 
engineered, smartly-designed folding box - - - the box that 
protects and sells! Be skeptical. Ask to be shown. Ask Schoettle 
..- no obligation, of course! 


LOWINS. SCHOETTLE CO. —- 


Designers and Manufacturers of Paper Boxes with Buy Appeal 












UF SUGGES! 








In a moment he will have taken his first bite, and within 
seconds thereafter have decided whether or not his mother 
buys this brand of frankfurter again. By his smile or his 
frown ...his demand for a second or refusal to finish the 
first... he will create or lose for the processor that success- 
essential, the “repeat sale’. No matter what factors, real or 
intangible, sell your prepared meat product initially... 
flavor and flavor alone sells it again... and flavor is our 
specialty! Give your products “the taste of success” with 
SPISORAMA dry soluble SEASONINGS... the seasonings 
developed specifically for the meat packing industry. Your 
D&O representative will obtain trial quantities or make 
arrangements for individual testing of your product with 
SPISORAMA SEASONINGS in the development laboratories 
and test kitchen. Consult D&O. 


‘ grseni et ou , 


y Our 156th Year of Service 
| DODGE & OLCOTT, INC. 
* . 180 Varick Street * New York 14, N. Y. 


Sales Offices in Principal Cities and Toronto, Canada 


ESSENTIAL OILS * AROMATIC CHEMICALS 
PERFUME BASES * FLAVOR BASES + DRY SOLUBLE SEASONINGS 
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Get these exclusive features to produce fine quality 

molded meat products. 

@ EASY TO CLEAN—sanitary, stainless steel, one piece 
cover reduces labor at least 50%. 

@ NO REPRESSING EVER NECESSARY because seven inch 
springs can pull one piece cover up to 2%” into mold. 

@ NON-TILTING COVER—rods through end brackets 

makes it impossible for cover to tilt. 





SPEED LOAF MOLDS ¢ 
Open End Stainless Steel 


Stuffed direct from Stuffer, Globe-Hoy Speed | 
Molds are ideal for production items because of 
fewer air pockets. Thus a firmer product than | 
with ordinary molds. Both ends open for easy | 
removal. | 
| 










Za (sr) EXTRA HEAVY DUTY | 
. PRE-SLICING MOLD— | 


16 Gauge Stainless | 
Steel Body | 


@ Exclusive 
Positive Locking 
Cover prevents leakage. 
The wedge lock cover fits on to 
a heavy tapered flange around the end ™ , 

of the mold to give a tight self-locking seal which reduces leakage 
to a minimum—yet easy to put on or remove. 

Extra Heavy gauge stainless steel. 16 gauge on body and 16 
gauge on covers gives greater durability and increased mold 
life. 


This new mold, despite its heavier construction, 
is still the easiest mold to handle. The 24” or 
27” length mold gives you only 2 end covers 
instead of 6 separate parts, to save time and 
labor in cleaning, handling and stuffing. Both 
ends open for quick removal of loaf. 
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She GLOBE Company 


4000 S. PRINCETON AVENUE @ CHICAGO 9, ILLINOIS 





( 
IMPROVED _ 
HAM MOLD 


(Patented) 


LOAF MOLD 
(PATENTED) 


OPEN TOP LOAF PAN 


This new and fast method is superior, more uni- 
form, and operated with less effort. Any 
operator can easily adapt himself to it. 














PRE-SLICING MOLD SHOWN WITH‘ 


STUFFING CARRIAGE 
The Globe-Hoy Pre-Slicing mold speeds produc- 
tion and cuts costs up to 663%4%. The 24” or 
27” length mold gives you only 2 end covers 
instead of 6 separate parts. 
Saves time and labor in cleaning, handling 


and stuffing. Both ends open for quick removal 
of loaf. 


AIR OPERATED MOLD UNLOADER 


The new Globe-Hoy Air Operated Mold Unloader 
eliminates wear and tear on loaf molds. Now 
there is no need to pound the ends to free loaves. 
Improves product appearance—no broken ends. 
Will pay for itself many times over. 


These and many other Globe-Hoy prodtcts were 
designed to speed up the production of Ham and 
Loaf Molds in your plant. All are available 
NOW! Send for new illustrated catalog showing 
sizes and prices today. 




















New Money Maker for your job . . . Versatile Driverized Cab with big windshield, free- 
Ford F-600 with custom van body for time- breathing woven upholstery and exclusive seat 
saving deliveries. GVW 16,000 lbs. Choice of shock snubbers for year-round comfort. Power 
two Short Stroke V-8 long-life engines. 3-man___ Brakes standard. Choice of 3 transmissions. 


To get the most for your money 


LOOK UNDER THE H000!/ 


Make sure your next truck has a modern 
short-stroke engine—that gives gas savings 
of up to 1 gallon in 7 . . . prolongs piston 
ring life up to 53%. Only Ford offers 
Short Stroke power in every engine. 


Short Stroke engine design for trucks is 
making headlines. In some makes of trucks 
it’s still in a development stage. In others, it 
has reached the early production stage. But 
only in Ford Trucks has it been advanced by 
over 3 years of experience and more than 5 
billion miles of service. Only Ford Trucks 
offer Short Stroke design in every engine, 
V-8 or Six, for EXTRA long life! 


Look under the hood for gas-saving Short 
Stroke power. Look behind the wheel for 
driver-saving Driverized Cab comfort. Look 
over the axle for trip-saving payload capacity. 
Ford Triple Economy Trucks give you all 
three! Call your nearest Ford Dealer now 
for complete information. 





Look under the hood for an engine with a “stroke” as short 
as, or shorter than its ‘“‘bore.’”? That’s a modern short-stroke 
engine—the Ford kind of engine that gives you: reduced 
piston travel and piston speeds . . . up to 33% less friction, 
more usable power . . . gas savings up to 1 gallonin 7... less 
wear on vital moving parts and much longer engine life! 


Ford Triple Economy Trucks 
THE MONEY MAKERS FOR '55 
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A Shaker-Upper 


Packers who want to be shaken (healthily) 
in some of their ideas about what consumers 
want in beef should read the results of a 
study by the Agricultural Experiment Sta- 
tion, University of Missouri, as published in 
Journal Series Paper 1508, and in Meat & 
Food Merchandising for March, 1955. 

In this study a goodly number of St. Louis 
consumers were shown similarly priced, cut, 
trimmed and sized loin steaks and chuck 
roasts, grading from U. S. Prime down to 
Commercial, which were unidentified as to 
grade. An attempt was made to correlate ex- 
pressed consumer preferences based on visual 
examination of the samples with the actual 
grades of the meat, and to determine the 
criteria household buyers use in choosing 
meat, the eating characteristics they consider 
desirable and their knowledge of federal grade 
terms and meaning. 

Following are some of the conclusions 
reached as a result of the study: 

1. Tenderness is placed well ahead of all 
other characteristics as a desirability factor; 
consumers want only a limited amount of fat. 

2. Based on visual choice, nearly half of 
the consumers thought they preferred a grade 
less finished than Choice. 

3. Consumers are not clearly informed as 
to the meaning of federal grading terms. 
Only slightly more than half could name one 
or more grades, and many of these were not 
clear as to the difference between U. S. grades 
in current use, obsolete grade letters and 
packer brands. 

4. If tenderness can be assured by youth- 
fulness of the meat, or by proper cooking or 
tendering, the consumer may actually prefer 
a lower grade of beef than Choice after eating. 

We believe that the relative ignorance, 
apathy or even disagreement with which many 
consumers regarded quality characteristics 
which the trade considers important indicates 
the need for a much broader study to deter- 
mine whether these attitudes are typical across 
the country. If they are, perhaps the entire 
livestock and meat industry had better give 
careful consideration to the standards it is 
using in raising meat animals and merchan- 
dising its products. 


The 


News and Views 





Workshop Clini¢s scheduled during NIMPA’s 14th an- 
nual meeting April 23-27 at Chicago’s Palmer House will 
offer practical, tangible aid to convention-goers in ten different 
phases of plant management and operations. Serving as dis- 
cussion leaders will be the chairmen and members of NIMPA’s 
standing committees concerned with the problems. Cost ac- 
counting and cost controls will be the subject of a clinic set 
for 2 p.m. Monday, April 25. Cletus P. Elsen of The E. Kahn’s 
Sons Co., Cincinnati, is chairman. A clinic on sausage is sched- 
uled for the same time, under W. L. Medford of Medford’s, 
Inc., Chester, Pa. Sales management will be discussed in a 
clinic at 3 p.m. Monday, to be led by Chris E. Finkbeiner, 
president of NIMPA and of Little Rock Packing Co., Little 
Rock, Ark. 

E. Y. Lingle of Seitz Packing Co., St. Joseph, Mo., will be 
chairman of the industrial relations workshop at 9 a.m. Tues- 
day. Set for the same hour is a clinic on packaging and fro- 
zen meat, under Albert F. Goetze of Albert F. Goetze, Inc., 
Baltimore. Henry Neuhoff, jr., of Neuhoff Bros. Packers, 
Dallas, will head the panel at the beef session to begin at 10 
a.m. Tuesday. Set for 2 p.m. Tuesday are workshops on plant 
management, under T. H. Broecker of Louisville Provision Co., 
Louisville, and state associations, under J. J. Swick of Cope- 
land Sausage Co., Alachua, Fla. Two clinics also will begin 
at 3 p.m. Tuesday: curing, led by John E. Thompson of Re- 
liable Packing Co., Chicago, and transit injury loss, under 
Franklin L. Weiland of Weiland Packing Co., Phoenixville, Pa. 


A Bill to Prohibit the bleeding or slaughtering of livestock, 


unless first rendered insensible, has been introduced in Con- 
gress by Senator Humphrey (D-Minn.). The measure (S.1636), 
which has the support of the American Humane Association, 
specifies that such livestock should be “rendered insensible 
by mechanical, electrical, chemical, or other means determined 
by the Secretary (of Agriculture) to be rapid, effective and 
humane.” 

Provision is made for a four-member advisory committee 
to advise the Secretary concerning questions arising in the 
administration of the proposal. The committee would include 
representatives from the USDA, the slaughtering industry, 
packinghouse trade unions and the American Humane Associa- 
tion. Requirements of the bill would take effect five years 
after the date of its enactment. They would not apply to 
schectors slaughtering in accordance with the Jewish religious 
faith. 


Apparently Dead for this session of Congress is the Simpson 


The 


Bill (HR 4896) which would prohibit hog prices from drop- 
ping more than 15c and cattle prices from dropping more 
than 25c below the preceding market day at posted stockyards. 
The measure was discussed by the House Agriculture Com- 
mittee’s livestock subcommittee in executive session late last 
week but no action was taken. All indications were that the 
bill would get nowhere. Some subcommittee members expressed 
the opinion that the price control provisions would be much 
harder to enforce than were OPA and OPS regulations and 
would result in serious dislocation in livestock marketings. 
Representative Sid Simpson (R-Ill.) is author of the bill. 


USDA Is _ inviting offers for frozen dressed carcass beef quar- 
ters for export to Greece. Approximately 1,000,000 Ibs. is the 
quantity to be purchased. Deadline for offers is 12 noon (EST) 
Tuesday, April 12. 











National Beef Council 
To Unite State Groups 
In Full-Scale Promotion 











State beef promotion groups will 
be the foundation of a National Beef 
Council. 

The “grass roots” value of ranch- 
ers and feedlot operators in selling 
their own product was commended 
as the beef industry’s major asset by 
representatives of 40 beef businesses 
and associations at a meeting in Chi- 
cago April 1. The meeting was called 
to formalize activities of state and 
local cattlemen’s groups into a na- 
tional promotion organization. 

The group endorsed a constitution 
and by-laws for a non-profit National 
Beef Council, which will be submitted 
to state, regional and national cattle 
associations and beef promotion or- 
ganizations at a meeting in Denver 
April 25 and 26. 

Jay Taylor, president of the Ameri- 
can National Cattlemen’s Association, 
who was temporary chairman, said 
the suggested format of the Council 
reflects the growing realization that 
ranchers and feeders must assume re- 
sponsibility for helping to sell beef. 

Basis for the Council will be the 
state beef promotion groups from all 
parts of the nation, many already 
organized into councils with repre- 
sentation from all segments of the 
industry in their areas. Each group 
would have equal representation on 
the Council, augmented by repre- 
sentation from the major cattle and 
farm groups. 

The suggested constitution presents 
as the purposes of the Council: “To 
increase the consumption of beef and 
beef products through research, edu- 
cation, promotion and merchandising 
methods on a nationwide basis 
through a continuing, coordinated 
program on the part of the entire 
beef industry.” 

Representatives at the Chicago 
meeting emphasized that the Council 
was designed to augment, not sup- 
plant, the effective beef promotional 
activities conducted by existing state 
and national agencies. 

Taylor pointed out that the Council 
is a direct result of the expressed de- 
sire of state cattlemen’s groups to 
join with organizations of feeders and 
breeders in all sections of the nation 
to coordinate activities and to initiate 
full-scale promotional programs. 

Attending the Chicago meeting 
were leaders of the packing, retail- 
ing, marketing, hotel, restaurant and 
locker industries, major farm groups 


and the USDA. 
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Freight Bureau Denies One 
Request, Refers Another 


The Freight Traffic Managers Com- 
mittee of the Transcontinental Freight 
Bureau, Chicago, recently denied Ap- 
plication No. B-1610, which asked for 
lower westbound rates on soluble 
dried blood in carload lots. 

The committee also turned down 
the Standing Rate Committee’s 
recommendations for disapproval of 
lower westbound rates on lard shipped 
to Pacific Coast points for export. 
The application was returned to the 
Standing Rate Committee for further 
information. The proposal was sub- 
mitted by midwestern packers. It is 
being opposed by WSMPA. 


Oregon Inspection Backers 
Seek Way to Pay for It 


A proposal to table a bill provid- 
ing for statewide meat inspection in 
Oregon was deferred by the Joint 
Ways and Means Committee to give 
sponsors of the program additional 
time to complete their investigations. 

Senator Charles Bingner said he 
realized the importance of such in- 
spection but feared the cost could not 
be taken care of by the general fund 
at the present time. Cost is estimated 
at a minimum of $400,000 during 
the 1955-57 biennium. Several plans, 
other than a general fund appropria- 
tion, are being considered. 


Effect of Nuclear Blast 
On Meats to Be Tested 


The American Meat Institute has 
announced that it will cooperate with 
the Atomic Energy Commission and 
the Federal Civil Defense Adminis- 
tration in tests exposing various meat 
items to nuclear explosion. The tests 
tentatively are scheduled for April 
26 at the Nevada Proving Grounds. 

Products will be transported to the 
proving grounds by refrigerated 
truck, placed in refrigerated contain- 
ers and exposed in various locations 
under several conditions. 

After the blast, the products will 
be recovered, evaluated, _photo- 
graphed and air expressed to the 
laboratories of the AMIF. Further 
evaluation and taste panel scoring will 
be carried on there, in addition to 
short term animal feeding tests on 
one or two products, the AMI said. 


House Bill Would Prohibit 
Importing Pork from Reds 


A bill to prohibit importation of 
pork or other agricultural commodi- 
ties from Russia, Poland and other 
Communist-dominated countries has 
been introduced in the House of 
Representatives by Rep. Gross (R- 
Iowa). 

The measure (HR 5250) was re- 
ferred to the House Ways and Means 
Committee. 





Wisconsin Hearing Set On Meat Products’ Standards 


The Wisconsin State Department 
of Agriculture will hold a public hear- 
ing Friday, April 15, to receive evi- 
dence relating to proposed definitions 
and standards for meat products, 
prepared by the department in con- 
junction with the Food Standards 
Advisory Committee. 

The hearing has been set for 10 
am. in the Hearing Room, North 
Wing, second floor, of the State 
Capitol at Madison. 

Meat is defined in the proposal as 
“the edible part of the muscle of cat- 
tle, sheep, swine, or goats which is 
skeletal or which is found in the 
tongue, in the diaphragm, in the heart, 
or in the esophagus, with or without 
the accompanying and overlying fat, 
and the portions of bone, skin, sinew, 
nerve, and blood vessels which nor- 
mally accompany the muscle tissue 
and which are not separated from it 
in the process of dressing. It does 
not include the muscle found in the 
lips, snout or ears.” 

Meat by-product, the proposal says, 
“is any edible part other than meat 
which has been derived from cattle, 


sheep, swine or goats.” Certain glands, 
“slunk” veal, pork blood and other 
animal parts generally considered in- 
edible are specifically excluded from 
the by-product definition. 

Maximum fat content in pork sau- 
sage, “lean pork sausage,” and ham- 
burger is specified in definitions of 
these products. Total fat content of 
pork sausage may not exceed 53 per 
cent by weight of the final product, 
the proposal says. “Lean pork sau- 
sage’ is defined as “pork sausage 
which contains not more than 35 per 
cent fat by weight of the final prod- 
uct.” The definition of hamburger 
reads, “Hamburger, ground beef, is 
comminuted skeletal muscle of beef 
cattle with or without the addition of 
beef fat, but in no case shall the fat 
content exceed 25 per cent by weight 
of the final product.” 

The proposal also specifies that the 
liver content of liver sausage shall be 
not less than 30 per cent by weight 
of the final product. 

Optional ingredients that may be 
added to sausage in general also are 
listed in the proposal. 
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A Packaging Feature 


New Packaging Setup Is Part of 


TRIPLE CONVEYOR: Right belt carries peeled franks to bulk packager; center, 


to scalers and consumer packagers; under-shelf for reject disposal. 


ONE SIDE OF PACKAGING room is used for 


overwrapping franks and luncheon meats. 


Clauss & Kraus Expansion Program 


ORE packaging to fill different consumer and dealer 

| needs, a new pork cutting room, four-rail beet 

boning department, curing room, holding coolers 

and summer-refrigerated shipping dock are housed in 

space added and converted at the plant of Clauss & Kraus, 

Inc., Sacramento, Cal., under a 6400-sq. ft. building pro- 
gram completed recently. 


WRAPAROUND makes neat unit of naturally-cased franks. 


FRED HEDWALL inspects turntable carrying packages to sealer. 


& " 
4 


In the main packaging room a three-belt conveyor (see 
photo at top page) is teamed up with two peeling ma- 
chines in a flexible layout that will permit simultaneous 
peeling, packaging and takeaway of frankfurts for bulk 
and special orders and for consumer-size units. Rejects 
are moved out of the way by one of the three belts. Along 
one side of the same room (top right) skinless franks in 


SAUSAGE UNIT is slipped into the pouch through a sleeve. 


VACUUM PACKAGES discharge from shrinker onto table. 

















VIEW FROM ONE END of new beef 


cardboard boats are overwrapped 
mechanically, while sliced, stacked 
and weighed units of luncheon meats 
are transparent film-wrapped and 
then go through a conveyor type 
sealer for sealing, label application 
and dating. 

Garlic sausage, ring bologna, 
smoked pork sausage, franks in nat- 
ural casings, etc., are vacuum pack- 
aged in an adjoining room where 
equipment is well arranged for effi- 
cient operation. | Compartmented 
shelves underneath the stainless steel 
top of the packaging table are used 
for storage of a number of different 
bags. As one operator inserts sau- 
sage products in the bags she places 
them on the top of a stainless steel 
turntable which keeps the package 
sealing and vacuum operator well 
supplied. From the latter worker the 
packages go into the shrink tunnel 
and are discharged onto a stainless 
steel table with a turned-up edge. 

Frankfurts in natural casings, left 
linked in strands of eight sausage, 
are wrapped around a_ backboard 
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NEW CUTTING ROOM has 


10 


boning and fabricating room. 


before being inserted in the appro- 
priate bags. 

A new pork cutting room has been 
found to be one of the most useful 
additions. Each day’s quota of dressed 
carcasses is speedily broken down 
into cuts on the semi-mechanized 
setup. Two power skinners are used 
for hams, backs, bellies, etc. 

Fabricated products for the firm’s 
institutional trade, and boneless meat 
for the sausage kitchen, are produced 
in a new boning room. Eight to 12 
boners can work at the long tables 
placed along one of the tiled walls 
and can draw raw materials from 
and hang finished products on the 
four rails that run the length of the 
refrigerated room. 

Summer temperatures go high in 
Sacramento so the improvement pro- 
gram included the provision of refrig- 
eration in the truck shipping and 
receiving dock. 

Equipment located in the new 
areas includes Cryovac vacuum, seal- 
ing and shrinking units, two Linker 
Machines peelers, U. S._ stacking 


eee oe 
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trimmed a long and laborious job into short one. 









President John Clauss, sr., with John Clauss, 
jr, general manager, in one of the plant's 
new coolers. 


slicer, Great Lakes conveyor-sealer, 
Schooler Wrapmaster, Du-All Speed 
King former and_ stuffer, Exact 
Weight scales, LeFiell tracking, 
switches and other equipment, Me- 
paco tables and conveyors, Town- 
send skinners and Biro saws. ® 








A NEW ROTOGRAVURE method of print- 
ing on Saran film, which utilizes up to ten 
colors, has been developed by Printon Corp., 
New York City packaging engineering firm, 
in cooperation with The Dow Chemical Co. 
Attractive roto printed bags are being used 
by a number of meat packers to increase 
impulse sales. Shown above are pork shoulder 
packages of five packers. Red and blue are 
colors used by George Kern, Inc., and Stahl- 
Meyer, Inc., both of New York City. Merkel, 
Inc., Jamaica, N.Y., teams red with yellow. 
An opaque silver package, with a red, white 
and blue trademark, is used for the Valley 
Forge brand of Weiland Packing Co., Inc., 
Phoenixville, Pa. Tobin Packing Co., Inc., 
Rochester, N.Y., employs blue and orange 
against a transparent amber background. 
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BOOST “COLD CUT” SALES 


with the all-purpose flavor-booster . . . Fearn’s 
"C”’ Seasoning for sausages, loaves, canned products 


Here's the properly-balanced seasoning that more and more 
packers are turning to for increased sales. 

Fearn’s ‘‘C’’ Seasoning is especially designed to enhance the 
over-all flavor of a wide variety of meats. For example: wieners, 
bologna, liver sausage, minced ham, pickle and pimiento, 
chicken, veal and all other loaves—canned meats, stews, soups, 
canned chicken and other specialty products. 

Fearn’s ‘‘C’’ Seasoning gives processed meat products a rich, 
full-bodied flavor, because, among its several ingredients, it 
contains the proper level of monosodium glutamate. Thus, it 
brings out the hidden flavors of the meat—and skillfully steps 
them up through an appealing, properly-balanced blend of 
seasoning! Economical to use. Make a test run soon. 

Fearn’s ‘‘C’’ Seasoning meets B.A.I. requirements. 





‘ 
© SEASONIN 


iG #1908 





PRN a: ses dH 


Like all Fearn products, ‘‘C’’ Seasoning 
carries a coded Fearn Quality Control Cer- 
Vudle tificate on every shipment made to you. 


7 7 
QUALITY CONTROL CERTIFIED BY Liarn foovs {we, FRANKLIN PARK, ILLINOIS 
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A Packaging Feature 





Coast Pitches ‘Change-of-Pace’ 








NET WEIGHT ONE POUND @coast PACKING CO, LOS ANGELES 


QUICK-WITTED  ventril- 
oquist Jack Kelly and his 
chef-garbed ‘Junior are 
introducing the new OI’ 
Smokey bacon and other 
products to housewives and 
their purchase - influential 
small fry at retail stores | 
throughout the Los Angeles | 
area. ‘Junior's repartee @ 
brings many a laugh—and 
many a buy. 


flashy curves at the home plate, a change-of-pace 
will be a stand-out, the Coast Packing Co. of Los 
Angeles decided to adopt a design for its new line of 
packages which would have an old-time, homey flavor, 
and which would, by the contrast of its clean simplicity, 
compete successfully with the sometimes garish blobs 
and blocks of color which adorn the retail dealer’s case. 
Examination of retail displays convinced the Coast 
management that while some modern meat packages 
stand out as individual units, they may confuse the buyer 
and lose their identity value when massed with similar 
packages and those of competitors. 


R itty cos that when everyone else is shooting 
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Accordingly, the firm chose “Ol’ Smokey” as its brand 
name because of its aroma, appetite and nostalgic ap- 
peal, and further developed the theme by use of a 
vignette showing a pioneer smoking scene, “antique” 
lettering and the employment of black with gold (for 
smoke) as colors on an off-white background. The bacon 
package, the first of the newly designed units to be 
introduced to the buying public, is of the Mullinix win- 
dow type, constructed of heavy chipboard and employing 
a double lock in the back. 

Variations of the Ol’ Smokey design will be used in 
packaging the firm’s sausage line, boned and rolled hams, 
picnics, etc. Panels of Coast trucks have already been 


ACTIVE IN ADOPTION 
and promotion of the 
new package have been 
Coast's president, Anton 
Rieder (second left), who 
is flanked at left by A. C. 
Grundmann, vice presi- 
dent and general man- 
ager, and at right by 
George E. Smith, plant 
superintendent, and R. B. 
McChrystal, sales man- 
ager of the company. 
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CHOP*CUT TURNS OUT 
MORE PRODUCT PER HOUR 


Increases capacity in relation to bowl size, 





power demand and time cycle. 


PROFIT! 


Reduces chopping time. Increases 
absorption qualities of meat. By 
using the CHOPeCUT, lower grades 
of meat produce finer finished product. 












2s 


VERSATILE! 
and in one operation as 


: SD Does all the work of the 
x bo N 
— 4 materials are added just as 


silent cutter but 50% faster 
mS = they are in a silent cutter. 














SUPERIOR PRODUCT! 


Eliminates shorting. Produces a more 
homogenous product with greater 
capacity for absorption. 


FRICTION REDUCED! 
In the CHOPeCUT knife friction is greatly 


reduced allowing a longer chop, if 
necessary, to produce an extremely 


fine cut product, or the use of 
* water instead of ice. 








THE lncinndt wees SUPPLY COMPANY 





A -'BOSS-9 CINCINNATI 16, OHIO 
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COAST TRUCKS sport the "Ol' Smokey" 


transformed with large decals into 
traveling billboards promoting OF 
Smokey. 

In making its move to capture a 
good share of the self-service market 
for its processed meats, Coast has 
concentrated attention within the or- 
ganization, as well as without, on 
its dry cure bacon. Quality control 
standards have been established and 
every effort is being made to turn 
out a product which will appeal be- 
cause of its smoky aroma, flavor and 
other characteristics rather than be- 
cause of price. 

Various methods are being em- 
ployed to introduce the new package 
and product line to dealers and the 
buying public. Day and night spot 
radio announcements play up the 
newness of the package and quality 
of the products, while the packaged 
items are shown to consumers in tel- 





insignia as they cover Los Angeles area. 


evision shorts. Coast also participates 
with the larger markets in newspaper 
advertising on Thursdays and Fri- 
days. 

The firm’s entertaining demonstra- 
tors — ventriloquist Jack Kelly and his 
assistant, “Junior,” — have proved to 
be especially effective in introducing 
the company’s bacon to shoppers and 
their children in a number of large 
outlets. In their chef's jackets and 
caps, Kelly and “Junior” amuse young 
and old—and put plenty of OF 
Smokey packages into shopping carts. 

Teaser letters were used by Coast 
sales manager R. B. McChrystal, a 
merchandising expert who directed 
much of the program, to build up 
dealer interest in Ol Smokey prior to 
the time that retailers were given 
samples of the quality, old-fashioned 
type of bacon and shown the pack- 
age design. 





Armour to Promote Franks 
With Baseball Star ‘Coins’ 


Armour and Company, Chicago, is 
introducing a new version of the pop- 
ular baseball star trading cards to 
promote Armour Star franks with the 
youngsters. 

Instead of the customary cards, Ar- 
mour will pack silver dollar-size plas- 
tic coins in 1-lb. packages of the 
franks. Each coin will have a portrait 
of a major league baseball player on 
one side, with his batting average 
and other statistics on the reverse 
side. The coins come in six colors, 
and 24 coins comprise the set. 

The promotion, scheduled for April 
and May, is timed to tie in with the 
opening of the baseball season. It 
will be supported by newspaper and 
radio advertising and special store 
display kits aimed at youngsters. 
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NEW PRINTED polyethylene Showbag 
adopted by Dixon Packing Co., Inc., Hous- 
ton, for slab bacon has advertising value 
long after contents are gone since empty 
package is reusable for many odd storage 
purposes. W. F. Dixon, vice president, re- 
ports that visibility of packaged bacon also 
is selling factor. Printed in red and yellow, 
the Showbags are made by Central States 
Paper & Bag Co., St. Louis. 





SUGGESTION OF NEW name for Taina Elg, 
M-G-M actress appearing in "The Prodigal,” 
will win $25,000 home for someone in new 
Pantry-Shelf meats contest announced by 
Armour and Company, Chicago. Also on 
prize list totaling $65,000 in value are six 
1955 4-door Dodge cars. Photo shows Miss 
Elg shopping in Los Angeles food market. 
Each suggested name is to be accompanied 
with an identifying label from Armour 
canned meats. Contest ends June II. 


eh 





THREE DIMENSIONAL bus card display is 
attracting considerable interest for Hickory 
Farm brand wieners of S R Gerber Sausage 
Co., Inc., Buffalo, N. Y., E. H. McCormick, 
president, said. What appears to be actual 
package of franks protrudes from bulkhead 
display card shown above. Display wieners 
are cast in plastic acetate and wrapped with 
regular cellophane and label used on actual 
product. Moldings were made by the Thomas 
Process Co., Buffalo, in conjunction with 
Sheldon Raiser of National Transitads and 
the Gerber Sausage Co. agency, Weill and 
Eby, Inc. A different card is to be used 
each month. The frank package will be 
mounted at various places on the cards to 
heighten its attention-getting value. 


x Kk * 
Advertising Forum Planned 


The sixth annual Chicago Tribune 
forum on distribution and advertising 
is tentatively scheduled for May 16 
and 17 in the studio theater of radio 
station WGN, Chicago, W. C. Kurz, 
manager, general advertising, has an- 
nounced. 
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HERE'S a morale builder. Model acts as parts 
clerk at maintenance show exhibit. 


AINTENANCE encompasses a 
M wide range of activities from 
building construction to rou- 
tine cleaning operations. The 6th 
Plant Maintenance and Engineering 
Conference held in Chicago recently, 
dealt with almost all phases of main- 
tenance. Some speakers discussed 
purely the mechanical and engineer- 
ing aspects while others described 
managerial control techniques. 
Following are digests of important 
presentations. While this material ap- 
plies to industry generally, it is also 
of interest to the meat packing in- 
dustry. 


Construction Factors 


Discussing maintenance and _ con- 
struction of plant buildings, W. E. 
Chandler, plant engineer of the John 
F. Queeny Plant, Monsanto Chemi- 
cal Co., St. Louis, stressed the need 
for sound long range planning in 
helping to reduce future mainte- 
nance costs. In new construction 
maintenance actually should begin 
on the drawing board. 

Basic to sound construction is the 
soil on which the structure is to be 
erected. A complete analysis of the 
soil is far more important than the 
particular type of foundation design. 
Chandler told of a proposed multi- 
million dollar plant on which design 
and location were completed without 
soil testing. Last minute drillings re- 
vealed a large bed of quicksand only 
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Making Maintenance 
More Attractive 


Experts tell how costs can be cut and efficiency 


increased through wise planning and close control 





PARTIAL view of acres of maintenance displays in Amphitheater. 


a few feet under the proposed depth 
of excavation. Extra piling had to 
be driven and the foundation rede- 
signed to fit the condition, a costly 
procedure. 

Sewer construction is important, 
too. Sewers should be made of ma- 
terials which can carry the waste 
products without serious deteriora- 
tion. Where hot steam exhausts into 
a sewer, the sewer should have 
enough lengths of cast iron pipe to 
cool the water before it reaches such 
materials as vitrified clay. 

Chandler said greater interest is 
being shown in plastic sewers. Main 
objections to plastic are temperature 
limitations and fragility. 

While brick is considered gener- 
ally to be a good and sturdy wall 
material, Chandler said that its com- 
position has not changed much since 
the time of the early Egyptians. 
Maintenance of brick walls involves 
tuckpointing, an expensive operation. 
Where building walls are not cov- 
ered with a mass of piping or other 
objects, stucco may prove cheaper 
and more satisfactory than tuckpoint- 
ing. 

The hanging of piping and “what 
have you” on walls does more to 
wreck them than .any other - single 


factor, Chandler said. Some plants 
are using relatively moveable ma- 
terials such as corrugated asbestos 
and protected metal to permit future 
changes in wall layout with a mini- 
mum of cost. Plastics are being con- 
sidered as new wall material. 

The swing in window sash is back 
to wood, Chandler noted. Wooden 
sash last longer and with less glass 
breakage than steel sash. Glass blocks 
have proven satisfactory for they 
have a low maintenance cost. Plastic 
window panes have not panned out 
yet. They must be fitted to frame 
and hardware as must glass, and fail 
frequently enough not to justify their 
high initial cost. 

Plastic might be used to good ad- 
vantage in construction of ducts for 
forced ventilation systems. Chandler 
considers ducts to be the best an- 
swer to air change problems. Roof 
dormers that depend upon natural 
ventilation do not assure a positive 
air change ratio consistently. 

Structural steel platforms and roof 
trusses should be designed to hold 
angles and other shapes, which pro- 
duce corners and crevices, to a mini- 
mum. Such shapes are hard to pro- 
tect with paint. 

While the long life of a building 
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limits the measure of a maintenance 
program’s effectiveness, ratios such 
as maintenance cost to capital invest- 
ment are helpful in checking the 
performance of work. 


Cut Costs By Time Control 


In controlling maintenance costs, 
the Dennison Manufacturing Co., 
Framingham, Mass., uses visual rec- 
ords to govern work flow. Lester C. 
Leach, plant engineer, said work 
orders are issued for all maintenance 
work depending upon estimated cost 
and are approved by management. 
The crafts’ supervisor estimates the 
time it will take on the job to carry 
out these approved work orders. 
Knowing the relative working speeds 
of his men, the supervisor can assign 
jobs so they will be done in the 
minimum time. 

The supervisor can estimate work 
time with surprising accuracy, Leach 
observed. In a study conducted over 
a 3-year period, it was found that 
certain workers would repeatedly fall 
into one of three general categories— 
those who required 100 to 120 per 
cent of estimated time; those who 
required 90 to 100 per cent and 
those who needed less than 90 per 
cent of estimated time. 


To further control time, the var- 





Boneless Rounds 


SIRLOIN BUTTS 


Rib BTA) 
BONELESS STRIPS 
Shoulder Clods 


Also Boners of Canner and Cutter 


Cows and Bulls for Sausage Manufacturers | 


S. BECK MEAT CO. 


725 WEST 47th STREET e CHICAGO, 
KEnwood 6-8180 
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37 YEARS OF CONTINUOUS BUSI 





ious jobs are classified by a color 
system and posted on a scheduling 
board. Red indicates jobs involving 
machine down time; yellow, ‘safety; 
green denotes regularly scheduled 
work, and white, jobs to be com- 
pleted within a three-month period. 

The first two, red and yellow, are 
top priority classifications. By num- 
ber and color each craft worker has 
his job schedule posted on the 
board. When he completes a job, he 
picks up the work order for the next 
job and removes the colored num- 
ber from the board. The procedure 
saves time trying to locate the fore- 
man between jobs and also tells the 
foreman how much and what type 
of work his crew must do at any 
given time. 

Leach mentioned also that his 
company had economized by having 
spare parts pre-fabricated in an out- 
side production shop. If these parts 
are made up in advance, the cost is 
70 to 80 per cent less than if they 
are fabricated by the individual 
crafts people on maintenance assign- 
ments. He said a use cycle of six 
or more units per year justifies the 


purchasing and_ stocking of such 
parts. 
Director of a 506-man_ mainte- 


nance crew, 


C. C. Carmine, superin- 
tendent, 


maintenance and_ construc- 








service! 


ILLINOIS 


NESS | 


WETROPOLITAY 


FATS, OILS & SYRUPS CO., INC. 


137 12TH STREET 


tion, Avon Refinery, Avon, Calif, 
offered some suggestions on _plan- 
ning. The value of planning must be 
determined by net reduction in main- 
tenance costs on the basis of plant 
investment. For example, if a plant 
were worth $150,000 in 1950 and 
maintenance costs ran $15,000, main- 
tenance would be $1 for every $1,000 
of plant investment. If the same 
plant expanded to $400,000 in 1955 
and maintenance costs ran $25,000, 
then every dollar of maintenance 
would represent $1,600 of plant in- 
vestment. 

Obviously, the cost of control and 
record keeping should not be 
greater than the savings possible. 
However, plants generally will be 
able to reduce maintenance costs by 
10 to 25 per cent if they use the 
planned system effectively, Carmine 
stated. 


Advantages of Planning 


One of the surest ways to wreck 
the system is to declare too many 
jobs emergencies. Carmine said his 
plant currently classifies about 11.8 
per cent of its maintenance work 
orders as emergency. Earlier the fig- 
ure ran 25 per cent. A workable 
average is said to be about 10 per 

[Continued on page 26] 
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We Solicit Your Offerings for: 


@ PRIME STEAM LARD 
@ DRY RENDERED LARD 
@ RENDERED PORK FAT 
@ EDIBLE TALLOW 


Daily or weekly pick-ups made at your convenience. 
Fleet of 16 stainless steel tanks are always at your 
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Joe, the Listen, I’m worried about our sausage products. Joe: I feel we should use more natural casings for our entire 
Sausage Maker: They don’t have the flavor they used to. sausage line. Why don’t we contact the Cudahy Nat- 
| ural Casing man? They are the real specialists on im- 


Owner: That’s funny, Joe. I’ve had quite a few calls . . 
reck é nee d ; should try th 
Teck from customers lately. What do you think is cae a casings. Maybe we should try the 


hany wrong? 
his Owner: Tell you what, Joe, I'll give him a call today. 
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Owner: Steve, we’ve decided we need natural casings in Joe: Now, we have a product with that real tangy smoked 
our line. Can you help us? flavor we can be proud of! 

Steve, the Sure can! We've got a complete line of Natural 

Cudahy Casings, and we’re mighty careful in selecting 


salesman: them. They’re double-tested, first for strength 
and then for uniformity. 


Get true sausage flavor with 
Cudahy Natural Casings 


Talk to your Cudahy Casing Expert. We have 79 different kinds of 
natural beef, pork, or sheep casings. Or, contact any Cudahy Unit 
—they are at your service. Write, wire or phone today. 


THE CUDAHY PACKING CO., OMAHA, NEB. 


IER APRIL 9, 1955 17 











Refrigerate trucks the really economical way... 


with the COLDMOBILE “CROSS-COUNTRY” 














Exclusive design cuts operating and maintenance costs. The power unit 
mounts beneath the trailer...has flexible gas and electrical connections 
that permit the entire unit to be pulled out for easy accessibility. 


COLDMOBILE DIVISION 
UNION ASBESTOS & RUBBER COMPANY 


Keep meat, poultry, dairy products—in fact, all per- 
ishables—fresh, whether on the road or at the dock, 
with the Coldmobile ““CROSS-COUNTRY” (Model 
TR-15). The Coldmobile TR-15 saves money from the 
very beginning with a moderate initial cost. Its her- 
metically sealed design eliminates the need for belts, 
pulleys, jackshafts, clutches or unloading valves. The 
refrigeration unit mounts on the front wall of the 
trailer...doesn’t waste cargo space. 


Dependable Refrigeration When Parking. It’s a simple 
matter for the driver to throw a switch connecting the 
refrigeration unit with the engine generator and press 
the starter button for sure, immediate starting. Or the 
generator can be switched off, permitting the refriger- 
ation unit to operate on “plug-in” power. 


Automatic Defrosting and Automatic Temperature 
Control. With the Coldmobile TR-15 the driver is 
assured of steady, efficient cooling at all times. There’s 
no need to check the temperature, or take time to 
defrost the unit. 


On-the-job performance proves the Coldmobile 
TR-15 provides new low-cost protection for interstate 
or cross-country hauling. For complete information, 
write— 





2900 W. VERMONT STREET, BLUE ISLAND, ILLINOIS 
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The Advertising Story 


LAST IN A SERIES 








Are packers and sausage manufacturers placing more emphasis on 
promotion at the retail store level? 


How do they feel about the advertising value of calendars, match 
books, company-sponsored sports teams? 
ro co gia pt net 





Does product giveaway create good will or headaches only? 
What role does publicity play in the sales promotion picture? 


Many of the methods, other than mass media advertising, used by 
companies to promote sales are discussed in this concluding article. 








HILE mass media account 
Wi: the bulk of their advertis- 

ing expenditures, most pack- 
ers and sausage manufacturers are 
aware that the product promotion job 
doesn’t end with the newspaper ad, 
billboard, radio announcement or TV 
show. 

An increasing emphasis upon pro- 
motion at the consumer's point of 
purchase, the retail store, was re- 
ported by many of the small and 
medium sized companies cooperating 
in THE NATIONAL PROVISIONER’S na- 
tionwide advertising survey. 

Many, too, told of a half dozen or 
more different activities or devices 
employed regularly by them to at- 
tract favorable attention from the 
public. Among the most frequently 
mentioned were calendars, sports 
team sponsorship, premiums and par- 
ticipation in fairs and other civic 
events. 

Of the 40 companies cooperating 
in the survey, 32 reported that they 
do advertise, spending amounts which 
last year ranged from $2,000 for one 
local packer to $75,000 for each of 
three regional firms. 

Point-of-purchase advertising dis- 
play material was used by 21 of 
these firms in 1954. Cost to individ- 
ual companies was anywhere from 
$200 to $10,000, depending, of course, 
upon the elaborateness of the dis- 
plays and extent of distribution. In 
most instances, company salesmen 
were responsible for getting dealers 
to cooperate and often the salesmen 
installed the material. Usually deal- 
ers welcome p-0.p. material, the ma- 
jority of reporting firms said, but 
others told of dealer resistance. 

Seattle Packing Co., Seattle, Wash., 
allotted $10,000 of its $75,000 total 
advertising budget for point-of-pur- 
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chase displays last year, an increase 
over 1953. “We believe point-of-sale 
advertising to be very important,” 
explained Robert W. McManus, sales 
manager. Company salesmen distrib- 
ute the material to stores on their 
routes. “Some dealers are not cooper- 
ative but the trend is to welcome 
p-o.p. material,” McManus said. 

A Midwest regional packer also 
increased his p.o.p. budget to $4,500 
of the total $25,000 expended for ad- 
vertising. “We found this is the best 
way to sell our products at the store 
level,” he said. Salesmen distribute 
the material weekly, and the sales 
manager and assistants visit the stores 
to observe its use. Dealers welcome 
p-0.p. advertising, they have found. 

Kern Valley Packing Co., Bakers- 
field, Calif., which had a $20,000 ad- 
vertising budget last year, earmarked 
40 per cent of this, or about $8,000, 
for in-store displays. Very little had 
been spent for this purpose in previ- 
ous years, reported Robert J. Styrt, 
advertising manager. Salesmen and 
advertising personnel were responsi- 
ble for distribution. Styrt said they 
have found that dealers “definitely” 
welcome p.o.p. material. 


How P.O.P. Is Being Handled 


K & B Packing Co., Denver, boost- 
ed its p.o.p. budget to $2,500 in 1954, 
having found that most dealers ap- 
preciate the added sales aid. A spe- 
cial agency, rather than the firm’s 
own personnel, handles the distribu- 
tion. The company that makes dis- 
plays for a Midwest local packer, 
who spends about $2,800 a year for 
p-0.p. material, likewise takes care of 
the installation. 

Valley Packing Co., Salem, Ore., 
spent about 10 per cent of its $12,- 
000 advertising budget for p.o.p. 


material last year. “Dealers welcome 
it if it is good,” said R. F. Chambers, 
sales manager. 

“We never before made much use 
of display but spent nearly as much 
stocking displays for 1954 as radio 
and newspaper ads cost previously,” 
said Wesley R. Boyd, assistant man- 
ager of Pipkin Boyd Neal Packing 
Co., Cape Girardeau, Mo., who re- 
ported dealer enthusiasm. A good 
reception also was reported by Edwin 
F. Ostrowski, manager of A.Y.O. 
Packing Co., New Britain, Conn., 
which spent $2,000 of its $12,000 
total advertising budget for display 
material, and by a Midwest local 
packer who said that displays ac- 
counted for $2,000 of his firm’s $3,500 
expenditures. 

A “reasonable welcome” for p.o.p. 
material was reported by E. H. 
Berky, vice president of Wiederhold 
Sausage Co., St. Petersburg, Fla. 

“Dealers object to displays,” said a 
Midwestern local packer. 

Emphasis on promotion at the 
store level through product demon- 
strations was reported by an even 
larger number of firms, 25. Some of 
the companies hire store demonstra- 
tors on a full-time basis to cover 
stores in a specified territory while 
others send demonstrators only to 
special events such as new store 
openings and anniversary occasions 
or to introduce new products. In a 
few cases, company salesmen also 
serve as demonstrators, and one firm 
said that management officials some- 
times act as demonstrators at week- 
end promotions. All but one of the 
companies give taste samples to cus- 
tomers during the demonstrations. 

When departing from the area of 
mass media, which all consider adver- 
tising, companies differ as to whether 
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certain activities should be charged 
against advertising, sales promotion, 
sales or “other.” Ten of the report- 
ing firms said that they consider store 
demonstrations as advertising; eight 
charge demonstrations against sales, 
and two list them under sales promo- 
tion expenses. 

Robbins Packing Co., Statesboro, 
Ga., which uses two salesmen and 
one woman for store demonstrations 
“when and where requested,” charges 
the cost against the “etc.” budget, 
explained Charles Robbins, jr., part- 
ner in the firm. 

Seattle Packing Co. uses six to 12 
demonstrators a week. “No special 
area is covered regularly but we try 
to cover all outlets having sufficient 
volume,” Robert McManus said. Dem- 
onstrations are charged against the 
advertising budget. A Midwestern 
local packer said that his firm sends 
demonstrators out on 75 to 100 occa- 
sions a year, such as new store open- 
ings and special promotions. 

Kern Valley Packing Co. has two 
store demonstrators. “We use them 
regularly in our area of distribution 
to demonstrate our products, besides 
special occasion demonstrations,” Rob- 
ert Styrt explained. 

“We average three demonstrations 
per week throughout the year,” re- 
ported an Eastern regional sausage 


manufacturer. “We have demonstra- 
tions at all volume or potential high 
volume outlets unless the store man- 
agement objects,” he explained. This 
company charges demonstrations to 
the cost of sales. Florence Packing 
Co., Florence, Ala., which uses dem- 
onstrators at special promotional 
events, also charges this activity 
against the sales budget, said C. M. 
Champion, sales manager. 

Queen City Packing Co., Dickin- 
son, N. D., has two store demonstra- 
tors who introduce new products in 
various outlets, according to Walter 
T. Kack, president and manager. This 
is considered an advertising expense 
by Queen City Packing. 


Views on Contests 


While recognizing that sales con- 
tests would not be considered as ad- 
vertising by most firms, the Provr- 
SIONER, to get a broader picture of 
the scope of sales promotional activi- 
ties, also asked companies whether 
they conducted contests among deal- 
ers, dealers’ salesmen or among their 
own salesmen to stimulate sales. 

One Midwestern local packer said 
his firm sponsors dealer contests, giv- 
ing cash awards, “with good effect so 
far.” Another local firm in the Mid- 
west occasionally has special contests 
for dealers with merchandise as 
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prizes and special contests for deal- 
ers’ salesmen, also usually giving mer- 
chandise to those who make the most 
sales of the products being pushed. 
“Contests create interest in our prod- 
ucts,” the company’s vice president 
said. K & B Packing Co., Denver, 
has contests for dealers’ salesmen to 
get new customers, the company re- 
ported. Here, too, the inducement is 
merchandise. 

Seventeen of the companies co- 
operating in the survey said they 
have contests among their own sales- 
men, either regularly or on special 
occasions, Cash, merchandise or extra 
vacations usually are offered as_in- 
centives. 

Seattle Packing Co. has an annual 
spring sausage campaign and a 
monthly volume campaign among its 
salesmen. “We believe that anything 
that will stimulate competitive spirit 
is of value,” the sales manager ex- 
plained. “It must be fair and equita- 
ble to all,” he added. 

The problem of devising a contest 
that gives all salesmen an equal op- 
portunity to win was mentioned by 
several firms. “It is hard to figure out 
a contest that is fair to both new 
and established territories,” a Mid- 
western packer explained. 

“If the basis for the contest is 
properly thought out, there are many 
advantages to the company,” said 
Robert Styrt of Kern Valley Packing 
Co. Kern Valley has special contests 
among its salesmen and has found 
cash to be the best incentive. 

Valley Packing Co. also has dis- 
covered that cash is the best incen- 
tive in its sales contests. “A contest 
has the advantage of allowing the 
salesman to augment his income by 
real effort,” R. F. Chambers, sales 
manager, explained. “Some men work 
harder,” said a local packer in the 
Southwest. Another mentioned he 
had found “occasional resentment” 
among losers. 

A Midwestern sausage company 
offers premiums regularly to sales- 
men who surpass quotas and also has 
special contests. This company has 
found the most effective incentive to 
be merchandise purchased from cata- 
logues with points awarded and trips 
to Florida and other vacation spots. 
“A disadvantage is a tendency for 
salesmen to think they cannot win,” 
the president explained. 

While none of the reporting com- 
panies conducted contests among 
consumers entirely on its own last 
year, ten of them said they tied in 
with The Visking Corp.’s baby photo 
contest to promote the sale of skin- 
less frankfurters and smoked link 
sausage. Kern Valley Packing Co. co- 

[Continued on page 28] 
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61,167 gauges...to deliver your 
Crane Valves 100% quality inspected 


Care-how! A newly coined catch-phrase? Not at Crane! It is a rig- 
idly-adhered-to principle of quality control—100 years old! 


By way of example, the Crane technician in the photograph is Better Quality 
checking the taper, size and guide slot alignment on gate valve discs. Bigger Selection 
Every disc must correspond to the setting of the indicators—to tol- 
erances of .001 inch plus or minus, on the taper, and .008 inch on the in Valves 


alignment of the slot guides. And Crane uses 61,167 gauges to in- for Every Need 
sure dimensional accuracy. 


Why this Care-how? To assure you of smoother, longer lasting 
valve operation, with lower maintenance and repair costs. 


There you have the reasons why knowing and thrifty buyers prefer 
Crane valves... why industry uses more Crane valves than any 
other make! And the reasons why you should always buy Crane. 
Crane Co., General Offices, 836 S. Michigan Ave., Chicago 5, Illinois. 
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Hauling more than 7,000 dozen 
assorted novelties in 26-foot trail- Exec 
ers to ice cream manufacturers 
within a 150-mile radius, Edge- Har 
wood Dairy Products of Evans- H: 
ville, Indiana, uses Kold-Hold presi 
Hold-Over Plates in combination and 
with a Kold-Trux Mobilmatic Chic 
unit to do the job. Products are fron 
kept in perfect shape. pany 
El 
Mor 
191$ 
tor 
Every refrigerated truck needs refrigeration fitted to the use of _— 
the truck. Your problem may be that of holding low tempera- ah a 
How to tures in a delivery truck despite frequent door openings. Your leaie 
problem may be that of supplying refrigeration for a truck that by 
select the is out on the road an entire week. Your problem may be that 192 
of keeping proper temperatures just for short runs. But what- cou 
; ; f an 
RIGHT ever your problem, Kold-Hold has solved one just like it at «a 
some time during its more than 20 years in the truck refrigera- pac 
REFRIGERATION tion field. So, to be sure of efficient, effective refrigeration for vice 
your trucks call on Kold-Hold for the right combination to fit nar 
fi or your trucks your needs. They will give you your choice of Kold-Hold a ¢ 
Mobilmatic units, mounted compressors or make-and-break 
Pp 
systems combined with Kold-Hold “Hold-Over” plates, Light- Ar 
duty plates, Serpentine Quick-Action plates or Hydro-Pack St 
Blowers. Write today for details. | 
to 
Ar 
Fritts Packing Company of Lex- Bu 
ington, North Carolina, has A] 
turned to Kold-Trux Mobilmatic 
systems for its trucks. The Kold- pr 
Trux system combined with Kold- fu 
Hold Hold-Over plates provides a 
efficient refrigeration at low cost. . 
Body by Murphy Body Works, # 
Inc., of Wilson, North Carolina. 4 
a 
re 
The E. Kahn’s & Sons Company 
of Cincinnati, Ohio, has used st 
Kold-Hold Hold-Over plates in \ 
their meat delivery trucks for ‘ 
more than 10 years. Kold-Hold Cc 
equipment now is installed in 16 it 
of the firm's units. n 
r 
t 
Kold-Hold Hold-Over plates are a 
used by Dorsey Trailers of New i eek cian didi ? 
York in refrigerator trailers ship- , ‘ks mt if as 
ped to Central America. Com- pow a | ade | 
bined with mounted condensing pr ; or a, E " 
units these plates provide suffi- ane as orang 
cient refrigeration to offset the ré Ppen rs wd ) 
steaming temperatures that are a a pate pe 
threat to food preservation in ee ee Sere 
Central American countries. 
Look to Kold-Hold for latest developments in Truck Refrigeration 
®) 
KO LD HOLD division 
TRANTER MANUFACTURING, inc., 460 E. Hazel St., Lansing 4, Michigan 
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Executive V.P. of Armour, 
Harry S. Eldred Retires 


Harry S. ELDRED, executive vice 
president and a director of Armour 
and Company, 
Chicago, retired 
from the com- 
pany April 2. 

Eldred joined 
Morris & Co. in 
1919 as an audi- 
tor and office 
manager at Kan- 
sas Citv. When 
that company — 
was taken over H. ELDRED 
by Armour in 
1923, he went into the Armour ac- 
counting department and soon _be- 
came general auditor. In 1933 he 
was made general manager of all 
packing plants, and he was elected 
vice president in 1936. Eldred was 
named executive vice president and 
a director in 1950. 





Amalgamated to Donate Cold 
Storage Plant to Israel 


A modern cold storage plant is 
to be established in Israel by the 
Amalgamated Meat Cutters and 
Butcher Workmen of North America, 
AFL, to help ease the serious food 
problems of that country. To raise 
funds for the plant, which will be 
a gift to the Israeli Federation of 
Labor, the Amalgamated will hold a 
$100-a-plate testimonial banquet in 
honor of Patrick E. Gorman, sec- 
retary-treasurer. 

The Gorman testimonial banquet is 
scheduled for 6:30 p.m. Wednesday. 
May 4, at the Sherman Hotel, Chi- 
cago. A number of packers are join- 
ing in the enterprise, the Amalga- 
mated said. Israel, which is about 60 
per cent arid land awaiting reclama- 
tion, imports 90 per cent of its meat 
and about 50 per cent of all food. 
The monthly ration is 42-lb. of meat 
per person. Adequate cold storage 
facilities are lacking. 


Gus Juengling Expanding 


A one-story and basement addi- 
tion to the plant of Gus Juengling & 
Son, Inc., 2869 Massachusetts ave., 
Cincinnati, will add 6,040 sq. ft. of 
floor space, most of it under refriger- 
ation. Plans for the addition, which 
will cost approximately $100,000, 
were prepared by Felsberg & Gil- 
lespie, architects. Meyer-Hecht Co. 
has the construction contract. 
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The Meat Trail... 


PLANTS 


An expansion program for the Long 
Island City (N. Y.) plant of Excelsior 
Quick Frosted Meat Products, Inc., 
has been announced by Wiiu1aM G. 
STROH, vice president and treasurer. 
The plans, now in the blueprint stage, 
call for building 12,000 sq. ft. of 
additional space to allow room for 
four more production lines. This will 
give the firm an additional output 
of 200,000 units per week. The new 
production space will be utilized to 
process some new frosted meat items 
to be introduced as well as increased 
volume in the present line, Stroh ex- 
plained. 


Fire leveled the Stevens Meat Co. 
plant in Gonzales, La., destroying the 
building, machinery and about 200 
carcasses of beef. J. Leo STEVENS, 
owner of the firm, estimated the loss 
at $100,000. 


Balentine Packing Co., Inc., Green- 
ville, S. C., has leased the city abat- 
toir at Anderson, S. C., CLARENCE O. 
HINSDALE, executive vice president 
and general manager, announced. The 
agreement contains an option to ex- 
tend the three-year lease by an ad- 
ditional five years and to purchase 
the abattoir for $40,000 at any time 
during the term of the lease. Balen- 
tine agreed to continue custom kill- 
ing and to establish a cattle market 
in Anderson. 


Swift & Company, Chicago, has 
purchased the manufacturing and 
distributing assets of three firms: 
Holiday Food Co., Van Buren, Ark., 
and Stoaway Sales Co. and Arkmo 
Transportation Co., both of Kansas 
City, Mo. The companies have been 
engaged in the manufacture, trans- 
portation and sale of frozen poultry 
and prepared meat products. Opera- 








"SMART-LOOKING" is the way to describe 
the new entrance to the Pureta Sausage Co., 
Sacramento, Cal., which is thus turning a 
shining face to the public. 








REDUCTION IN livestock loss from bruising, 
disease and parasites is the goal of these 
officers of Livestock Conservation, !nc., 
Northwest Division, St. Paul, Minn., named 
at the division's annual meeting. R. W. 
Eldred (center), general manager of Armour 
and Company at South St. Paul, was re- 
elected chairman. New vice chairman is C. 
E. Cairns (left), director of the livestock 
service division, Wilson & Co., Inc., Albert 
Lea. At right is R. B. McCreight, vice presi- 
dent of St. Paul Union Stockyards Co., who 
was renamed secretary-treasurer. Annual 
meeting had record attendance of 100 live- 
stock industry representatives. Principal 
speaker was Dr. W. T. S. Thorp, dean of 
University of Minnesota's School of Veter- 
inary Medicine. 





tions will continue under the name 
of Holiday Food Co., a division of 
Swift, with headquarters in Van 
Buren. Distribution will be handled 
under the Holiday and Stoaway 
brands by representative food brok- 
ers, the company said. 


Janosa Meat Corp., New York City, 
has been granted a charter of incor- 
poration listing capital stock of 200 
shares, no par value. Directors are 
MANNY GRENARD, SARAH WILLIAMS 
and Henry Drener, all of 1441 
Broadway, New York City Diener 
filed the papers. 


An open house was held April 3 
to mark the opening of Midtown 
Wholesale Meat, Inc., at 9th st. and 
Girard ave., Philadelphia, by Isaporr 
FLEEKOP and _ associates. The new 
wholesale meat firm occupies the 
building formerly used by The Cuda- 
hy Packing Co. 


DEATHS 


Mrs. GertrupE M. Heitz, chair- 
man of the board of Heil Packing, 
Co., St. Leuis, died April 4. She was 
the widow of the company founder, 
the late Greorce L. HEIL, sr., and 
the mother of Georcre L. HEI, jr., 
president of the firm. 


ANTHONY Buparz, 75, one of the 
founders and a director of Chicopee 
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Provision Co., Inc., Chicopee, Mass., 
died recently after a brief illness. He 
is survived by his widow, ANtELA, 
and three sons, JosEPH, STANLEY and 
WILLIAM. 


HERBERT L. DEGEN, 64, a retired 
sausage manufacturer in Buffalo, 
N. Y., died recently. He owned Qual- 
ity Provision Co. from 1931 until its 
dissolution in 1949 and for the next 
three years operated H. Degen Co., 
sausage manufacturing firm. He re- 
tired in 1952. 


James Status, 63, owner of Tri- 
City Packing Co., Silvis, Ill., died 
recently after a long illness. 


TRAILMARKS 


Grorce M. Foster, chairman of 
the board of John Morrell & Co., 
Ottumwa, is a 
candidate for 
election to the 
board of directors 
of the Chamber 
of Commerce of 
the United States 
from the Cham- 
ber’s sixth elec- 
tion district, 
which covers the 
states of Towa, 
Illinois and Wis- 
consin. The voting period closes April 
22. Only meat packer among the 
candidates, Foster has served as a 
director and member of the executive 
committee of the American Meat In- 
stitute and also is active in other busi- 
ness and civic affairs. He has served 
as a director of the National Associa- 
tion of Manufacturers, the Burlington 
Railroad, Colorado and Southern Rail- 
road, Yorkshire Creamery and John 
Morrell, Ltd., Liverpool, England. He 
currently is secretary of the Ottumwa 
Park Commission, a member of the 
Iowa Conservation Commission, a 
director of the Boy Scouts Council 
and prominent in 4-H Club work. 


G. M. FOSTER 


The annual dinner-dance of the 
New York Council of Wholesale 
Meat Dealers, Inc., will be held in 
the Grand Ballroom of the Waldorf- 
Astoria Hotel on Saturday evening, 
May 14. Tickets may be obtained 
by calling the Council office at STer- 
ling 9-1349. 


Joun FinKter, formerly associated 
with a national packer, has joined 
Hess-Stephenson Co., Chicago bro- 
kerage organization, in the beef de- 
partment. 


Spam now is being manufactured 
for the first time in Ireland by Lun- 
ham Brothers, Ltd., of Cork under a 
royalty arrangement with Geo. A. 
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RETIRING AFTER 43 years of continuous 
service with Plankinton Packing Co., Mil- 
waukee, George Unke (right) is congratu- 
lated by Otto Mattas, office manager. Unke 
started in the wholesale market in 1912. His 
last assignment from 1945 to 1955 was in 
Plankinton's accounting department. 





Hormel & Co., Austin. Jutrus ZrLL- 
citt, Hormel production manager in 
canned foods, and Oris Tucker, in- 
stallation mechanic, both of the Aus- 
tin plant, were in Cork to see Spam 
make its debut in the Lunham plant. 
The Irish firm has a_ distribution 
franchise in Great Britain and Bel- 
gium. The canning equipment was 
made in Germany. 


HAMILTON B. HunTINGTON, presi- 
dent of Scioto Provision Co., Newark, 
Ohio, was among the speakers at the 
annual banquet of the Independent 
Livestock Marketing Association in 
Columbus. 


Their golden wedding anniversary 
was celebrated in Los Angeles re- 
cently by ABRAHAM and CEL1a Mor- 
ANTZ. Morantz is president and 
founder of State Packing Co., Los 
Angeles. A dinner at the Hotel Stat- 
ler honored the couple’s 50 years of 
marriage. 


Iowa Packing Co., Des Moines, 
has named Joun L. Wirson and 
EuGENE F. LEEDOM as “Master Sales- 
men of 1954.” Wilson is in the coun- 
try sales department and Leedom is 
a city salesman in Des Moines. Each 
received ten shares of Iowa Packing 
Co. stock, valued at $460. 


Anker Meat Co., Modesto, Calif., 
has changed its name to Modesto 
Meat Co. to identify the firm more 
closely with the town. 


Florida cattlemen are going to have 
to produce an animal which will grade 
at U.S. Good or better, according to 
Joun McKay, cattle buyer for Lykes 
Bros., Inc., Tampa. “You're going to 
have to see Florida-fed cattle; grass 
fat cattle are on their way out,” he 


told a meeting of the Lee County 
Cattlemen’s Association in Fort Myers. 


More than 80 persons attended the 
dinner party given for employes by 
Gus Gtaser, president of Gus Glaser 
Meats, Inc., Fort Dodge, Iowa, at 
the Hotel Warden in Fort Dodge. 
Easter gift checks were presented to 
wives of sales department members. 


Cart WETZEL, eldest son of ERwIN 
WETZEL, vice president of Stark, 
Wetzel & Co., Inc., Indianapolis, has 
entered the business as one of the 
aids to the hog-buying crew. He 
recently was discharged from the 
army after 23 months of service. 


Pegwill Packing Co., Springfield, 
Ill., signed a contract for the second 
series of the radio contest, “So You 
Want to Be a Dise Jockey,” which 
will start next September over Radio 
Station WMAY, Springfield, WiLL1aM 
WINGERTER, Owner,announced. Grand 
prize will be a college scholarship. 


Because he outguessed some 230 
experts on the date the Chicago hog 
market would reach its lowest point, 
a Geo. A. Hormel & Co. chef is wear- 
ing a new hat this spring. Vic Crores 
was sent from Hormel’s Austin plant 
to Clarion, Iowa, last year to prepare 
loin of pork for the annual dinner of 
the Wright County Swine Producers 
Association. Those present were in- 
vited to guess on what day between 
April 1, 1954, and February 1, 1955, 
the Chicago hog market would reach 
its lowest point and what the price 
would be. Croes guessed the correct 
date, January 12, and was only 20c 
off on the actual price of $17.85. A 
new hat was the prize. 


J. F. Moore Frozen Foods, Inc., 
has been named Houston distributor 
for the complete line of frozen meats 
and Mexican foods produced by Cir- 
cle T Meat Co. of Dallas. 








“SOLD HIM BEEF for over 30 years," is 
the boast of Leo LaRue (right), sales man- 
ager of Goldring Packing Co., Los Angeles, 
about his companion, Sam Morantz, owner of 
the American Provision Co. 
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COSTS FAR LESS 





than DRY ICE or 
MECHANICAL REFRIGERATION 


to Refrigerate Your Truck 
with an AIR INDUCTION CONDITIONER 


It costs far less. to refrigerate trucks 
3 with the Air Induction Conditioner 
_ than with dry ice or any mechanical unit, yet 
no other method gives you this naturally 
moist, refreshing cold. Natural ice 
provides the right temperatures — 40 to 
44° — the right humidity — over 90% 
—to keep your products fresh and saleable. 



























And the Air Induction unit provides the 
lowest initial cost, the easiest installation, 
AND NO MAINTENANCE EVER! 

It operates off the truck battery, using 
the same power as a heater, and can be 
adapted for night hold-over use. 


You owe it to your better business 
to get all the information and details on 
the Air Induction Conditioners TODAY! 
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AIR INDUCTION CORPORATION, 122 West 30th Street, New York 1, 


APRIL 9, 1955 25 











WSMPA Backs Bill to Stop 
Spread of City Taxes on 
Out-of-Town Businesses 


Remedial action must be taken to 
stop California cities from imposing 
gross receipts taxes on out-of-town 
trucks delivering meat within their 
city limits, WSMPA has informed the 
Municipal and City Government 
Committee of the state Legislature. 

Los Angeles, which formerly im- 
posed a wheel tax of $16 a year on 
trucks, substituted a new type of li- 
cense tax this year, providing that 
anyone not having a fixed place of 
business within the city would pay. 
in lieu of the wheel tax, a gross re- 
ceipts tax of 40c per $1,000 of mer- 
chandise sold within the city. 

E. F. Forbes, WSMPA president, 
and Ray W. McKee, representing the 
Vernon Chamber of Commerce, ap- 
peared before the committee recently 
to urge the adoption of AB-591, 
which would provide that no city, 
whether chartered or non-chartered, 
may license or impose any license 
fee on the privilege of selling mer- 
chandise against any person who has 
no fixed place of business in the city. 

Practically all chartered and most 
uncharted cities are imposing a wheel 
tax on trucks of meat packing firms 
delivering meat into their city on the 
basis of so many dollars per year 
per truck, Forbes said. If the city of 
Los Angeles is allowed to get away 
with this gross receipts tax, he said, 
similar taxes will be imposed by other 
chartered and non-chartered cities 
which now are levying the wheel tax. 
Some WSMPA member companies 
must take out licenses for delivering 
meat in 75 to 90 cities, he said. 


Propose Tighter lowa 
Brucellosis Controls 


A bill proposing to tighten brucel- 
losis restrictions on cattle shipped 
into Iowa was introduced in the 
lower branch of the state Legislature. 

The measure is designed to meet 
the objections of Iowa cattlemen. At 
present, cattle feeders have pending 
in Boone District Court a suit to pre- 
vent the State Department of Agri- 
culture from enforcing a law which 
requires either vaccination or certifi- 
cates of health for shipment of 
feeders - within the state. Cattle 
shipped in from outside the state are 
not under the same restrictions. 

George L. Paul, Brooklyn Repub- 
lican and committee chairman, said 
the new bill “provides that it shall 
be unlawful to ship into this state 
any female bovine animal over eight 
months of age unless the owner has 
been issued a health certificate.” 
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Bill Would Drop Double 
Liability of Slaughterer 


A bill that would eliminate the 
right of the California Department 
of Agriculture to recover double the 
value of any animal slaughtered with- 
out the consent of the owner or his 
agent has been introduced in the 
California Senate by Senator E. C. 
Johnson. 

Requested by the Western States 
Meat Packers Association, the meas- 
ure (Senate Bill 184) would amend 
Section 359.6 of Article 13 of the 
Agricultural Code. As the law now 
stands, a slaughterer is liable for dou- 
ble the value of any animal slaugh- 
tered without the consent of the 
owner, the sum to be shared equally 
by the owner and the Department 
of Agriculture. 

E. F. Forbes, WSMPA president 
and general manager, presented argu- 
ments for the bill before the Senate 
Agriculture Committee this week. The 
last session of the California Legisla- 
ture removed from the code similar 
double penalty provisions applying 
to auctioneers in livestock auction 
yards. 


Los Angeles Wage Talks 
Continue in Second Month 


Wage negotiations, now entering 
their second month, are continuing 
between Meat Packers, Inc., Los An- 
geles association of independent meat 
packers, and two unions: Teamsters 
Union Local 626 and Butchers Union 
Local 563. 

As yet, there is no indication as 
to what settlement may evolve, or 
when. Meat Packers, Inc., represents 
some 16 packers in the Los Angeles 
area. 





YOUR BRAND 


Natural Casing 


FRANKS) 





NEW TRANSPARENT sign designed by 
Oppenheimer Casing Co., Chicago, is be- 
ing offered to packers to help promote 
their brands of natural casing franks. The 
10'/, x I5 in. personalized signs may be 
mounted on doors, store windows and meat 
cases by pressing after the removal of tapes 
from pressure-sensitive strips. Sales message 
reads, "Enjoy (packer's brand name) Nat- 
ural Casing Franks packed with Old Tyme 
juicy flavor." 


Maintenance Helps 
[Continued from page 16] 


cent, maximum number, 15 per cent. 

To bridge the valleys encountered 
in maintenance, the firm has planned 
a backlog classified as project work 
which includes major repairs, disman- 
tling, reconditioning of equipment 
and new construction. 

W. F. Allison, plant engineer, 
Emerson Electric Manufacturing Co., 
St. Louis, told several advantages of 
planned and scheduled maintenance. 

1. It forces an evaluation of the 
time to be spent in each job. This 
data is a basis on which the work 
force, relating. to individuals or crafts, 
can be rated as to efficiency. Ne- 
cessity of further training is high- 
lighted. 

2. To be planned, a job must be 
analyzed. This will indicate the best 
way in which a job can be per- 
formed from the standpoint of ma- 
terials and time. 

3. First things get done first. With- 
out planning, each production fore- 
man tries to pressure maintenance 
men into finishing his job first. This 
results in ill will and _ inefficiency. 

4. Materials needed will be on 
hand before the job starts. Further, 
the efforts of the various crafts can 
be coordinated. 

5. Scheduling provides a measure 
of work load. How much work each 
craft has and can handle is knowl- 
edge on which promises can be made 
to operating personnel on the time 
it will take to complete a job. Jobs 
will not be put off when something 
hotter comes along. 

A factor relating to maintenance 
which management often overlooks 
is purchase and application of power. 
W. J. Allaback, plant manager, the 
Thew Shovel Co., Lorain, Ohio, said 
careful analysis of power demands 
frequently can mean substantial sav- 
ings. The power factor should be 
checked at regular intervals and so 
should the distribution system. When 
power must be shut down, precau- 
tions should be taken to pull all 
switches before restoring power lest 
there be machinery breakage. . 


Lower Rail Rates Asked 
From Five Montana Points 


WSMPA has petitioned the Mon- 
tana Lines Committee of the Trans- 
continental Freight Bureau, Chicago, 
to reduce the rates on fresh meats 
and packinghouse products from Bil- 
lings, Butte, Great Falls, Helena and 
Lewistown, Mont., to eastern desti- 
nations to a rate equal to the now 
existing rates from eastern destina- 
tions into these Montana points. 
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JOE’S ANSWER TO COMPETITION is aluminum foil 
packages that give extra protection to his product — 
thus permit distribution over greater distances to profit- 
able new markets. 

If you want to step ahead of competition, as more and 
more progressive meat packers are doing, package your 
product in aluminum foil which provides all these ad- 
vantages: 

FLAVOR PROTECTION — Aluminum foil is non-porous, 
seals in flavor, seals out damaging air and moisture. Re- 
flects heat and light. Imparts no flavor. Prolongs shelf 
life. 

SALES APPEAL —Eye-catching aluminum foil gets atten- 
tion for your product on the shelf or in the refrigerated 
case. Makes your product more desirable to customers, 
because it reflects the quality it protects! 
PRODUCTION VERSATILITY—Foil is pliable, easy to 
handle, easy to print on. Takes economical and reliable 
heat seal. Can be printed, colored, coated, embossed, 
combined with other materials. Superior cold transfer 
characteristics for frozen foods. 
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WE DON’T MAKE PACKAGES, BUT... There are many 
leading converters eager and qualified to tackle your 
packaging problem with you. These converters rely on 
Kaiser Aluminum as a major supplier because we are 
an integrated operation, producing foil of unsurpassed 
quality in a wide range of specifications. Our Engineer- 
ing and Development Division is available to work 
closely with converters and with you. 


For names of leading converters contact any Kaiser 
Aluminum sales office listed in your telephone direc- 
tory. Kaiser Aluminum & Chemical Sales, Inc., General 
Sales Office, Palmolive Bldg., Chicago 11, Ill.; Execu- 
tive Office, Kaiser Bldg., Oakland 12, Calif, 


Kaiser Aluminum 


setting the pace—in growth, quality and service 
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Advertising Story 
[Continued from page 20] 


operated with Sears, Roebuck & Co. 
in a consumer contest. Consumers 
sent in official entry blanks giving 
reasons for wanting a Cold Spot 
Freezer. Prizes were meat purchase 
certificates, with a freezer as the 
grand prize. 

Premiums were another inducement 
used by seven of the companies to 
get consumers to try their products. 
In some cases new products were 
being introduced and in others pre- 
miums were used as a “sales tonic” 
for the regular line. For mailing a 
label and a certain amount of money, 
consumers received merchandise at 
less than the usual retail price. Some 
of the firms were able to “break even” 
on the cost while others were not. 
Two officials did not feel that their 
companies achieved any lasting bene- 
fits through the use of premiums. 

Kern Valley Packing Co., which 
had a children’s television program 
at the time, offered a color book for 
one wrapper from a package of Val- 
ley Pride Franks and 15c. The offer 
was a_ self-liquidating proposition 
and response was very good. 

One Midwestern packer, who of- 
fered merchandise at wholesale prices 
to consumers sending in labels, also 
packed balloons in frank packages 
as a special, new feature. Three 
other companies also indicated that 
they used special package features. 

An Eastern regional sausage man- 
ufacturer spent $5,000 for a special 
promotion using comic books. Small 
books were packed in one type of 
frankfurter package. “This stimulated 
sales of that particular package. It 
also increased labor cost in packag- 
ing,” the advertising manager said. 

Direct mail was another method 
used by seven of the reporting com- 
panies to stimulate dealer interest 
in their products. Seattle Packing Co. 
mails special promotional pieces to 
dealers when introducing a new pack- 
age or program. “This has proved 
quite effective in gaining distribu- 
tion,” the sales manager said. 

“We send occasional bulletins to 
dealers,” explained a local Midwest- 
ern packer. “Direct mail is good con- 
tact with stores if you don’t overdo 
it. Material must be factual, not hot 
air.” A regional packer in the Mid- 
west also said his company gained 
“satisfactory results” from letters to 
dealers on special promotions. Cost 
of the letters is not charged against 
advertising but is listed as a “mis- 
cellaneous” expense. 

“Direct mail gets your dealer mes- 
sage to the store level of meat man- 
agers as well as into the office of top 
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management,” explained an Eastern 
sausage manufacturer. His company 
spent $500 last year on reprints of 
trade paper advertisements. 

A local Midwest sausage firm sent 
direct mail to consumers in the form 
of introductory coupons and selling 
messages as well as letters and bro- 
chures to dealers. “Direct mail is 
effective if varied and continuous,” 
said the company president. 

E. H. Berky, vice president of 
Wiederhold Sausage Co., St. Peters- 
burg, Fla., said his firm sometimes 
sends letters and brochures to deal- 
ers but has “not received more than 
10 per cent response, if that.” 

Recipe books, carrying the com- 
pany name, were distributed by seven 
of the firms last year. Seattle Packing 
Co, spent about $2,000 on this sales 
promotion device. The booklets were 
attached to packages in some in- 
stances and also were given out by 
demonstrators. The sales manager 
said they were “quite effective.” An- 
other packer spent $100 on cooking 
instruction folders for Easter and 
Christmas hams, with “good results.” 

“Fair results” were reported by a 
local packer in the Southwest, who 
distributed recipe books at retail 
counters. Recipe books have “low ef- 
fectiveness. They're overdone,” said 
R. F. Chambers of Valley Packing 
Co., which has spent $100 on recipe 
books in some years. Queen City 
Packing Co. spent $200 last year to 
distribute recipe books at women’s 
clubs. Results were “fair,” said the 
president. A Midwest packer who 
gives out some recipe books at P.T.A. 
meetings said this “creates good will.” 


Calendars and Match Books 

Calendars are employed by 12 of 
the reporting companies in an_at- 
tempt to gain year-round advertising 
value. Fairway Packing Corp., Syra- 
cuse, N. Y., said calendars are dis- 
tributed to all customers. A Midwest 
regional packer said his company 
spends $500 a year to give calendars 
to dealers, with “very good” results. 
Kern Valley Packing Co. also feels 
calendars are effectivé and _ spent 
$1,000 on them in 1953. 

An Eastern regional sausage firm 
budgets $300 a year for calendars, 
which are distributed to dealers, but 
the sales manager said they have 
“very little advertising value.” A 
three-year calendar is used. Potts 
Packing Co., Okmulgee, Okla., spends 
$60 a year for calendars distributed 
by driver-salesmen. Results are “not 
too good,” said C. A. Potts, company 
manager. “Calendars create dealer 
good will,” said E. H. McCormick, 
president of S. R. Gerber Sausage 
Co., Inc., Buffalo, N. Y., which 


spends $450 a year to supply them 
to retailers. 

“They're always expected,” said 
Wesley R. Boyd of Pipkin Boyd Neal 
Packing Co., which spends $600 a 
year to give calendars to dealers and 
to farmers from whom the firm pur- 
chases livestock. 

“Calendars have a good effect if 
they stay up. They must be put up 
by the distributor,” said L. J. Fritz, 
partner in Wilber Wiener Co., Wil- 
ber, Neb. The firm’s driver salesmen 
take the old calendars down and put 
up the new ones supplied by the 
company. 

“We feel they are out of date,” 
said Robert W. McManus of Seattle 
Packing Co., which in some years 
spent $1,500 on calendars that were 
distributed by mail. 

Match book advertising, while it 
has been used by six of the com- 
panies, did not touch off much inter- 
est, five of them indicated. “Ask a 
person who carries book matches 
what kind he has. More than 90 per 
cent don’t know,” suggested L. J. 
Fritz of Wilber Wiener Co., which 
tried but discontinued giving them 
out. 

North Side Packing Co., Pittsburgh, 
Pa., sells 100 to 200 cases of book 
matches to retailers every two years. 
“We believe them to have effect be- 
cause they are not given away, said 
Robert A. Hofman, secretary and 
sales manager. Circle Packing Corp., 
East St. Louis, Ill., spends $100 a 
year on match books distributed to 
grocery stores. 

Advertising film trailers are used 
by two of the companies to whet the 
appetites of movie goers for their 
products. Robbins Packing Co. said 
a film, which cost $80 to produce, is 
used at one outdoor movie to boost 
on-the-spot sales of product. A Mid- 
western local packer said five thea- 
ters were using film trailers adver- 
tising his products and the company 
paid for this medium. 

Sports enthusiasts are fair game 
for advertising messages, believe of- 
ficials of 12 companies which spon- 
sor baseball, softball or bowling 
teams using the company or brand 
name. Nine of these firms charge the 
expense against advertising while the 
others list it with other company 
costs. 

“It’s not worth the money,” com- 
mented one Midwestern packer, who 
didn’t explain whether he meant the 
advertising value was low or his team 
just wasn’t winning. 

Most of the firms reported they 
participate regularly in county fairs, 
food trade shows, Business-Industry- 
Education days or other civic events. 
Wiederhold Sausage Co. displays 
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and gives samples of products in at 
least four trade shows a year in St. 
Petersburg, Clearwater and Sarasota, 
Fla., the vice president said. 

“We usually work with an appli- 
ance firm or other type of firm to 
collaborate on display at shows and 
fairs,” said Robert Styrt of Kern Val- 
ley Packing Co. “We try to be repre- 
sented at everything of this nature 
that seems worthwhile,” explained 
Robert McManus of Seattle Pack- 
ing Co. 

A few of the companies also send 
representatives to give talks on meat 
before homemaker and dealer groups. 

A sizeable proportion of the $7,000 
annual advertising budget of Wilber 
Wiener Co., $1,000, goes for an ad- 
vertising gimmick that is unique 
among the companies in the NP’s 
survey. The company spends that 
amount for wooden and mechanical 
pencils with wiener tops, which are 
distributed to dealers by driver sales- 
men. The pencils are given only at 
Christmas, according to sales per 
store, L. J. Fritz explained. The 
wooden pencils produce good results 
and the mechanical pencils are “ex- 
cellent” sales stimulants, he said. 

One so-called “advertising” or 
“public relations” practice, so called 
primarily by those requesting hand- 
outs, is product donation. Many 


packers and sausage manufacturers 
had another word for it. 

“We are tapering off product dona- 
tion as fast as possible,” said R. F. 
Chambers of Valley Packing Co. “It 
is very disadvantageous and has over- 
tones of blackmail. We intend to dis- 
continue absolutely.” 

Queen City Packing Co. has re- 
ceived “no advantages” from donat- 
ing product, Walter Kack said. “There 
are too many requests for donations,” 
commented Edwin F. Ostrowski, 
manager of A.Y.O. Packing Co. North 
Side Packing Co. donates product 
“only when it cannot be avoided. It 
has no material benefit,” said Robert 
Hofman. “Once you have started, it is 
almost impossible to stop,” said an- 
other expressing the majority opinion. 

Schuyler Proffitt, sales manager of 
C. E. Richard & Sons, Inc., Musca- 
tine, Iowa, was one of four officials 
who felt that their companies did 
achieve benefit through product do- 
nation. “It creates good will,” they 
said. 

While many of the companies said 
that publicity plays no role in their 
sales promotion picture, others re- 
ported that they have experienced 
very definite benefit from local news 
stories. 

“Recently we have found we can 
introduce a new product by giving 


the dealers a piece to sample,” a 
local packer in the Midwest ex. 
plained. “The local papers carry pic- 
tures and stories about the new 
product introduced at a dealer get- 
together in our plant.” 

“We have found that wholesome 
publicity is and has been our great- 
est asset,” commented E. H. Berky 
of Wiederhold Sausage Co. “Stories 
about our plant, its facilities, growth, 
etc., have played an important part 
in getting our message of quality to 
the consumer.” 

“Publicity helps,” said C. A. Potts 
of Potts Packing Co., which invites 
school groups and other visitors for 
plant tours. 

“Publicity is very important to our 
sales program,” said Robert Styrt of 
Kern Valley Packing Co. “We have 
introduced educational kits on meat 
to the home economics and _ voca- 
tional agricultural classes of all the 
high schools and the junior college 
in our county, and these have been 
well received by the instructors and 
students as well. We have conducted 
educational tours through our plant 
for students, giving a most practical 
side to the material which is taught 
in the classroom. Newspaper articles 
on new methods of production and 
personnel feature material also~-have 


had good effect.” * 
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ALLEN COOLER 
PACKAGE UNIT 


10288 Woodward Ave. ° 





24-hour electric refrigeration 
for local meat delivery 


PAYS YOU 
ALL DAY- 
EVERY DAY! 


Here’s how 

e Eliminates ice. Space saved 
increases pay load. 

¢ Low first and maintenance 
costs——no separate gas en- 
gine to pay for or repair. 

¢ Cuts bulk—installed weight 
is less than 400 pounds. 

¢ 24-hour refrigeration — 
complete 
truck motor idle or 110- 
115 volt a-c plug-in. Con- 
stant 35-40° F. — more 
profit from fresher, better 
looking meats. 


One operator’s savings paid for his unit in 14 months. 
For full details about 300 and 600 cu. ft. capacity 
Allen Cooler truck equipment, write us today! 


Allen Cooler and Rovan Refrigeration Equipment 


THE FRANK-DEWEY COMPANY, INC. 


Detroit 2, Mich. 


capacity from 
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in name... 
high grade in fact! 
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Output Of Meat Up Trifle Last Week 


Small increases in production of beef, veal and pork combined to 
raise the total volume for last week 1 per cent to 357,000,000 Ibs. over 
the 352,000,000 Ibs. produced the previous week and larger increases 
of all meats over 1954 pushed output 9 per cent above the 326,000,000 
lbs. produced in the same period of last year. Cattle slaughter was off 
slightly, but the heavier weights made for a larger volume of the meat 
than the week before. Hog slaughter declined 2 per cent, but here 
again, heavier average weights decided the increase in volume of pork, 
which was about 18 per cent above last year. Estimated slaughter and 
meat production by classes appear below: 


BEEF 
Week ended Number Production 
M's Mil. Ibs. 
April 2, 1955 ... . 330 176.2 
March 26, 1955 . . 333 175.2 
April 3, 1954 . 322 172.3 
VEAL 
Week ended Number Production 
M's Mil. Ibs. 
April 2, 1955 157 16.6 
March 26, 1955 133 13.7 
April 3, 1954 138 15.0 


— tae WEEK'S KILL: Cattle, 416,624; Hogs, 1,859,215; Calves, 182,240; Sheep and Lambs, 
— ~ ted WEEK'S KILL: Cattle, 154,814; Hogs, 641,000; Calves, 55,241; Sheep and Lambs, 


AVERAGE WEIGHTS AND YIELDS (LBS.) 


CATTLE 
Live Dressed 
April 2, 1955 970 534 
March 26, 1955 975 526 
April 3, 1954 969 535 
CALVES 
Live Dressed 
April 2, 1955 . 190 106 
March 26, 1955 185 103 
April 3, 1954 __ 194 109 


PORK 
(Excl. lard) 
Number Production 
M's Mil. Ibs. 
1,073 150.6 
1,095 149.1 
908 127.8 
LAMB AND TOTAL 
MUTTON MEAT 
Number Production PROD. 
M's Mil. ibs. Mil. Ibs. 
269 13.2 357 
276 13.5 352 
238 1.3 326 


HOGS 
Live Dressed 

245 140 

241 136 

240 141 
SHEEP AND LARD PROD. 
LAMBS Per Mil. 
Live Dressed cwt. Ibs. 
103 49 13.9 36.5 
103 49 14.1 37.2 
102 47 13.9 30.2 











MINUS VALUES ON LIGHT, MEDIUMWEIGHT HOGS WIDER 


(Chicago costs and credits, first two days of the week) 


Cut-out values on hogs, with the 
spring season in full swing, edged 
deeper into the minus column on the 
two lighter classes, while heavies 
showed slightly better in the week’s 
price shuffle. The sizeable decline in 
live costs to packers made the dif- 
ference on heavy hogs, 


























This test is computed for illustra- 
tive purposes only. Each packer 
should figure his own test using actual 
costs, credits, yields and realizations. 
The values reported here are based 
on the available Chicago market fig- 
ures for the first two days of the 
week. 



































—— 180-220 lbs. 220-240 lbs. ——240-270 lbs.-— 
Value Value Value 
Pct. Price per per cwt. Pet. Price per per cwt. Pet. Price per per cwt. 
Itve per ewt. fin. live per ewt. fin. live’ per ewt. fin. 
wt. Ib. alive yield wt.- Ib. alive yield wt. Ib. alive yield 
Skinned hams ....12.7 41.3 $ 5.25 $ 7.57 12.7 40.3 $5.12 $ 7.17 13.0 39.6 $5.16 §$ 7.24 
Pre ae 1.32 1.88 5.6 28.1 1.29 1.80 5.4 21.8 1.19 1.67 
Boston butts .... 4.2 29.6 1.24 1.80 4.1 26.6 1.09 1.54 4.1 26.6 1.10 1.51 
Loins (blade in)..10.1 40.9 4.14 5.96 9.8 38.9 3.81 5.40 9.6 36.4 3.50 4.98 
EGRR CBW cccccie ace ~ee $11.95 $17.21 ‘kt $11.31 $15.91 see cee ©$10.95 $15.40 
Bellies, 8S. P. ....11.0 26.5 2.93 4.19 9.5 26.2 2.49 3.53 4.0 21.8 87 1.24 
Bemres, DW. B. 2.65 ase eae 2 ale 2.1 16.9 .35 51 8.6 16.9 1.45 1.99 
OS ere ace Gas 3.2 8.5 27 38 46 9.2 A2 .58 
SES 17 8.9 15 .22 17 89 15 22 19 8.9 17 -23 
maw MOE 2.2.6.5 2.8 11.8 27 a 2.2 11.8 26 37 2.2 11.8 27 37 
P. 8. lard, 

Waeeee Wks iin ads. 14.9 11.4 1.70 j 13.4 11.4 1.53 2.14 11.6 11.4 1.32 1,81 
Fat cuts and lard. ... ... $5.05 $ 7.24 rye £m PY $ 4.50 $ 6.22 
Spareribe ........ 1.6 31.6 51 73 1.6 26.6 43 61 6 23.6 36 52 
Regular trimmings 3.3 12.6 42 59 3.1 12.6 .89 53 2.9 12.6 B87 52 
Feet, tails, ete... 2.0 10.2 -20 .80 2.0 10.2 .20 .29 2.0 0.2 -20 -29 
oe ee ere oer 55 80 25°45 55 .78 ad os 7 
TOTAL YIELD 3 

& VALUE ....69.5 $18.68 $26.87 71.0 $17.93 $25.27 71.5 $16.93 $23.72 

Per Per Per 
ewt. ewt. cewt. 
alive alive alive 
ot fer eee eee $17.50 Per cwt. $17.32 Per ewt. $16.88 Per ewt. 
Condemnation loss .......... -02 n. 02 fin. 02 
Handling and overhead ...... 1.43 yield 4.25 yield 1.16 
TOTAL COST PER CWT....$18.9 $27.26 $18.61 $26.21 $18.06 
POEAL. VALU ". 055. csscue 18.68 26.87 17.93 25.29 16.93 
Cutting margin .......... —$ .27 —$ .39 $ .68 —$ .94 —$1.13 
Margin last week ........ — 1b — .22 —_ .A& — 69 — 1;21 
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AMI PROVISION STOCKS 


Total pork holdings of 383,200,000 
Ibs. on April 2 showed a decrease 
of 3 per cent from March 12 stocks 
of 395,800,000 Ibs., but were 13 per 
cent larger than the 338,800,000 Ibs. 
on March 27, 1954, the American 
Meat Institute has reported. 

Lard and rendered pork fat hold- 
ings totaled 81,000,00 Ibs. compared 
with 80,500,000 Ibs. three weeks be- 
fore and 61,400,000 Ibs. a year ear- 
lier. 

The accompanying table shows 
stocks as percentages of holdings two 
weeks before and a year earlier. 

Apr. 2, stocks as 


Percentage of 
Inventories on 






Mar. 12 Mar. 27 
1955 1954 
HAMS: 
Canes, OP, cccacsyse 65 3 
Frozen for cure, §8.P.-D.C.. 80 91 
TOG RO a ood cvicvace ches 73 83 
PIONICS: 
Cured). BP. PRG ice tiivsys 93 136 
Frozen for cure, 8.P.-D.C.. 109 106 
TOtss. PICMICD 6 on cccence dices 104 113 
BELLIES: 
i i Sa ee 106 140 
Frozen for cure, D.S. . 121 219 
Frozen for cure, 8.P.-D.C... 106 138 
OTHER CURED MEATS: 
UE So. 0 oes dcidccwcelere 101 111 
FAT BACKS: 
Oueee, Dib. ods eaviastee 98 83 
FROZEN FRESH: 
Loins, spareribs, trimmings, 
other—Totals ........... i 139 
TOT. ALL PORK MEATS.... 97 118 
SA oa dvds nadactnccnsedon 101 134 
RENDERED PORK FAT .... 100 96 


CHICAGO PROVISION STOCKS 


Lard inventories in Chicago on 
March 31 amounted to 18,159,915 
Ibs., according to the Chicago Board 
of Trade. This was a decrease com- 
pared with the 19,225,258 Ibs. of 
pork in storage on February 28, but 
considerably above the 14,903,013 
Ibs. a year earlier. Total pork stocks 
amounted to 47,080,480 Ibs. com- 
pared with 49,324,225 lbs. on Feb- 
ruary 28 and 41,742,059 Ibs. a year 
earlier. Chicago provision items ap- 
pear below: 


Mar. 31, Feb. 28, Mar. 31, 
"DS, Ibs. "DDS, Ibs. 'h4, Ibs. 
All brid. pork... 1,184 1,263 593 


P.S. Lard (a)...11,876,866 13,757,688 11,215,774 
P.S. Lard (b)... 
Dry rendered 


lard (a) - 8,442,782 3,189,808 1,002,937 
Dry rendered 

| 169,448 169,448 10,954 
Other lard ...... 2,670,819 2,108,314 2,673,318 


TOTAL LARD .. 
D.S. Cl. Bellies 


18,159,915 19,225,258 14,903,013 


(COMERS ccudes TGP. aneses 7,600 
D.S. Cl. bellies 

(other) ....... 3,241,337 3,000,363 4,234,063 
TOTAL D.S. CL 

BELLIES ... 8,246,987 3,090,363 4,241,663 
D.S. Fat backs.. 1,193,975 1,189,346 2,855,404 
S.P. Reg. hams.. 335,368 374,373 171,118 
S.P. Skinned 

DOTS... caseés 11,763,661 16,479,201 11,208,260 
S.P. bellies ..... 14,477,251 12,741,208 13,664,082 
S.P. Picnics, 

Bos. shoulders. 7,844,004 7,962,798 5,016,282 
Other cuts Meat. 8,219,284 7,486,851 4,585,151 


TOTAL ALL 
MEATS ....... 47,080,480 49,324,225 41,742,059 


(a) Made since Oct. 1, 1954. 

(b). Made previous to Oct. 1, 1954. |. 

The above figures cover all meat it “storage 
including’ fioldings owned by the government. 
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... for full, mellow 
flavor and aroma! 


The ham that’s 
already 


E-Z-CUT 
HAM 


©1955, John Morrell & Co. 

BY JOHN MORRELL & CO., OTTUMWA, IOWA, SIOUX FALLS, SOUTH DAKOTA, 
ESTHERVILLE, IOWA 

Processors of fine quality Ham . . . Bacon Sausage Canned Meats... Pork ., Beef Lamb 














butterflies? 


Got butterflies from worrying about 
sales? Switch your ad to the PROVI- 
SIONER and then . . . get set for the 


response! 














IMPROVE QUALITY & APPEARANCE 
INCREASE YIELD WITH 


Vitaphos 


First Phosphate Meat and Fat Homogenizer Made in U.S.A 


FiIRSTSPICE.....,...... 


19 VESTRY ST.,NEW YORK 13 WOrth 4.5682 @ 98 TYCOS DR., TORONTO, CANADA RUssell 1-0751 
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Meat and supplies 





CHICAGO 


WHOLESALE FRESH MEATS 
CARCASS BEEF 
(Lec.1. prices) 





Native steers Apr. 5, 1955 
Prime, 600/800 ....... 48 
Choice, 500/700 ....... 39 
Choice, 700/800 ....... 39 
Good, 500/700 ........ 35 
Commercial cows ....- 27 
| Re SRA é 26% 
Canner & cutter cows.. 24 

PRIMAL BEEF CUTS 

Prime: 

Hindgatrs., 5/800 ...... 61 @62 
Foreqtrs., 5/800 ...... 374% @38 
Rounds, all wts. ...... 4744 @48 
Trd. loins, 50/70 (Icl)..95 @108 
Sq. chucks, 70/90 ..... 34 
Arm chucks, 80/110.. 31% 
Ribs, 25/35 (Icl) ....68 @70 
Briskets (Icl) ........ 33 @33% 
TS Sa es 12%@13 
Franks, Rough No. 1.. 

Choice: 

Hindgtrs., 5/800 ..... 47 @48 
Foreqtrs., 5/800 ..... 31% 
Rounds, all wts. ..... 44 


Trd. loins, 50/60 pases ‘as @70 








Sq. chucks, 70/90 3 
Arm chucks, 80/110. 31% 
Ribs, 25/35 (Icl) ..... 51 @53 
Briskets (Icl) ... ve viese 
Navels, No. 1 . -12%@13 
Flanks, Rough N ; 5 13 
Good: 
Lg Ane cere 41 @ 43 
Sq. cut chucks é 
er rr ee 
3 Sere 2 ) 
BERS dactacceosaaeecee 55 @60 


COW & BULL TENDERLOINS 
Cows, 3/dn. (frozen) 
Cows, 3/4 (frozen) ..... 
Cows, 4/5 (frozen) ..... 
Cows, 5/up (frozen) 
EN, OP acthaei ao hewad wen ¢ 


BEEF HAM SETS 
MOMCINE,. Foe. TD. vscceccncese 42 
PN BPO es vice cx pane ne's 42 
OMtsdes, B/D cccvviccccvcvs 38 


BEEF PRODUCTS 
Tongues, No. 1, 100’s ...... 29 
Hearts, reg., 100'@ .....i'e- 
Livers, sel. ”30/50's eas eae 28@29 
Livers, reg., og Sa 21@22 
Lips, scalded, eee 
Lips, unsealded, a eee 
Tripe, scalded, 100’s ...... i 
Tripe, cooked, 100s ........ 6@ 
Lungs, 100s .. ee 
Melts, 100’s .. ws 
IGOR, WOOO oi hedvedccvees 5 


FANCY MEATS 
(1.1. prices) 








Beef tongues, corned ..... 35@38 
Veal breads, under 12 oz... 72 
Re AUD in v0 kw a a0is. 0:69 0c 1.15 
Calf tongue, 1 Ib./down...22@24 
Ox tails, under % Ib. ..... 16% 
Ox tails, over % Ib. ...... 18% 
WHOLESALE SMOKED 
MEATS 
Hams, skinned, 14/16 lbs 
| 





Hams, skinned, 14/16 
ready-to-eat, wrapped 
Hams, skinned, 16/18 Ibs., 


DE oa sem vars vase es-¥6 46% 
Hams, skinned, 16/18 Ibs., 
ready-to-eat, wrapped ..... 4814 


Bacon, fancy, trimmed, bris- 
ket off, 8/10 lbs., wrapped.. 38% 
Bacon, fancy sq. cut, seedless, 
12/14 lbs., wrapped ........ 361%, 
Bacon, No. 1 sliced, 1-lb. open- 
EOOGR IAPR Sins vee vaesssess 49 


VEAL—SKIN OFF 
(Carcass) 
(1.e.1. prices) 
Prime, 80/110 ..... ..-$42.00@45.00 
Prime, 110/150 ....... 40.00@42.00 
Choice, 50/80 ........ - 33.00@35.00 
Choice, 80/110 ........ 38.00@40.00 
Choice, 110/150 ....... 38.00@40.00 
Good, 50/80 ...... -» 30.00@35.00 
Goed, 80/150 ..... - 36.00@38.00 
Commercial, all w 27.00@34.00 


CARCASS MUTTON 

ql — prices) 
Choice, 70/down ........... 1 
Good, tejlewn . Per rors 1E 








prices 


CARCASS LAMB 

(1.e¢.1. prices) 
Prime, 40/50 
Prime, 50/60 .. 
Choice, 40/50 .. 
Choice, 50/60 
Good, all wts. 


SAUSAGE MATERIALS— 
FRESH 





Pork ‘aaa » reg. 40% 


eee enneet iekan Os 144% @15 
Pork virim, -, guar. 50% 
a 16%@17 
Pork trim., 80% lean, ‘ 
RECO Te heer 29 
Pork "ttn. 95% lean, 
Serrerrvrtr i aye ok 39 
Pork head meat ........ 20 
Pork cheek meat, trim., : 
DOM. wives subwasaaus -.24 @24% 
C. C. cow meat, bblis.... 3416 
Bull meat, bon’ls, bbls... 35% 
Beef trim., 75/85, bbls.. 24% 
Beef trim., 85/90, bbls.. 28 
Bon’ls chucks, bbls. 34 
Beef cheek meat, irmd., 
DIS, cc ciciecvencene ens 20 
Beef head meat, bbls.... 17 
Shank meat, bbls. scaalarp 34% 


Veal trim., bon’ ls, bbls..27 @2 mi 


FRESH PORK AND 
PORK PRODUCTS 


Hams, skinned, 10/12... 44 
Hams, skinned, 12/14... 43 
Hams, skinned, 14/16... 42 
Pork loins, reg., 8/12... 43 
Pork loins, bon’ls, 100's. 68 
Shoulders, 16/dn., loose.. 29 
Pienics, 4/6 lIbs., loose.. 26 
Picnics, 6/8 Ibs. ...... . 24 
PORE TROLS. 6 i0s.085c 5 vce 10 @10% 


Boston butts, 4/8 Ibs.. -31 @32 
Tenderloins, ‘fresh, 10's. 2 @s4 


Neck bones, bbls. ...... 5 @ 9% 
Brains, 10’s ...... cp eane 10 
Wars, BOS ..cccessccces 11 @12 
Snouts, lean in, 100’s.... 744@ 8 
Boot, 8.¢.,. SVE icccencs 7 @s 


SAUSAGE CASINGS 
(Le¢.l. prices quoted to manu- 
facturers of sausage) 

Beef casings: 
Domestic rounds, 1% to 
1% INCH .rceccccvces 60@ 80 
Domestic rounds, over ad 
1% inch, 140 pack... 75@1.1é 
Export rounds, wide, 


over 11% inch ........ 1.25@1.50 
Export rounds, medium, 
1% @1% Rey giao 90@1.10 


Export rounds, narrow, 

1% inch, under .....1.00@1.25 
No. 1 weas., 24 in. up. 13@ 16 
No. 1 weas., 22 in. up. 9@ 138 


No, 2 weasands ....... 8@ 10 
— sew., 1%/2% 
See cKaaeeckensonn 1.00@1.35 
Midas, select, wide, 
2@2% in. ..-cecoeeee 1.25@1.50 
Middles, extra select, 
2% @2% im. .....000% 1.95@2.30 
Beef bungs, exp. No. 1. 25@ 32 
Beef bungs, domestic.. 20@ 2 


Dried or salt, bladders, 
piece: 
8-10 in, wide, flat... 8@ 138 
10-12 in. wide, flat... 9@ 16 
12-15 in. wide, flat... 14@ 22 
Pork casings: 
oxtra narrow, 20 mm. 


Ay siveketed cuewae 4.00@4.35 
Narrow, mediums, 

29@32 mm. ......... 3. 70@4.15 

82@35 mm. ......... 2.50@3.00 


Spec., med., 35@38 mm.1. 70@2.10 


Export bungs, 34 in. cut 45@ 55 
Lge. pr. bungs, 34 in... 32 35 
Med. prime bungs, 34 
MM. CUE oo cccovccccers 25@ 29 
Small prime bungs .. 13@ 20 
Hog middles, 1 per set 
a Rr er 55@ 70 
Sheep Casings (per hank): 
26/28 TMM. oecscescecce 4.70@5.15 
24/26 MM, .....ccrcees 4.80@5.10 
pe eS err 4.50@4.80 
PO/ae TOMA, ccc sscesese 3.25@3.65 
18/20 MM. .2cccecssces 2.25@2.65 
og 8 ee errr .50@1.90 
DRY SAUSAGE 
(1.e¢.1. prices) 
Cervelat, ch. hog bungs...... er 
fy huringer dia Viale @ hie 64d Sead with 45@49 
Farmer ...... Nes eme ws oxacate 68@70 
ee ee ere 0@72 
ee -T@79 
Genoa style salami, ch...... 91@94 
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DOMESTIC SAUSAGE 


(1.e.1. prices) 
Pork sausage, hog cas... 37% 
Pork sausage, bulk ..... 32% 
Pork sausage, sheep cas..47% @50 
Frankfurters, sheep cas..49 
Frankfurters, skinless. ..38%,@40% 
Bologna (ring) ......... 7 44 
Bologna, artificial cas...383 @85% 
Smoked liver, hog bungs.4114@43 
New Eng. lunch., spec...56 @57 
Polish sausage, smoked... 60 
Tongue and blood 42% 
Pickle & Pimiento loaf. .33%@388% 


NE TOE ic decd 4 kos 35% @4114 
OMDOE BOOT oc iv cwsvc cca 50% 
SPICES 
(Basis Chgo., orig. bbls., bags, 
rales) 

Whole Ground 
Allspice, prime ...... 1.10 1.19 
en eS 4.27 1.25 
Chili Powder ........ “< 47 
Chili Pepper ........ me 41 
Cloves, Zanzibar .... 64 70 
Ginger, Jam., unbl... 50 56 
Mace, fancy, Banda. .1.70 1.90 
West Indies ...... sa 1.65 
East Indies ....... ae 1.75 
Mustard flour, fancy. .. 37 
ie er Serre AS 33 
West India Nutmeg ae 55 
Paprika, Spanish .... .. 51 
Pepper, Cayenne .... .. 54 
Se See 53 
Pepper: 
WEEE Spieicecvatase 73 79 
Vn a eee 55 61 


! 
SEEDS AND HERBS 
(1.c.1. prices) 
Ground 
Whole for Sausage 
Caraway seed ... 26 31 
Cominos seed - 20 25 
Mustard seed, 
TOMES wicaemenes 23 
Yellow American. 18 es | 
OreBano ....cc. 34 41 | 
Coriander, Morocco, | 
Natural, No, 1. 17 21 
Marjoram, French 46 52 
Sage, Dalmatian, 
a ere ye 56 64 
CURING MATERIALS 
Cwt, 
Nitrite of soda, in 400-Ib. 
del. or f.o.b. Chgo..$10.31 
Saltpeter, n. ton, f.o.b. N.Y. 
Dbl. refined gran. ........ 11.25 
MATE CPVBCIAEE ccc ecidecies 14.00 
Medium crystals .......... 15.40 
Pure rfd., gran. nitrate of 
GUE nicki es cewas uae naswene 5.25 
Pure rfd., powdered nitrate 
G8 DUE: incon bbc csnéwcawien 6.25 
Salt, in min. car. of 45,000 
lbs. only, paper sacked, f.o.b. 
Ghae.: Gran. (00RD)... sien 
Rock, per ton, in 100-lb. 
bags, f.o.b. whse., Chgo.. 26,00 
Sugar— 
Raw, 96 basis, f.o.b. N.Y.. 5.93 
Refined standard cane 
gran., basis (Chgo.) ..... 8.30 
Packers, curing sugar, 100-Ib. 
bags, f.o.b. Reserve, La., 
bg, ee eer ere 8.10 
Dextrose, per cwt. 
Cerelose, Reg. No. 53 ..... 7.35 
Ex-Whse., Chicago ........ 7.45 








PACIFIC COAST WHOLESALE MEAT PRICES 


Los Angeles 


Apr. = 
FRESH BEEF (Carcass): 
STEERS: 
Choice: 
en a dl eee $38.00@40.00 
OS dc credsce 87.50@38.50 
Good: 


500-600 Ibs. 
600-700 Ibs. 
Commercial: 
350-500 Ibs. 


cow: 
Commercial, all wts. . 26.00@28.00 
Utes; Ae WEB. wc ess 25.00@ 27.00 
FRESH CALF: (Skin-Off) 
Choice: 
200 lbs. down ....... 37.00@ 40.00 
Good: 


200 Ibs. down 


LAMB (Carcass): 
Prime: 
40-50 Ibs. 
50-60 lbs. 
Choice: 
40-50 Ibs. 
50-60 Ibs. 
Good, all wts. 


MUTTON (EWE): 


Choice, 70 lbs. down... 25.00@27.00 
Good, 70 Ibs. down.... 25.00@27.00 


FRESH PORK (Carcass): 
80-120 Ibs. 
130-160 lbs. 


FRESH PORK CUTS No. 1: 

LOINS: 
8-10 lbs. 
10-20 lbs. 
12-16 Ibs. 


PICNICS: 
4-8 lbs. 
HAMS, Skinned: 
12-16 Ibs. 
16-18 lbs. 


BACON, “‘Dry’’ Cure No. 1: 


ey bie ote w'S.d 35.00@38.00 
A ee 83.00@36.00 


32.00@35.00 


«see 35.00@38.00 


43.00@ 46.00 
38.00@ 40.00 


43.00@46.00 
38.00@40.00 
41.00@ 43.00 


(Packer Style) 
None quoted 


46.00@50.00 
Sdvecgad tawt 46.00@50.00 
cb eeeeevesee 46.00@50.00 


(Smoked) 
ive vart emia 31.00@35.00 


ce cecccceee 46.00@50.00 
ee eccesesee 46.00@49.00 


No. Portland 


San Francisco" 
5 Apr. 5 


Apr. 5 


$39.00@42.00 
38.00@41.00 


$39.00@ 40.00 
38.00@39.00 


36.00@37.00 
35.00@36.00 


36.00@39.00 | 
35.00@38.00 | 


33.00@35.00 32.00@35.00 


27.00@ 32.00 
24.00@27.00 


26.00@32.00 | 
25.00@29.00 

(Skin-Off) (Skin-Off) 
None quoted 40.00@44.00 


39.00@40.00 38.00@ 42.00 


43.00@ 45.00 
40.00@44.00 


43.00@45.00 
40.00@43.00 


43.00@ 45.00 
40.00@ 44.00 
39.00@43.00 | 


42.00@44.00 
10.00@42.00 
38.00@41.00 


18,.00@21.00 
18.00@21.00 | 


None quoted 


None quoted 


(Shipper Style) | 
None quoted 
29.00@30.00 


(Shipper Style) 
None quoted 
None quoted 


50.00@ 52.00 
48.00@50.00 
16.00@50.00 


47.00@49.00 
47.00@ 49.00 
46.00@48.00 


(Smoked) 
32.00@36.00 


(Smoked) 
32.00@36.00 


52.00@54.00 
50.00@52.00 


47.00@52.00 
46.00@50.00 


i eee rere 44.00@49.00 52.00@54.00 48.00@53.00 
We Ms! aecéaveveces 40.00@47.00 44.00@48.00 44.00@48.00 
We ON aa cNe ek a aas 32.00@45.00 40.00@45.00 41.00@46.00 
LARD. Refined: } 
B09. CALEORD «0 cs.005 16.00@17.75 17.00@18.00 15.50@17.00 
50-lb. cartons & cans. 15.00@17.25 16.00@17.00 None quoted | 
EEE cveveh sees ome 14.50@17.00 16.00@17.00 14.50@16.00 


APRIL 9, 1955 





STORE with 
CITY PRODUCTS 


they're 
all over 








NATIONWIDE 
REFRIGERATED WAREHOUSE 
DIVISIONS 


9. PHOENIX, ARIZONA 


- CLEVELAND, OHIO 
FEDERAL COLD STORAGE CO 


n 
. 


COLUMBUS, OHIO 
FEDERAL COLD STORAGE CO. 


» 


DECATUR, ILL. 
POLAR SERVICE COMPANY 


GALVESTON, TEXAS 


a 


GALVESTON ICE AND COLD STORAGE CO. 


HORNELL, N. Y. 
CITY PRODUCTS CORPORATION 


JERSEY CITY, N. J. 
SEABOARD TERMINAL & REFRIG. CO. 


KANSAS CITY, KANS. 
FEDERAL COLD STORAGE CO. 


NATIONAL STOCK YARDS, ILL. 
NORTH AMERICAN COLD STORAGE 


> 


Ps 





12. 


13. 


14. 


CRYSTAL ICE & COLD STORAGE CO. 
(Two Warehouses) 


PITTSBURGH, PENNA. 
FEDERAL COLD STORAGE CO. 


. ST. LOUIS, MO. 


FEDERAL COLD STORAGE CO. 


ST. LOUIS, MO. 
MOUND CITY ICE & COLD STORAGE CO. 


SIOUX CITY, IOWA 
FRANK PILLEY & SONS, INC. 


SPRINGFIELD, MO. 


SPRINGFIELD ICE & REFRIGERATING CO. 
(Two Warehouses) 


. TUCSON, ARIZONA 


ARIZONA ICE & COLD STORAGE CO. 


. TULSA, OKLA. 


TULSA COLD STORAGE CO. 


GENERAL OFFICES: 
City Products Corporation 
33 S. Clark St., Chicago 3, Ill. 
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10 Good Reasons 
for Using 
CAINCO 


Albulac’ 











@ Binds Low Protein Meats! 
@ Solidifies Under Heat! 


@ Holds Shrinkage to a Minimum! 
© Improves Shelf Lifel 

@ Minimizes Jelly Pockets! 

© Stabilizes Water and Fatl 


@ Increases Yield! 


© Improves Sausage Texture! 


@ Supplements Natural Albumen! 
@ Controls Moisture! 


CAINCO ALBULAC 


IS A HIGH ALBUMEN ... 


EXCEPTION- 


ALLY ADHESIVE .. . SPRAY DRIED . . . PURE MILK PRODUCT! 


Manufactured Exclusively for 


CAINC 


O, INC. 


Seasonings and Sausage Manufacturers Specialties 


222-224 W. KINZIE 


« 
*Powdered Milk Product 


CHICAGO 10, ILL. 








HUNTER PACKING COMPANY 


crTr e AWIC 
ST-ST LOUIS 


HUNTE™ 


LLINOIS 


e WILLIAM G. JOYCE, Boston, Mass. 
e F. C. ROGERS CO., Philadelphia, Pa, 
e A. L, THOMAS, Washington, D. C. 


BEEF * PORK »« SAUSAGE 


IUNTER: 


ZED 


“AOKED AND 


CANNED HAM 











Looking for Something? ....... 
or Someone? ....... 


see our classified pages 44 and 45. 














Order Buyers 
SOUTH ST. PAUL, MINN. (Office) 
427 Exchange Building 


LA 


LIVESTOCK {oo 











SLAUGHTER CATTLE = 
TN 


Charles E. Lee, President 
Phones: 
LaSalle 4666-6461 


De 
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MARKET PRICES 











NEW 


WHOLESALE FRESH MEATS 
CARCASS BEEF 


Apr. 5, 1955 


Western 
Per Cwt. 
(1.e¢.1. prices) 
Steer: Cwt. 
Prime, 700/800 - -$49.00@50.00 
Prime, 800/900 + 49.00@50.00 


Choice, 600/800 o se 


40.00@42.00 
Choice, 800/900 ... 


- 39.50@40.00 


Good, 500/700 ...... 36.00@39.00 
Commercial ........ 32.00@35.00 
Cow, commercial ... 29.00@31.00 
Cow, utility ....... 25.00@28 
BEEF CUTS 
(l.c.1. prices) 

Prime Steer: City 
Hindqatrs., 600/800... 61.0@ 65.0 
Hindatrs., 800/900... 59.0@ 60.0 
Rounds, flank off.... 45.0@ 46.0 
Rounds, diamond bone, 

DORE GE wesc cuss 44.0@ 45.0 
Short loins, untrim...105.0@120.0 
Short loins, trim..... 140.0@165.0 
rae 14.0@ 15.0 
Ribs (7 bone cut).... 70.0@ 75.0 
a 37.0@ 40.0 
LO SR ees 37.0@ 38.0 
BE. ve Sa thacatee se 14.0@ 15.0 
Foreqtrs. (Kosher)... 44.0@ 46.0 


Arm chucks (Kosher) 44.0@ 48.0 
Briskets (Kosher).... 38.0@ 39.0 
Choice Steer: 


Hindqtrs., 600/800... 50.0@ 54.0 
Hindgqtrs., 800/900... 49.0@ 50.0 
Rounds, flank off.... 44.0@ 45.0 
Rounds, diamond bone, 

GEE OE ccccesntes 43.0@ 44.0 
Short loins, untrim... 70,.0@ 85.0 
Short loins, trim..... 100.0@105.0 
eer 14.0@ 15.0 
Ribs (7 bone cut).... 58.0@ 63.0 
PT CHUCKS 6.6.0.5 0:00 2.0@ 36.0 
EME aaa ies sa, 9elwioioue 36.0@ 38.0 
AA ea 14.0@ 15.0 


5 
Foreqtrs. (Kosher)... 40.0@ 45 
Arm chucks (Kosher) 40.0@ 46.0 
Briskets (Kosher) - 38.0@ 39.0 


FANCY MEATS 


(1.¢.1. prices) 
Lb. 
Veal breads, under 6 oz. 55 
oR Ree ee. 58@ 60 
oe a eee 98@1.00 
Beef livers, selected ..... 32@ 34 
SE EMD esc ccccee’ 12 
Oxtails, over % Ib. ....... 14 
LAMBS 
(1.¢.1. prices) 
ity 
PEM: BOSD. occ cane $48.00@50.00 


Prime, 40/45 
Prime, 45/55 
Choice, 30/40 
Choice, 40/45 
Choice, 45/55 
Good, 30/40 
Good, 40/45 


50.00@52.00 
-- 46.00@48.00 
.» 47.00@48.00 

- 48.00@50.00 
44.00@46.00 
46.00@48.00 
47.00@48.00 





Good, 45/55 42.00@ 44.00 
Western 

Prime, 40/45 ........ 41.00@45.00 

Prime, 45/50 41.00@45.00 


Prime, 
Choice, 
Good, 


fe 41.00@45.00 
»/dow 41.00@45.00 
BR WER... cece ss 40.00@43.00 





YORK 
FRESH PORK CUTS 


(1.e.1. prices) 






Western 
Pork loins, 8/12 ....$45.00@48.00 
Pork loins, 12/16 43.00@45,.00 
Hams, sknd., 10/14... 45.00@47.00 
Boston butts, 4/8..... 34.00@36.00 
Spareribs, 3/down .... 38.00@40.00 
Pork trim., regular ... 28.00 
Pork trim., spec. 80% 44.00 

City 
Hams, sknd., 10/14... 46.00@48.06 
Pork loins, 8/12 .... 47.00@49.00 
Pork loins, — ..++ 45.00@47.00 
Pienies, 4/8 P 30.00@32.00 


Boston butts, 4, ; 36.00@41.00 


Spareribs, 3/down SRE 38.00@42.00 

VEAL—SKIN OFF 

(1.¢.1. prices) 
estern 

Prime, 80/110 ...... $42.00@44.00 
Prime, 110/150 ...... 40.00@42.00 
Choice, 80/110 ...... 35.00@39.00 
Choice, 110/150 ...... 37.00@ 42.00 
aeons. ee, 30.00@32.00 
Good, 80/110 ....... = 00@35.00 
Good, 110/150 ....... 4.00@ 36.00 
Cc ommercial, all wts... 36. 00@31.00 

DRESSED HOGS 

(1.c.1. prices) 
(Heads on, leaf fat in) 

ee a $29.00@32.00 
75 to 100 Ibs. ...... 29.00@32.00 
100: toc Bit, TOR... wesc 9.00 @32.00 
125 to 150 Ibs. 29.00@32.00 

BUTCHERS' FAT 
J Cwt. 
BRON SOG cence eecse os euasee $1.25 
BPORRE TAC oc ccccececscshocees 2.00 
Inedible suet ..cccccccccscecene 2.25 
Edible suet ........ccceceeees 220 


LIVESTOCK PRICES AT 
SIOUX CITY 


Prices paid for livestock 
at Sioux City on Wednes- 
day, Apr. 6, were reported 
as follows: 


CATTLE: 
Steers, ch. & pr... ..$27.00@29.00 
Steers, choice ...... 23.50@27.50 
Steers, good ....... 20.00@ 22.50 
Steers, commercial.. 16.00@19.00 


Heifers, choice ..... 21.00@23.50 
Heifers, Com’l & gd. 15.50@17.50 
Cows, util. & com'l. 
Cows, can. & cut.... 
Bulls, util. & com'l. 


HOGS: 
Choice, 180/210 ....$17.25@18.00 
Choice, 210/220 .... 17.25@18.00 
Choice, 220/230 .... 17.25@18.00 


15.75@17.25 
15.00@16.00 


Choice, 240/300 ...: 
Sows, 400/down .... 
LAMBS: 


Good & choice ..... 


21.00@ 22.50 





LIVESTOCK PRICES AT 


Average price per cwt., 


11 CANADIAN MARKETS 
paid for specific grades of 


steers, calves, hogs and lambs at 11 leading markets in 
Canada during the week ended Mar. 26, compared with 
the same time 1954, was reported to the National Pro- 
isioner by the Canadian Department of Agriculture as 








follows: 
GOOD VEAL 
STEERS CALVES HOGS* LAMBS 

STOCK Up to Good and Grade B! Good 
YARDS 1000 Ibs. Choice Dressed Handy weight 

1955 1954 195 1954 1955 1954 1955 1954 
Toronto 5 $18.00 $26.00 $23.66 $338.60 $22.74 22.32 
Montreal 18.00 21.50 23.50 34.62 See 20.00 
Winnipeg } 24.00 20.75 32.85 18.52 20.00 
Calgary 0 22.92 20.15 34.35 17.91 19.18 
Edmonton 25 23.50 20.75 34.85 jag - Se 
Lethbridge Soe aa 19.90 32.45 19.00 20.15 
Pr. Albert 23.25 23.00 19.90 31.60 16.60 eee 
Moose Jaw .. 21.50 17.00 19.90 31.10 eben sees 
Saskatoon a 24.00 19.90 31.70 18.00 
Resign ...... 17 23.70 22.50 19.50 31.60 oan 
Vancouver 22.40 19.50 33.35 21.50 





*Dominion Government premiums 


not included. 
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CHICAGO PROVISION MARKETS 


From The National Provisioner Daily Market Service 
CASH PRICES 


F.0.B. CHICAGO 
CHICAGO BASIS 


WEDNESDAY, APR. 6, 1955 
SKINNED HAMS 

Fresh or F.F.A Frozen 
ne iad ¥ Stag 'as 6 i 43 
| ee WO hin 6s inte 42% 
Reis sincaltervcia BE pies asad 41 
CC eee SS ere 40% 
a rs 40% 
Se wktinnes ES 39% 
aS le 38% 
Se Goaes se eee 37% 
BE. dvlesames r 7 SA ie 36% 
33%, .25/up, 2’s in....... 334gn 

Note— Resulae Hams 2%c under 
skinned. 

FRESH PORK CUTS 

Job Lot Car lot 

resh Fresh 
48 Loins, und. 12.... 421, 
41 «Loins, 12/16 ...... 40% 

Loins, 16/20 ...... 38 

86% Loins, 20/up .....: 3614 @37 
3 So a’. Se 30144n 
Putts, 6/12 ....... 28n 
28 Butts, 8/up....... 28n 
me «©» Se, B/Om. ....... 33 
28 Ribs, (| BR Se 28 
— mine, B/S. ....0 25n 


OTHER CELLAR CUTS 


Fresh or Frozen Cured 
12%4...Square jowls ........ 12%n 
10%...Jowl butts, loose.... 10% 
11 ...Jowl butts, boxed.... unq. 


BELLIES 
Fresh or F.F.A. Frozen 
ND Sle tin: 6: i MEERA 28n 
ME <p anh ewes ide sinie'cwaes 27% 
MO dketet wens pe 
RR rer PE cesceencs 
a. ewaee <a CC ar 33% 
SO pi ascnas “oS SS 22% 
21@21% - 18/20 ..... 21@21% 
GR. AMN. BELLIES D.8. BELLIES 
Clear 
Bn « cwotan ee REO vce cisees 18%n 
WE see ucetyes ee NET Ce 18n 
0 a eee , Re 18n 
i. Tiere TAME fGe-x'e wating 17n 
BEA ci scdcns QE er seaanaal 16% 
ee eee i eT 15% 
FAT BACKS 
Fresh or Frozen Cured 
re Rr rer” 9n 
I Ms bested ve Meee asvaccera 9%n 
1. Ae 3: 2 10% 
te Ee ree 105% 
OE ata eaae ane ty aR 11% 
Be chaweceey le ee 11@114 
Bee icdmexeas iy Se 11@114 
ER i bwckcscc MCS ane 11@11% 
PICNICS 
Fresh or F.F.A. Frozen 
Oe Bes dace | eer 
BEE wats dos GES. cenccwwas 2314 
/ REP Aree |. Re 22 
Tear Te Se 22n 
Cy Peer BUM géeuses oa 21n 
a 8/up, 2’s in 21n 





LARD FUTURES PRICES 





FRIDAY, APR. 1, 1955 
Open High Low Close 
May 12.70 12.70 12.65 12.67% 
-65 
July 12.92% 12.95 12.85 12.90b 
% 
Sept. 13. 20 13.20 13.12% 13.17%a 
Oct. 13.17% 13.17% 12.95 13.02%b 
Nov. 18.00 13.00 12.85 12.90 
Dec. 12.90 12.90 12.90 12.90 

Sales: 4,080,000 Ibs. 

Open interest at close Thurs., 
Mar. 31: May 522, July 340, Sept. 
227, Oct. 70, and Nov. one lot. 

MONDAY, Are. 4, 1956 
May 12.67% 12.77% 12.65 12.77% 
July 7 95 12.95 * 19'85 12.95 
Sept 13.20 13.0714 13.20 
Oct. 1300 13.05 138.00 18.05b 
Ae Maes seus 12.87%a 
Dec. .... pairs eee 

Sales: 3,160,000 lbs. 


Open interest at close Fri., Apr. 
: May 525, July 347, Sept. 242, 
Oct. 69, Nov. 5, and Dec, one lot. 


TUESDAY, APR. 5, 1955 
May 12.82% 13.02% 12.82% 12.95a 









July 13 13.20 13.02% 13.10 
13.22% 13.35a 
5 lo 13.174ga 
3 3.07 13.0244 13.0215a 
Dec. 13. 10 13.10 13. 10 138.10a 
Sales: 5,440,000 Ibs. 
Open interest at close Mon., Apr. 


4: May 525, July 362, Sept. 245, 





Oct. 69, Nov. 5, and Dec. one lot. 
Sales to COME ....cceccees eee 
WEDNESDAY, APR. 6, 1955 

May 12.95 12.97% 12.87% 12.90b 

97% 

July 13.15 13.15 13.07% 13.10a 

Sept. 13.40 < 2 13.3244b 

Oct. 13.20 13.10a 

aes. \kyre% 12.92%4a 

Dec. , webs <ae 13.00a 
Sales: 2,960,000 Ibs. 


Open interest at close Tues., Apr. 





5: May 528, July 380, Sept. 255, 
Oct. 71, Nov. 8, and Dec, two lots. 
THURSDAY, APR. 7, 1955 
May 12.90 13.071%412.90 138.07%a 

July 13.15 1 14%,13.15 13.35a 
Sept. 13.40 13.40 13.60 
-5714 
Oct. 13.25 13.45 13.22% 13.45 
Noy. 13.00 13.00 13.00 18.00b 
ec A ie peas 13.2214b 


Sales: "6,000,000 Ibs. 

Ope n interest at close Wed., Apr. 
6: May 520, July 381, Sept. 261, 
Oct. 80, Nov. eight, and Dec. two 
lots. 


APRIL 9, 1955 


HOG-CORN RATIO 


The hog-corn ratio for 
barrows and gilts at Chi- 
cago for the week ended 
April 2, 1955, was 11.8, 
according to a report by 
the U. S. Department of 
Agriculture. The ratio com- 
pared with the 11.3 ratio 
reported for the preceding 
week and 17.2 recorded 
for the same week a year 
ago. These ratios were cal- 
culated on the basis of yel- 
low corn selling at $1.462 
per bu. in the week ended 
April 2, 1955, $1.489 per 
bu. in the previous week 
and $1.560 per bu. for the 


same period a year earlier. 


PACKERS' WHOLESALE 
LARD PRICES 


Refined lard, tierces, f.o.b 


CREE cc acecenkeueecs $16.50 
Refined lard, 50-lb. cartons, 
rt eS ere ee 16.50 
Kettle rend., tierces, f.o.b. 
ere eee 17.00 
Leaf, kettle rend., tierces, 
£.6:. GHGS hn: ci vcane .50 
L ia WE. adds doacucencte 18.37% 
Neutral tierces, f.o.b. 
OCUICREO .cccccitzes sectiace 18.3714 
Standard shortening® 
Se errr re 20.00 
Hydrogenated shortening, 
1 rr 


“Deliv ered. 


WEEK'S LARD PRICES 


P.S.or P-.S. or 
Dry Dry 

Rend. Cash Rend. Raw 

(Tierces) Loose Leaf 
Apr. 1 12.70a 11.37% 12.374%4n 
Apr. 2 12.70n = 11.37%4n 12.3744n 
Apr. 4 13.70 11.37% 12.37%n 
Apr. 5 12.87144n 11% @11% 12.374%4n 
Apr. 6 12.8744n 11.37% 12.87%4n 
Apr. 7 13.07% 11.75 12.75n 





Quality Shipments 


for Quality Meats 


with SAFEWAY 





CHICAGO 

FORT DODGE 
OMAHA 
COUNCIL BLUFFS 
KANSAS CITY 
ST. LOUIS 

$T. PAUL 


Serving you from 


strategically located 


terminals sie 


CLEVELAND 
: BUFFALO 
JERSEY CITY 
NORTH BERGEN 
BOSTON 


check these 
SAFEWAY features 


1. Serving the Perishable Food Industry exclusively! 


2. All i t d 


a cd 





d for refrigerated shipments only! 


3. Wide network of check-in stations permit in-transit diversions! 


4. Instant teletype communication between all terminals! 


5. Strategically located terminals . . . East, Central and West! 





6. Complete i ce coverage . . . liability, property, cargo! 
7. Claim Department facilitates handling of all claims! 

8. Sound, dependable financial responsibility! 

9. Experience . . . better service to both shippers and receivers! 


10. SAFEWAY means safety en route . . . meats safe on arrival! 


“Ship the SAFEWAY!" 





SAFEWAY 











Main office: 
4625 West 55th St. 6 


TRUCK LINES, INC. 


Chicago 32, Illinois 
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BY-PRODUCTS... FATS AND OILS 





BY-PRODUCTS MARKET 


BLOOD 
Wednesday, April 6, 1955 
Unground, per unit of ammonia Unit 
CE) bps Van eaonCageees.wec Bas onods eee *5.25 


DIGESTER FEED TANKAGE MATERIAL 
Wet rendered, unground, loose: 
Low test 


Med. test 5 
High test *f 
Liquid stick tank cars ............ 2.25@2.5 
PACKINGHOUSE FEEDS 
Carlots, per ton 
50% meat, bone scraps, bagged.$ 67.50@ 77.50 
50% meat, bone scraps, bulk .... 65.00@ 75.00 
55% meat scraps, bagged ...... 87.00 


77.50@ 85.00 
75.00@ 82.50 
125.00@135.00 


60% digester tankage, bagged .. 
60% digester tankage, bulk .... 
80% blood meal, bagged ...... 
70% steamed bone meal, bagged 

CONNOR osc vee ccs ese 85.00 
60% steamed bone meal, bagged. 68.00n 


FERTILIZER MATERIALS 
High grade tankage, ground, 


DOE Ee PE occs ccscccncceccicces BOO 
Hoof meal, per unit ammonia ............ 6.25n 
DRY RENDERED TANKAGE 
eer Cans, cer RTE BOE. 2... sseeece *1.30n 
Med. test, per unit prot. ........... *1.20@1.25u 
High test, per unit prot. .......... *1.20 


GELATINE AND GLUE STOCKS 


Per cwt. 

Calf trimmings (limed) ............ 1.35@ 1.50 
Hide trimmings (green salted) ..... 6.00@ 7.00 
Cattle jaws, scraps, and knuckles, 

Ra ere Fe 
Pig skin scraps and trimmings, 

gee ee eer Fy eee eer ee 6.00@ 6.25 

ANIMAL HAIR 

Winter coil dried, per ton........ *120.00@125.00 
Summer coil, dried, per ton ..... *60.00@ 65.00 
Oattle switches, per piece........ 3% @4% 
Winter processed, gray, Ib. .... 16@17 
Summer processed, gray, lb..... 11@12 


n—nominal, a—asked. *Quoted delivered. 








TALLOWS and GREASES 


Wednesday, April 6, 1955 





The inedible fats market in the 
midwest area late last week was 
strictly a nominal affair, as buyers 
were not too aggressive and offer- 
ings were somewhat light. Price list 
quoted basis 6%4c Chicago, on bleach- 
able fancy tallow. Some resale bleach- 
able fancy tallow traded at 7%c, de- 
livered New York. All hog choice 
white grease was available at 8%%c, 
c.a.f. East, with consumers talking 
fractionally lower. 

On Friday, in moderate selling, 
bleachable fancy tallow brought 6%4c, 
special tallow 6%c, and yellow grease 
6c, all c.a.f. Chicago. Bleachable 
fancy tallow was bid at 74@7%éc, 
c.a.f. East, product considered, and 
asking price was quoted at 7%4c. 

Buyers were persistent in seeking 
some material at steady levels as the 
new week got under way; however, 
very little product was showing. All 
hog choice white grease was bid at 
8c, delivered East, and offered at 
8%@82c. Special tallow and B-white 
grease were bid at 6%c and yellow 


grease at 6c, c.a.f. Chicago. Several 
tanks of bleachable fancy tallow sold 
at 6%4c, delivered Chicago. 

A moderate followup trade devel- 
oped on Tuesday, and again mostly 
steady, pricewise. The exception was 
No. 1 tallow, which sold at 6@6%c, 
c.a.f. Chicago. Bleachable fancy tal- 
low sold at 6%4c, prime tallow at 
64c, No. 2 tallow at 5%4c, all c.af. 
Chicago. A tank of edible tallow sold 
at 8'%c, Chicago basis. 

Buying inquiry continued active at 
midweek, but sellers were persistent 
in asking “4c or more higher. A few 
tanks of all hog choice white grease 
traded at 8%&c, c.a.f. New York; later 
asking price was upped ‘c. Bleach- 
able fancy tallow was held at 7'4c, 
c.a.f. East, and buying interest in 
the market at 74@7%sc, depending 
on product. 

TALLOWS: Wednesday's quota- 
tions: edible tallow, 8c; original 
fancy tallow, 7c; bleachable fancy 
tallow, 6%4c; prime tallow, 6¥c; spe- 
cial tallow, 6%c; No. 1 tallow, 6@ 
6¥%ec; and No. 2 tallow, 5%4c. 

GREASES: Wednesday’s quota- 
tions: choice white grease, not all 








wl 


DARLING & COMPANY 


73 Years of Successful Service 


To 


Slaughter Houses, Wholesale & Retail Markets and Locker Plants 


¢¥ Daily Pick-ups and Prompt Removal of All Inedible Material, Including 
Hides and Calf Skins and Cracklings 


¢ Greater Cleanliness In and Around Your Plant 
Vv A Staff of Trained Men to Help You with Your Problems 


v Whatever Your Problems May Be, Call DARLING & COMPANY 


ae 


‘ 











CHICAGO | | DETROIT | CLEVELAND [ | CINCINNATI | BUFFALO | 
4201 So. Ashland P.O. Box 7329 P.O. Box 2218 Lockland Station P.O. Box #5 
MAIN POST OFFICE Brooklyn Station Cincinnati 15, Station “A" 
litinois Dearborn, Michigan Cleveland 9, Ohio Ohio Buffalo 6, New York 
Phene: YArds 7-3000 Phone: WArwick 8-7400 Phone: ONtario 1-9000 Phone: VAlley 2726 Phone: Filmore 0655 


OR CONTACT YOUR LOCAL DARLING & COMPANY REPRESENTATIVE 
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hog, 7@7¥4c; B-white grease, 6¥c; 
yellow grease, 6c; house grease, 5%4c; 
and brown grease, 5%@5l2c. The all 
hog choice white grease was quoted 
at 8%8c, c.a.f. East. 


EASTERN BY-PRODUCTS 

New York, Apr. 6, 1955 

Dried blood was quoted Wednes- 

day at $6.10 per unit of ammonia. 

Low test wet rendered tankage was 

listed at $5.25 per unit of ammonia 

and dry rendered tankage was priced 
at $1.20 per protein unit. 





VEGETABLE OILS 


Wednesday, April 6, 1955 





Some selections of vegetable oils 
were firmer Monday, but most of the 
activity was confined to soybean oil. 

Refiners and processors both pur- 
chased supplies from crushers. Scat- 
tered April shipment cashed at 11%%c, 
with mill offerings later priced at 
11%%c. Scattered May shipment sold 
at 11'%c. 

Bids for cottonseed oil in the Val- 
ley were at 12%c, with later trading 
accomplished at that level. The mar- 
ket in the Southeast was stronger, but 
mostly nominal at 13c. In Texas, 
12%c was bid Waco basis, and at 
more favorable locations. 

Corn oil was bid at 13%c and of- 
fered at 13%c early, with later con- 
firmed trading at the offering level. 
Peanut oil was offered at 16c, but 
went untraded at that price. The 
market for spot shipment coconut 
oil was nominal at 11%4c. 

Gains were scored in the soybean 
oil market Tuesday in a fair amount 
of activity. Dealers were reportedly 
responsible for the bulk of movement. 
Last-half April shipment cashed early 
at 115%c, and first-half April sold later 
at 11%4c as did straight month. First- 
half April shipment was reported to 
have sold as high as 11%c by late 
afternoon, but total confirmation was 
lacking. Scattered May shipment sold 
at 11%c and later traded at 11%%c. 
First-half June shipment traded at 
11%c. 

The price structure in the cotton- 
seed oil market also improved, with 
trades in the Valley at regular loca- 
tions at 13c. The market in the South- 
east was nominal at 13%c, reportedly 
due to lack of supplies. Advances 
were also registered in Texas, with 
sales at 12%c to 12%c, depending 
on location. 

No trading on corn oil was re- 
ported, with bid prices at 13%c and 
offering prices of 13%4c posted for 
April shipment. Offerings of peanut 
oil were priced at 16c early, but 
later sold at 15%c. 


APRIL 9, 1955 


The soybean oil market continued 
strong early Wednesday, but later in 
the afternoon an easiness was de- 
tected. Nearby shipment sold at 12c 
and first-half April shipment brought 
11%c. Last-half April cashed at 11%4c, 
and straight April shipment was re- 
ported to have sold late in the after- 
noon at 11%c. Scattered May ship- 
ment sold at 11%&c. 

The cottonseed oil market con- 
tinued strong, with trading in the 
Valley at 13c. Buyers stepped up 
their prices in the Southeast and bid 
13¥%c. Supplies, however, were un- 
available at that level. Movement in 
Texas was accomplished at 12%4c, 
Waco basis, and at 1258c, Lubbock. 

Corn oil was bid at 13%c, without 
early activity. Peanut oil was offered 
at 15%c, but best bids were at 15c. 
The coconut oil market was nominal 
at 11%c. 

COTTONSEED OIL: Generally 
up “%c from previous week’s level. 

Cottonseed oil futures in New York 
were quoted as follows: 


FRIDAY, APR. 1, 1955 


Prev. 
Open High Low Close Close 
May .. 14.92b . hives 14.93b 14.85b 


July .. 14.72b ; 14.76 14.70b 

Sept. .. 14.25b © . 14.33b 14.26b 

Oct. .. 13.96b waas ree 14.05b 13.98 

Dec. .. 13.95b i cen 14.04b 13.95b 

Jan. .. 13.95b i 14.02b 13.98 

Mar. .. 13.95b 13.95b 13.95b 
Sales: 60 lots. 


MONDAY, APR. 4, 1955 


May .. 14.90b 15.05 14.91 15.03b 14.93b 
July .. 14.72b Pee aaerate 14.84b 14.76 

Sept. .. 14.30b Taek seule 14.40b 14.33b 
Oct. .. 14.00b uaiie eves 14.15b 14.05b 
Dec. .. 14.00b 14.09 14.09 14.14b 14.04b 
Jan. .. 14.00b hee owe 14.08b 14.02b 
Mar. .. 14.00b pee rer 14.00b 13.95b 


Sales: 22 lots. 


TUESDAY, APR. 5, 1955 
May ..15.05b 15.11 15.08 15.07b 15.03b 
July .. 14.85b 14.95 14.90 14.91 14.84b 
Sept. .. 14.41b ‘ 14.41b 14.40b 


Oct. .. 14.150 yee Ba? 14.15b 14.15b 
Dec. ..14.12b 14.12 14.12 14.12 14.14b 
Jan. .. 14.05b Aare eae 14.08b 14.03b 
Mar. .. 14.05b re ame 14.00b 14.00b 
Sales: 22 lots. 
WEDNESDAY, APR. 6, 1955 
May ..15.05b 15.10 15.02 15.07b 15.07b 
July .. 14.90 14.95 14.90 14.92b 14.91 
Sept. .. 14.40b 14.43 14.43 14.35b  14.41b 
Oct. .. 14.10b eee ice 14.09b 14.15b 
Dec. .. 14.10b 14.15 14.11 14.07b 14.12 
Jan. .. 14.05b aoa seas 14.00b 14.03b 
Mar. .. 14.05b 14.06b 14.00b 


Sales: 79 lots. 
CORN OIL: Bid at 13%c early 
midweek, but sold later at 13%c. 


SOYBEAN OIL: Market strong, 
but midweek easiness detected. 

PEANUT OIL: Offered at 15%c 
and bid at 15c, Wednesday. 

COCONUT OIL: Activity lacking, 
creating a nominal market of 11%c. 


U. S. 1954 Soybean Exports At 
All-Time High; Oil Up 56% 


United States exports of soybeans 
in 1954 reached an all-time high of 
43,219,000 bu. Soybean oil exports 
of 38,845 short tons, crude oil basis, 
were 56 per cent larger than in 1953, 
but only a fraction of the record 
257,875 tons exported in 1951. Last 
year’s bean and oil exports repre- 
sented about one-fifth of the 1953 
bean harvest. U. S. soybean produc- 
tion last year totaled about 342,795,- 
000 bu. 

Japan, to which 16,350,000 bu. 
were shipped, continued to be our 
major market for soybeans, account- 
ing for 38 per cent of the total ex- 
ports. However, Japan bought 832,- 
000 bu. less in 1954 than the year 
before. Exports to Europe last year 
increased by 1,200,000 bu. over 1953 
shipments and represented one-third 
of our total soybean exports, with 
West Germany getting about one- 
third of this. 


VEGETABLE OILS 


Wednesday, April 6, 1955 


g od sect acine'smk Re Cee eeaies 13pd 
Southeast oo ccccccces Sa tae 12%b 
TORRE: 0 cdaec cancsiqteceans evelk'c 125% @12%pd 

Corn oil in tanks, f.o.b. mills...... 1314pd 
Peanut oil, f.o.b. mills ............ 15%a 


Soybean oil, f.o.b. mills ... 
Coconut oil, f.o.b. Pacific Coast.... 
Cottonseed foots: 


2 
acetate 4 11% @12pd 
11%n 


Midwest and West Coast ........ 2@ 2% 
BOSE vc cccvcersusesesebse bed deneee 2@ 2% 
Wednesday, April 6, 1955 
White domestic vegetable .............. eke 
Yellow Quartere® ....cccccesveces Save was naa Ss ae 
Mii CRMPMOE DAGEET 5c 6 cues ccictwngictewtees 24 
Water Churmed DASUry. ...<cccacccsss i acnlae 
(F.0.B. Chicago) 

Lb. 
Prime oleo stearine (slack barrels).... 94@ 9% 
Extra oleo oil (drums) .............. 13%@14 


pd——paid. n—nominal. b—bid. a—asked. 


RED PEPPERS 


| FIRST AND FOREMOST IN 


ot 


CANNED FOODS 


Plant No. 2 





H. P. CANNON & SON, INC. 


Main Office & Factory 
Bridgeville, Delaware 
Dunn, North Carolina 


reputation 
quality 
dependability 
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HIDES AND SKINS 





Steady prices hold for hides, but not 
all selections traded up to midweek 
—Small packer hide market slow and 
barely steady, as was the country 
hide market—Calf and_kipskins 
wanted, but supplies reportedly short 
—Activity in the sheepskin market 
mostly slow 


CHICAGO 


PACKER HIDES: Certain selec- 
tions of hides early Monday, were 
bid at levels steady with last week 
and later in the day, all selections 
were wanted at steady prices. Buying 
interest was considered broad but, 
due to lack of offerings, no trading 
came out until late in the day when 
about 1,200 northern heavy native 
steers sold at 11'%c. 

A good volume of hides were 
moved Tuesday, but not all selections 
shared in the activity. Traders and 
dealers reportedly purchased the 
available stock at steady prices. 
Heavy native steers of River produc- 
tion sold at llc, and Northerns 
brought 11%c. Heavy native cows 
sold at comparable levels, production 
points considered. 

Northern light native cows sold 
at 13%c and Rivers brought 14c. 
Branded cows traded at 10c for 
Northerns and lle for Southwestern 
stock. Branded steers were sought 
at 9%c for butts and 9c for Colorados, 
but offerings were priced Y%c over 
those prices and no sales developed. 
Very late in the day, a couple of cars 
of branded steers sold steady. 

There was no reported activity in 
the hide market early midweek, with 
neither buyers nor sellers aggressive. 
The tone of the market was steady. 

SMALL PACKER AND COUN- 
TRY HIDES: The small packer hide 
market was considered barely steady 
up to midweek. The 50@52-lb. av- 
erage were offered at 12c in the Mid- 


west, but counter bids were mostly 
lacking. Some 54-Ib. average sold in 
the Midwest at llc, selected, re- 
portedly thinner substance hides. The 
60-lb. average reportedly sold at 
10'%c, choice quality involved, but it 
was thought that 10c could move this 
average at midweek. 

Activity was slow in the South- 
west, with offerings of the 40@42- 
lb. average priced at 17@17%c en- 
countering few takers. Some 30@ 
50-lb., mostly 40@42-lb. average 
were also offered at 16c and found 
buyers lacking. The country hide 
market continued dull, with 50@52- 
Ib. straight locker butchers of back 
salting offered at 9c, unsold. Mixed 
lots were quoted at 742@8c, depend- 
ing on freight points involved. 

CALFSKINS AND KIPSKINS: 
Some orders for both calfskins and 
kipskins at steady levels this week, 
but up to midweek sales were lack- 
ing. 

SHEEPSKINS: In additienal trad- 
ing last week, No. 1 shearlings sold 
at 2.85 and fall clips brought 3.35. 
Some No. 2 shearlings sold at 1.50. 
Activity this week, however, was 
slow. The No. 3 shearlings were nom- 
inally quoted at .60. Pickled skins 
quoted at 7.00 for lambs and 8.50 
for sheep, net lower bids. 


CHICAGO HIDE MOVEMENT 


Receipts of hides at Chicago for 
the week ended Apr. 2, 1955, totaled 
4,273,000 Ibs.; previous week, 3,813,- 
000 Ibs.; same week, 1954, 5,483,- 
000 Ibs.; 1955 to date, 61,642,000 
lbs.; same period, 1954, 70,596,000 
Ibs. 

Shipments for week ended Apr. 2 oF 
1955, totaled 3,420,000 Ibs.; 


; previous 
week, 3,068,000 Ibs.; corresponding 
week, 1954, 4,457,000 Ibs.; 1955 to 


date, 43,428,000 lIbs.; 


same period 
1954, 58,405,000 Ibs. 
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THE RATH PACKING CO., WATERLOO, IOWA 


BLACK HAWK 


MEATS 


FROM THE LAND O’CORN 





CHICAGO HIDE QUOTATIONS 


PACKER HIDES 


Week ended Oor. Week 
Apr. 6, 1955 1954 
Hvy. Nat. steers ..... 11 @1l%n 10%@l14n 
Bat, Mat, S166. . 260205 14 @l14%n 
Hvy. Tex. steers ..... 914n 9% 
Ee Fi Sera 16n 14n 
Butt brand. steers .... 9%n 9% 
Cal. SURGES) 6s ieccctcee 9n 
Branded cows ........ 10 @lin 10 @lin 
Hvy. Nat. cows ...... 11 @11%n 11 @11% 
Lt. .—— Sere ere mao 13% @l1l4n 
Wet, WE deapsvwneess 9n 10 104%n 
Branded bulls ........ 8n 94%4@10n 
Calfskins, 
Nor., otal See 40n 40n 
RCA eee a 45n 42%4n 
Kips, Nor., nat., 15/25. 27n 2644n 


SMALL FACKER HIDES 


STEERS AND i : 
60 Ibs. and over ...10 @10%n 8%@ 9n 
2n 


OO WDE. causes xense 10 @10%n 
SMALL PACKER SKINS 
Calfskins, und, 15 lbs..25 @30n 25n 
Kips, 15/80 ...ccccces 18 @19n 15 @16n 
SHEEPSKINS 
Pack hearlings, 
‘N “y + “s 7 % te oeésas 2.85n 1.60n 


) 
Dry to eee ee 27@28 26n 
Horsehides, Untrim....8.00@8.50n 10.25@10.50n 


N.Y. HIDE FUTURES 


FRIDAY, APR. 1, 1955 

Apr. ... 12.60b 12.75 12.75 12.75- 78 
July ... 13.30b 13.41 13.30 13.80 
Oct. ... 18.97-96 13.97 13.90 13.90 
Jan. ... 14.30b eee 14.45b- 55a 
Apr. ... 14.80b 
July ... 15.20b 

Sales: 40 lots. 


14.90b-15.00a 
15.30b 


MONDAY, APR. 4, 1955 


Apr. ... 12.60b 12.81b- 90a 
July ... 13.30b coee 13.36b- 45a 
Oct. ... 13.86 13.96 18.86 13.96 

Jan. ... 14.35b eee cece 14.41b- 5la 
Apr. ... 14.75b 14.86b- 96a 
July ... 15.20b 15.26b- 40a 


Sales: 3 lots. 


TUESDAY, APR. 5, 1955 


Apr. ... 12.70b = 12.75 12.75 12.70b- Tha 
July ... 13.35b = 13.35 13.25 13.25b- 80a 
Oct. ... 13.90b 13.97 13.80 13.80b- 87a 
Jan. ... 14.40b coos eves 14.30b- 45a 
Apr. ... 14.85b eees oes 14.75b- 90a 
July ... 15.25b eee sees 15.15b 


Sales: 37 lots. 


WEDNESDAY, APR. 6, 1955 


Apr. ... 12.65b Pe er 13.30b- 06a 
July ... 13.21b 13.56 13.35 13.56 55 
Oct. ... 13.80b 13.95 13.90 14.08b- 10a 
Jan. ... 14.30b aces ose 14.58b- 60a 
Apr. ... 14.75b 15.03b- 10a 
July ... 15.15b 15.43b- 55a 


Sales: 24 lots. 
THURSDAY, APR. 7, 1955 


Ape. ... 13.12 12.93 13.10 

July ... 13.50b 13.69 13.51 13.67-69 

Oct, ... 14.08b 14.15 14.05 12.22b- 25a 
Jan, ... 14.50b aes ro 14.70b- 80a 
Apr. ... 14.95b eaee wae 15.18b- 25a 
July ... 15.35b alee ones 15.58b- 


Sales: 50 lots. 


Scholarships in Leather 
Announced by Lowell Tech 


Lowell Technological Institute in 
Lowell, Mass., has announced that 
approximately 125 scholarships val- 
ued at $51,000, several in its leather 
engineering department, are avail- 
able for the next academic year 
starting in September. 

The scholarships are for both fresh- 
men and upperclassmen. Other schol- 
arships are being offered by the New 
England Tanners Club and the H. 
Webster Thomas memorial scholar- 
ship offered by Rohm & Haas Co. 
of Philadelphia. 


THE NATIONAL PROVISIONER 
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Week’s Closing Markets 





Top Chicago Steers Decline 
Sharply in March; Lambs Up 

Although the top price paid for 
beef steers at Chicago in March at 
$34 was sharply below the February 
peak of $36.50, the average cost at 
$24.35 was off only 50c from the 
month before. March steer prices 
were also the highest for the month 
since 1952 and compared with the 
1954 top and average of $32.25 and 
$22.85. 

Top hogs at $18.60 were 35c 
above the February peak, but aver- 
aged the same at $16. In March, 1954, 
the best hogs brought $27.40 and 
averaged at $25.75. The best lambs 
rose in March to $25 from $23 in 
February and averaged 70c higher 
at $23 than the previous month. Last 
year, lambs topped at $27.25 and 
averaged $24. 


Shortening, Edible Oil Movement 
For Last Year Revised Upward 


Total shipments of shortening and 
edible oil in 1954 were revised to 
3,920,079,000 Ibs. from 3,912,048,- 
000 Ibs., as reported earlier by the 
Institute of Shortening and Edible 
Oils. Of the 1954 total, 1,729,434,- 
000 Ibs. was shortening and 2,007,- 
394,000 Ibs., edible oil. Shipments 
of both to agencies of the federal 
government and federal government 
controlled corporations amounted to 
135,071,000 lbs. and shipments for 
export, 48,180,000 Ibs. 


Lard Storage Stocks 


Lard and rendered pork fat hold- 
ings on February 28 totaled 137,882,- 
000 Ibs., according to the Bureau of 
Census. Such stocks a month earlier 
amounted to 124,391,000 Ibs. and on 
February 28, 1954, 72,920,000 Ibs. 


THURSDAY'S CLOSINGS 
Provisions 


The live hog top at Chicago was 
$18.00; average, $16.75. Provision 
prices were quoted as follows: Under 
12 pork loins, 42; 10/14 green 
skinned hams, 43; Boston butts, 30 
asked; 16/down pork shoulders, 27 
nom.; 3/down spareribs, 33; 8/12 
fat backs, 9%4@10%; regular pork 
trimmings, 14 nom.; 18/20 DS _bel- 
lies, 18% nom.; 4/6 green picnics, 
24%2; 8/up green picnics, 21%. 

P. S. loose lard was quoted at 
11.75 nom. and P. S. cash lard in 
tierces or drums at 13.07% nom. 


Cottonseed Oil 


Closing cottonseed oil futures in 
New York were quoted as follows: 
May 15.12; July 14.90a; Sept. 14.44b- 
46a; Oct. 14.15b-17a; Dec. 14.14; 
Jan. 14.09b-19a; and Mar. 14.10b- 
20a. 

Sales: 21 lots. 


Meat Index Highest in Weeks 


Reduced marketings of livestock 
helped push the Bureau of Labor 
Statistics meat price index in the 
week ended March 29 to 86.8, the 
highest in several weeks, from 82.3 
the week before. Average primary 
market prices rose 0.4 per cent to 
110.5 on the basis of the 1947-49 
average of 100.0 per cent. Lard rose 
4.9; hides, 3.1; hogs, 2.9; while steers 
declined 1.8 per cent. 


CHICAGO PROV. SHIPMENTS 

Provision shipments by rail, in the 
week ended Apr. 2, with compari- 
sons: 


Week ended Previous Cor. Week 
pr. 2 Week 1954 
Cured meats, 
pounds ..... 6,954,000 10,973,000 12,232,000 
Fresh meats, 
pounds ..... 11,036,000 7,447,000 24,879,000 


Lard, pounds .. 2,532,000 939,000 2,764,000 








Telephone: MOnroe 6-9400 





For a Dependable Source of Supply 


Boneless Cow Meat — Chucks — Beef Rolls — 
Knuckles — Strips — Clods — Insides and Outsides 


— Shankmeat out of Canner and Cutter Cows. 


MARHOEFER PACKING COMPANY, INC. 


820 W. Fulton St., Chicago, Ill. 


13th & N. Elm Sts., Muncie, Ind. 
Telephone Muncie 6601 


PHILADELPHIA FRESH MEATS 
Tuesday, April 5, 1955 
WESTERN DRESSED 

BEEF (STEER): 


Nk. Eee eres $41.00@44.00 

Choles, TOBAGO. 66k sc cs acecdes 40.00@43.00 

Geek, CR eee ve de ea ei ea 36.00@388.75 
Cow: 

Commercial, all wts. ............ 30.00@32.50 

IS 28.25@30.50 


VEAL (SKIN OFF): 
Choice, 80/110 
Choice, 110/150 .. 
Good, 50/80 ........ 
Good, 80/110 ..... 
Good, 110/150 
Commercial, all wts. 





ee a ee ere ee 22 

LAMB: 
lee, Be. okies vdunnee tune 44.00@47.00 
PO EN 8 oto oc Pinkace nes 40.00@44.00 
Ce Bis os vanities ou dcccninn 44.00@47.00 
Choice, 50/ A 






Gost Q Wile 6.lcscdendss »... 40.00@44.00 

Vs OG wc neccccznskeds 36.00@40.00 
MUTTON (EWE): 

Choice, 70/down ..........eeee00e 22.00@ 24.00 

Good, 70/down ............040+4+ 20,00@22.00 


PORK CUTS—CHOICE LOINS: 
(Bladeless included) 8/12 ...... 
(Bladeless included) 12/16 .... 


38.00@41.00 
- 38.00@40.00 


Butts, Boston style, 4/8 ........ 30.00@32.00 
SPARERIBS, 3 Ibs. down ........ 35.00@37.00 
LOCALLY DRESSED 
STEER BEEF (lb.): Prime Choice Good 
Hindqtrs, 600/800 .... 58@62 49@52 43@47 
Hindqtrs, 800/900 .... 58@60 48@51 42@45 
Rounds, no flank ..... 48@52 48@51 42@45 
Hip rd., with flank ... 46@50 45@49 40@44 
Full loin, untrim. .... 68@75 52@52 44@48 
Short loin, untrim. ... 86@95 635@72 55@62 
Ribs (7 bone) ........ 68@78 54@58. 44@48 
Arm chucks .......... 35@87 84@86 31@383 
ae are 36@38 36@38 35@37 
ee 14@16 14@16 14@16 


Pork loins 8/12.49@52 
Pork loins 12/16.48@51 
Spareribs, 3/dn. .40@42 


Sk. hams 10/12. .51@53 
Sk. hams 12/14, .49@51 
Bos. butts, 4/8. .40@42 

















QZ ,. 


H. L. SPARKS & CO. 





LIVESTOCK BUYERS 
at stockyards in 
National Stock Yards, Ill. 
Peoria + Bushnell + Springfield 


All our country points operate 
under Midwest Order Buyers. 


s 
Orders placed only through 
NATIONAL STOCK YARDS, ILL. 


UPton 5-1860 
BRidge 1-8394 
UPton 3-4016 


Phones 





H. L. SPARKS & CO. 














APRIL 9, 1955 
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LIVESTOCK MARKETS ...Weekly Review 





Spring Pig Crop Estimate 
Revised Upward 3 Per Cent 
Prospects for the 1955 spring pig 
crop in six Corn Belt states, Indiana, 
Illinois, Wisconsin, Minnesota, Iowa 


LIVESTOCK AT 64 MARKETS 


A summary of receipts and disposi- 
tion of livestock at 64 public markets 
during February, 1955 and 1954, as 
reported by the U. S. Department 


SALABLE AND DRIVE-IN 
RECEIPTS AT 64 MARKETS 
Total salable and driven-in receipts 

of livestock by classes during Feb- 
ruary, 1955 and 1954, at the 64 pub- 


. of Agriculture: 
and Kansas were reported to be 3 ro 


per cent larger than intended last CATTLE 






















(EXCLUDING CALVES) 











~ Salable Total Local 
December, or 8 per cent above 1954. TACeANR... tecctiia:.<atananter 
ep 7 fehr ary % rowings February 1955.. 1,240,696 846,912 
Dece mbe : to F ebr ss ees farr ? saath January 1955.. 1,621,141 1,056,005 
were up 20 per cent from 1954. February 1954.. 1,309,234 884,918 
, k ° e f ‘s : Jan.-Feb. 1955. 2,861,837 1,903,007 
Producers plan to increase farrowings Jan.-Feb. 1954, 2'850'491 1'926'340 
’ : ‘ aw + j-yr. av. (Feb. 
for the period March to May by 3 1950-54)... 1,103,026 719,936 
per cent. Breeding intentions for sum- CALVES 
mer litters, June to August, were down February 1955.. 317,076 195,507 
cagrae ° January 1955.. 418,117 240,477 
2 per cent. February 1954. . 336,972 195,687 
> . 4 re armec Jan.-Feb. 1955. 735,193 435 ,984 
The number itp olf OS 750069 «420°258 
March 1, 1955, was 13 per cent above 5-yr. av. (Feb. 
: 1950-54) 249,474 308,279 «= «174,579 
1954. Hogs six months old and older 
ase page ae ee HOGS 
were up 12 per cent. Pigs thr os February 1955.. 1,839,270 2,586,728 1,849,780 
months were up 12 per cent. The January 1955.. 2,268,629 3,182,959 2/212'184 
Ore : soil Ele a February 1954.. 1/497,149 270981129 115171639 
March 1, 1955, inventory of hogs anc Jan.-Feb. 1955. 4,107,899 5,769,687 4.061964 
. an.-Fe 29 r 5 4 9, 
pigs over three months old was up = 782. Teh. NEt. S.-21008S 001,000 5.200, 0 
only 12 per cent in contrast with the 1950-54) .... 1,958,951 2,740,497 — 1,861,062 
15 per cent increase for the 1954 fall SHEEP AND LAMBS 
; " rer » fe oY c 95‘ February 1955.. 1,028,863 562,605 
pas Op Over the fall crop of 1953. January 1955. 1/334:407 640,644 
These six states last year produced February 1954.. 1/083;392 554/295 
a n ¢ . ss . Jan.-Feb, ©1955. 1,299,279 2,363,270 1,203,035 
57 per cent of all the spring pigs for — Jan-Feb. 1954. 1,168/306 2'293'163 111891379 


S-yr. av. (Feb. 
19% 4 7 


the country as a whole. 























-H4) 512,743 931,291 482,546 
SOWS FARROWING--SPRING SOWS TO FARROW 
December to February March to May June to August 

1955 1955 955 
1954 1955 % of 1954 1955 % of 1954 1955 % 0 

1954 1954 1954 
Indiana 327 116 310 331 107 385 378 98 
Illinois ....... 258 113 741 760 1038 337 340 101 
Iowa 410 122 1,587 1,628 103 584 575 98 
er a 38 52 137 89 95 106 46 45 98 
Minnesota + 89 123 138 43 560 103 197 190 97 
Wisconsin .... 70 85 121 253 261 103 111 107 96 

Total 
6 States... 1,045 1,255 120 3,523 3,635 108 1,660 1,635 98 
HOGS ON FARMS-—-MARCH 1, 1955 (In thousands) 
Hogs 6 months Hogs 
All Hogs old and older 3-6 months old 

1955 1955 1955 

1954 1955 % of 1954 1955 % of 1954 1955 % of 

1954 1954 1954 
Indiana 112 1,260 118 1,210 1,330 110 
OS Pere 112 2,140 115 1,970 2,180 111 
Se 112 4,700 107 2,375 2,790 117 
OS Ae H 112 220 253 115 300 275 92 
Minnesota . 2,700 120 1,400 1,650 118 675 740 110 
Wisconsin ..... 1,630 1,809 111 685 744 109 430 480 112 

Total 

6 States ...24,975 28,171 113 10,405 11,641 112 6,960 7,795 112 








lic markets. 


TOTAL SALABLE RECEIPTS* 
Feb. 1955 Feb. 1954 






EPP ET ree 1,240,696 1,309,234 
Ce Ae Sr Re 246.942 268,202 
ee eee Ae aba Ba, 1,839,270 1,497,149 
FIND  oicertuvnde ys -ebacetes 580,536 527,949 
TOTAL DRIVEN-IN RECEIPTS 

Feb. 1955 Feb. 1954 
Cattle 521 1,282,387 
Calves 286,583 
ME witiins ds s,caowtar ce res ate BY 1,812,307 
BOG. cious aed evlakigde ce pkar 556,015 524,149 


*Do not include through shipments and direct 
shipments to packers when such shipments pass 
through the stockyards, 


Drive-in receipts at 64 public mar- 
kets constituted the following per- 
centages of total February receipts: 
Cattle, 84.1; calves, 89.7; hogs, 86.0; 
and sheep, 54.0. Percentages in 1954 
were 84.3, 85.0, 86.4 and 50.7. 


SOUTHEASTERN KILL 


Animals slaughtered in Alabama, 
Florida and Georgia during Febru- 
ary, 1955, with comparison, as _ re- 
ported by USDA (00's omitted) : 








State Cattle Calves Hogs Sheep 
"55 54 55 °64 °5S5 °54 °55 °54 
Fla. ... 30.0 26.0 83 6.6 57.0 50.0 
Ga. ... 35.0 33.0 10.7 10.6 135.0 140.0 
Ala. - 17.0 15.0 6.1 9.0 47.0 
Totals 82.0 74.0 25.1 251.0 237.0 
-Feb. 
-. 175,000 56,300 540,000 100 
Jan.-Feb. 
1954 .. 164,000 50,300 533,000 100 


NOTE: The above table includes slaughter in 
federally inspected plants and in other wholesale 
and retail plants, but excludes farm slaughter. 


LIVESTOCK CAR LOADINGS 


A total of 6,995 cars was loaded 
with livestock during the week ended 
March 26, 1955, according to the 
American Association of Railroads. 
This was a decrease of 349 cars from 
the same week of 1954, but 292 more 
than in the like period of 1953. 








No risk to foods in your cooler with 


KOCH damp-proof ODORLESS PAINT 





Prove to Yourself that KOCH 
Odorless Damp-Proof Enamel 
Is SAFE to Use Inside Your Cooler. 


Make the Simple 
SAUCER TASTE-TEST! 


Order a Quart, $2.20. Paint a ring on a saucer around 
a pat of butter. Cover overnight; then eat butter. You'll 
find no taste or odor. Use the quart anyway you wish. If 
not fully satisfied you get your money back. Non-yellow- 
ing gloss white. Apply on damp walls in any tempera- 
ture down to 32° F. Resists flaking, blistering. 


KOC 


2518 Holmes St. 
Kansas City 8, Mo. 
Victor 3788 


SODA 


SUPPLIES 


SAANANONNHHOGAT 
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THE FACTS ARE: 


We are the biggest - - - 
because we are the best! 


BLOOMINGTON, ILL. 
CHATTANOOGA, TENN. 
CINCINNATI, OHIO 
DAYTON, OHIO 
DETROIT, MICH. 
FLORENCE, S.C. 
FT. WAYNE, IND. 
FULTON, KY. 
INDIANAPOLIS, IND. 
JACKSON, MISS. 
JONESBORO, ARK. 


LAFAYETTE, IND. 
LOUISVILLE, KY. 
MEMPHIS, TENN. 
MONTGOMERY, ALA. 
NASHVILLE, TENN. 


OMAHA, NEBR. 
PAYNE, OHIO 
SIOUX CITY, IOWA 
SIOUX FALLS, S.D. 
VALPARAISO, IND. 








SERVICE 


KENNETT-MURRAY 


LIVEstock BUYINS 
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PACKERS’ 
PURCHASES 


Purchases of livestock by packers 
at principal centers for the week 
ended Saturday, April 2, 1955, as 


reported to The National Provi- 
sioner: 
CHICAGO 

Armour, 9,267 hogs; Wilson, 3,917 
hogs; Agar, 12,131 hogs; Shippers, 
12,069 hogs: and others, 15,089 
hogs. 

Totals: 23,757 cattle, 1,327 calves, 


52,473 hogs, and 4,598 sheep. 


KANSAS CITY 

Cattle Calves Hogs Sheep 
Armour . 2,262 614 2,427 2,562 
Swift .. 2,682 640 2'571 657 
Wilson . 1,142 dak 2/18 er 
Butchers. 4,912 72 910 16 
Others .. 1,383 es 1,195 2,260 





Totals 12,381 1,326 9,290 5,495 
OMAHA 
Cattle and 
Calves Hogs Sheep 

Armour : 5, 796 7,065 3,143 
Cudahy ,042 3,858 
Swit ..... 5 2,370 
Wilson 1,527 
Am, Stores. eh 
Cornhusker... 
ig). ae 
Neb. Beef.. 
Sree 7 
Gr. Omaha. 612 
Hoffman .. 101 
Rothschild . 1,006 
ER 6 6:08:0% 1,156 
Kingan .... 1,176 
Merchants . 100 ene 
Omers. *.... 1,421 11,530 

Totals ..24,978 36,799 10,898 


E. ST. LOUIS 


Cattle Calves Hogs oe 
Armour {sid 780 9,895 2.5 
Swift 3,078 1,268 12/088 le 
Hunter . 979 2,267 
Heil 
Krey ; 
Laclede . 
Luer 








Totals. 5,871 2,048 28,999 
ST. JOSEPH 


Cattle Calves Hogs Sheep 


3,761 


Swift 4 3, 621 585 
Armour . 2,715 390 
Others .. 5.969 135 





1,110 19,889 


4,113 


Totals* 12,305 
*Do not include 258 cattle, 398 


calves, 4,624 hogs and 8,434 sheep 
direct to packers, 





sIoUx CITY 
Calves Hogs Sheep 
Armour . 3.533 6,983 2,201 
Sioux City 
Dr. Bf. 694 rau ee 
Swift ... 2,412 a ae (288 1,068 
Butchers. 427 9 eee 
Others .. 8,464 2 





Totals 15,530 11 29,613 
WICHITA 


Cattle Calves Hogs Sheep 


Cudahy . 1,492 378 1,879 

Kansas . 524 er ° 

Dunn. 163 Fe ale 

Dold ... 157 pave 638 

Sunflower. 50 A 

Pioneer . wit 

Excel .. 400 pate 

Armour . 132 es -.- 1,966 

Swift .. eG és ee ees 

Others 1,404 ae 446 693 
Totals. 4,32¢ 878 2,812 4,331 


OKLAHOMA CITY 
Cattle Calves Hogs Sheep 


Armour . 1,607 81 1,018 1,424 
Wilson | 1.484 104 1.082 2/280 
Others .. 1,786 935 11130 "48 

Totals* 4,877 1,120 3,175 3,752 


*Do not include 787 cattle, 9,268 


hogs and 149 sheep direct to 
packers. 
LOS ANGELES 

Cattle Calves ae oe 
Armour . 266 19 f ° 
Swift .. y eas 
Wilson “ 
Com'l .. ae 
United .. 17 175 
Acme ‘6 
Ideal 
Gr. West. a 
Atlas 4. 





Machlin. vee os 
Others .. 3,628 465 1,397 


Totals. 8,056 501 1,672 


APRIL 9, 1955 





DENVER 
Cattle Calves Hogs Sheep 
Armour . 1,184 7 2,196 4,002 


Swift .. 1,637 60 2,884 3,921 
c udahy . 629 61 2 505 409 
Wilson IS 


Others .. "73 2.388 429 








Totals 10,429 269 9,968 8,761 
CINCINNATI 


Cattle Calves Hogs Sheep 
Gall ° 


i" eee aa 633 S 
i. ae oy 380 ‘ 
Schlachter ... ees eee . 
Northside. 112 55 ae eee 
Others . 3, 608 1,161 8,694 160 

Totals. x 720 1,216 9,707 474 


ST. PAUL 

Cattle Calves Hogs Sheep 

Armour . 5,769 4,548 16,748 3,634 
Bartusch, 1 ake eee ee 
Rifkin . 939 26 





Superior. 1,306 td cel lee 
Swift .. 6,695 5,107 20,279 2,008 
Others .. 2,672 2,092 8,850 1,301 

Totals 18, 467 a3; 768 45,877 7,033 


FORT WORTH 
Cattle Calves Hogs Sheep 


Armour . 898 768 1,360 15,145 
Swift 1,216 1,143 909 21,080 
Bl. Bon.. 177 23 % as 
City - ar 3 39 
Rosenthal. 96 sone eae 


1,937 2,408 36,175 
TOTAL PACKER PURCHASES 
Week end. Prev. Same Wk. 


Totals. 2,834 








Apr. 2 Week 1954 
Cattle ....147,528 165,082 154,279 
Hogs 77 237,924 197,082 
Sheep 17 98,871 89,680 


CORN BELT DIRECT 
TRADING 

Des Moines, Apr. 6 — 
Prices at the ten concentra- 
tion yards and 11 packing 
plants in Iowa and Minne- 
sota were reported by the 
USDA as follows: 


Hogs, good to choice: 
160-180 Ibs. 
180-240 Ibs. ........ “16. 50@17. 40 
240-300 Ibs. ........ 15.60@17.40 
300-400 Ibs. ........ 15.30@ 16.45 





Sows: 
SO-ORO TS. 5 66s is< 15.25@ 15.85 
400-500 Ibs. ..... 13.25@14.85 


Corn Belt hog receipts 
were reported as follows by 
the U. S. Department of 
Agriculture: 


This Last Last 
week week year 
est. actual actual 

Mar. 31 .. 51,500 55,000 

Agr. 1. 

Ay. 2 «dl 

. a et 

Ape. § .. 

Apr. 6 42, 500 





BALTIMORE 
LIVESTOCK 
Livestock prices at 
more, Md., 
Apr. 6, 


Balti- 
on Wednesday, 
were as follows: 


CATTLE: 

Steers, ch. & pr.... None rec. 

Steers, gd. & ch.... 22.00@24.00 
Steers, com’l & gd... 19.50@22.50 
Heifers, com’l & gd. 17.00@19.00 
Heifers, util. & com’l 15.00@17.00 
Cows, util. & com’l. 13.25@16.00 
Cows, can. & cut.... 8.50@13.00 
Bulls, util. & com’l. 15.00@17.00 


VEALERS: 
Choice & prime .... 26.00@28.00 
Good & choice ...... 23.00@ 26.00 
Uti. & com’) ..... 12.00@17.00 
CE Fear ccthateras 7.00@ 9.50 
HOGS: 
Choice, 160/240 ....$17.50@18.50 
Sows, 400/down .... 15.00 only 
LAMBS: 


Good & ch, 140 Ibs... 17.00 only 














EDWARD KOHN Co. 


3845 EMERALD AVE., CHICAGO 39, ILL., Phone 


We deal in 
Straight or Mixed Cars 


BEEF - VEAL 
LAMB - PORK 
ano OFFAL 


‘@ Our more than 25 years in busi- 


ness offers you an established out- 
let for distribution of your products 
in the Chicago area. 


@ Fully equipped coolers for your 
protection. 


We Invite Your Inquiry 











Carlots 





DRESSED BEEF 
BONELESS MEATS AND CUTS 
OFFAL e CASINGS 


SUPERIOR PACKING C0. 


CHICAGO ST. PAUL 


ELIN'’s 


Original Philadelphia Scrapple 




















e Ham 
PACKERS PORK AND 
e Bacon 
PORK PRODUCTS ieee 
© Sausage 
John J. Felin @ Co., Inc. 
4142-60 Germantown Ave., Philadelphia 40, Pa. Products 








4] 














LIVESTOCK PRICES AT LEADING MARKETS 


Livestock prices at five western markets on Tuesday, 
April 5, were reported by the Agricultural Marketing 
Service, Livestock Division, as follows: 


St. L. N.S. Yds. Chicago Kansas City 


HOGS (Includes Bulk of Sales): 


BARROWS & GILTS: 
Choice: 


120-140 Ibs... None rec. None rec, 


140-160 Ibs.. 
160-180 Ibs... 
180-200 


-17.50 





Ibs.. 17.65-18.00 


220-240 Ibs.. 
240-270 Ibs.. 
270-300 Ibs... 16.25-17.00 
300-330 Ibs.. None ree. 
330-360 Ibs... 
Medium: 





None rece. 





160-220 Ibs,. None rec. None rec. 
SOWS 

Choice: 

270-300 Ibs.. 15.75 only 16. 

300-330 Ibs.. 15.00 15.75-16.00 
330-360 Ibs. . 50- 





360-400 Ibs... 
400-450 Ibs... 
450-550 Ibs... 
Medium: 





-15.50 
14.25-15.75 


250-500 Ibs.. None rec, None rec. 


SLAUGHTER CATTLE & CALVES: 


STEERS: 
Prime: 

700- 900 Ibs.. 
900-1100 Ibs.. 27 
1100-1300 Ibs.. 27 
1300-1500 Ibs.. 
Choice: 

700- 900 Ibs,. 24.00-27.50 
900-1100 Ibs.. 24.50-27.50 
1100-1300 Ibs.. 24.50-27.50 
1300-1500 Ibs., 24.50-27.50 
Good: 

700- 900 Ibs.. 20.00-24.50 
900-1100 Ibs.. 21.00-24.50 


-50-31.00 
27.00-30.00 


1100-1300 Ibs.. 20.50-24.50 19.50-28.2 


Commercial, 


all wts, .. 17.50-21.00 16.25-19.5 


Utility, 
all wts 


HEIFERS: 
Prime: 
600- 800° Ibs.. 
800-1000 Ibs.. 
Choice: 
600- 800 Ibs.. 
800-1000 Ibs. 
Good: 
500- 700 Ibs.. 
700- 900 ibs. 
Commercial, 
all wts, 
Utility, 
all wts. 


23.00-26.00 
23.00-26.00 


COWS: 


Commercial, 
all wts. 
Utility, 
all wts. 
Can, & cut., 
all wts, 


BULLS 


a, 
Commercial . 
Utility 
Cutter 


(Yrs. 





VBEALERS, All Weights: 
Ch. & pr.... 23.00-28.00 
Com’'l & gd.. 


CALVES (500 Lbs. Down): 
Ch. & pr.... 21.00-25.00 
Com’! & gd.. 14.00-21.00 

SHEEP & LAMBS: 

LAMBS (110 Lbs. Down): 
Ch. & pr.... 
Gd, & ch.... 22,00-24.00 


LAMBS _——, 105 Lbs. 





20.50- 


Gd. & None ree 
EWES: 
Gd. & ch.... 7.50- 8.50 7.00 


Cull & util.. 


NOTE: St. 


6.00- 7.50  6.00- 


42 


None rec. 
-17.75 $16.00-17.75 


) only 


15.50-16,00 
15.25-15. 50 
15.00-15,2 
14.25-15. 


27.00-30.00 27.50-32.5 
-50-31.00 28. 00- 33. 











15.00-17.50 14,25-16,22 


26.00-28.00 24.50-27. 
26.00-28.00 25.00-27 





19.00-23.00 18.50-21.5 
19.00-23.00 19.00-21.5 


17.00-19.00 15.75-19. 


13.00-17.00 13.25-15. 


13.00-15.50 18.75-15.5 
12.00-13.00 12.00-13.7: 
9.50-12.00 9.75-12.! 


Excl.) All Weights: 
13.00-15. 
16.00-16.5 
14,50-16. 
12.50-14.5 


24.00-27. 
14.00-23.00 15.00-24. 


19.00-23. 
13.00-19. 


24.00-25.00 21.50-22.! 
22.00 





Down): 
20.00-20.75 


Paul cattle as of Monday, 
at St. Louis National Stock Yards, 


None rec. 
None rec. 
None rec. 


17.60-17.75 
17.50-17.75 
17.00-17.50 
16.50-17.00 
None rec. 
None rec. 


None rec. 





None rec. 


25.50-29.00 
26.00-29.50 
26.50-30.00 
26.50-30.00 





22.50-26.00 
2300-2650 








16.50-19.25 


13.00-16.50 


24.00-26.00 
24.50-26.50 


21.00-24.50 
22.00-24.50 


18.00-21.50 
18.00-22.00 


15.00-18.00 


11.50-15.00 


13.50-15.00 
12.00-13.50 
10.00-12,00 
None rec. 

14.50-15.50 


13.00-14.50 
11.50-13.00 


21.00-24.00 
15.00-21.00 


18.00-20.00 
15,00-18.00 


21.50-22.25, 
20.00-21,75 





19.00-20.50 


7.50- 8.75 


5.75- 7.50 


April 4. 


13.75 


Spring 


Omaha 


None rec. 
None rec. 
None rec. 


17.25-18.00 $17.50-17.75 $17.50-18.25 
200-220 Ibs.. 17.50-18.00 17.50-18.00 
Th 17.00-17.75 
50 16,.75-17.25 
16,25-17.00 
16.00-16.50 
15.50-16.00 


17.5 
17.25 
16.75-17 
16. 
15. 


15,25-16.25 





14.25-17.25 


None rec, 

15.75-16.25 
15.25-16.00 
-15.50 
5.00 
13.75-15.00 








13.25-15.50 


26.50-29.50 
27 .00-30.00 
27.00-30.50 
27.50-30.50 


22.75-27.00 
22 “Th 27.00 
23 .00-27.50 
23.00-27.50 


20.00-22.75 
5 00 
20.00-23.00 








17.00-20.00 


14.50-17.00 


23.50-25.50 
24.00-26.00 


21.75-24.00 
21.75-24.00 


18.00-21.7% 
18.00-21.7: 


15.00-18.00 


13.00-15.00 


14,25-15.50 


11.75-14.2% 


9.50-11. 


12.00-14.00 
14.50-15.50 
13.00-14.50 
12.00-13.00 


21.00-24.00 
14.00-21.00 


19.00-22.00 
13.00-19.00 





20.25-21.00 


7.00- 8.00 
7.00 


4.00- 


St. Paul 


None rec. 
None rec. 
None rec. 


$17.75-18.00 


17.75-18.00 
16.50-17.50 
16.00-17.00 
15.50-16.25 
15.00-15.50 
14.50-15.00 


None rec, 





14. 00- 14, 50 
14.00-14.50 


None ree. 


None rec. 
None rec. 
None rec, 
None rec. 
22.50-26.00 
23.00-27.00 
23.00-27,.00 
22.50-26.00 
18.50-23.00 
18.50-23.00 
18.00-23.00 
15.00-18.50 


14.00-15.00 


None rec. 
None rec. 


22.00-24.00 
22.00-24.00 


17.50-22.00 
17.50-22.00 


14.00-17.50 


13.00-14.00 


13.50-15.00 
12.00-13.50 

9.50-12.00 
13.50-14.50 
13.50-14.50 


13.50-16.00 
13.50-16.00 


24.00-25.00 
18.00-24.00 


16.00-20.00 
14.00-16.00 


21.50-22.25 


21.00-21,50 


20.00-20.50 


8.00- 8.50 
5.50- 7.50 


lamb quotations 





SLAUGHTER 
REPORTS 


Special reports to THE NATION- 
AL PROVISIONER, showing the 
number of livestock slaughtered at 
13 centers, 

CATTLE 
Week 

ended Cor. 
Apr. 2 Prev. Week 
lyvd Week 1954 


Chicagot ... 23,757 25,656 24,099 
Kan. Cityt.. 18,707 15,040 14,458 
Omaha*t ... 22,550 28,657 25,859 
BE. St. Louist 7,919 8,054 10,755 

Josepht . 11,316 11,803 11,293 
Sioux Cityt . 6,747 8,184 11,130 
Wichita*t 4,372 3,987 4,148 
New York & 

Jer. City+. 13,018 11,744 11,093 
Okla. C ity*t 6,784 7.038 10,468 
Cincinnati§ . 5,352 4,008 4,707 
Denvert . 7,061 12,101 10,508 
St. Paulf... 15,795 16,729 16,458 


Milwaukeet . 6.204 4,976 5,385 


144,672 157,977 160,311 
HOGS 
Chicagot ... 40,404 
Kan. Cityt. 9,290 7,841 
Omaha*t ... 41, "784 
BE. St. Louist 28,999 
St. Josepht.. Fy OE 
Sioux Cityt . 15,567 


Totals 





Wichita*t .. 18,523 13°83 6,559 
New York & 

Jer. City?. 50,747 50,437 42,319 
Okla, City*t. 12,443 10,516 17,204 
Cincinnati§ 2, 





Denvert ... 35 
St. Paulf.. * 37 027 37,817 33,579 
Milwaukeet . 3,564 3,367 3,442 








Totals 296,263 284,057 249,399 

Chicagot - 

Kan. Cityt.. 

Omaha*t ... f 

BE. St. Louist 3,761 2,031 2, 
St. Josepht. 12,159 10,062 10,102 
Sioux Cityt. 4,603 4,650 8,206 
Wichita*t 3,638 2,259 1,898 
New York & 

Jer. City+. 49,933 40,087 
Okla. City*t 3,901 11,081 
Cincinnati§ . 257 315 
Denvert .... 4,202 6,718 
St. Pault .. 5,732 4,675 
Milwaukeet . 681 409 

Totals . 111,848 120,025 103,534 


*Cattle and calves. 

+Federally inspected 
ineluding directs. 

tStockyards sales for local slaugh- 
ter. 

§Stockyards receipts for local 
slaughter, including directs. 


slaughter, 


CANADIAN KILL 


Inspected slaughter in 
Canada for week ended 
March 26: 











Week 
Ended Same 
Mar. 26 week 
1955 1954 
CATTLE 
Western Canada... 15,331 14,610 
Bastern Canada... 17,050 1 38 
Totals ......... 32,381 30,148 
HOGS 
Western Canada.. 45,184 41,856 
fastern Canada... 51,671 52,159 
94,015 
102,265 
SHEEP 
Western Canada.. 3,176 
Eastern Canada... 2,666 
Totals ......... 5,842 5,451 


NEW YORK RECEIPTS 
Receipts of salable live- 
stock at Jersey City and 
Alst st., New York market 
for week ended Apr. 2: 


Cattle Calves Hogs* Sheep 
278 30 ne. ses 


Salable 
Total (Inc. 
directs) .6,523 2,147 238,101 23,596 


Prev. week: 
Salable ... 
Total (Inc. 

direets) .4,245 2,120 22,427 


289 25 393 


21,022 





*Including hogs at 31st St. 





CHICAGO LIVESTOCK 


Supplies of livestock at the Chi- 
cago Union Stockyards for current 
and comparative periods: 

RECEIPTS 
Cattle Calves Hogs Sheep 
Mar. 31.. 2, 500 10,1 203 
1 ‘ 


791 i, 
Apr. 1,659 9,232 2,434 
Apr. 2.. 41 28 2,696 1 
Apr. 4..11,348 578 12,339 5,070 
Apr. 5.. 5,000 300 9.000 2,000 


400 11,500 2,500 


1,278 32,839 9,570 
1,447 41,961 10,569 
1,213 26,492 7,651 


1,151 30,889 16,859 
*Including 161 cattle, 195 calves, 


4,224 hogs and 1,886 sheep direct 
to packers, 


far ...26,348 
WE. ago 40,644 
Yr. ago.33,964 
2 years 

ago ..37,283 





SHIPMENTS 
Mar. 31.. 2,58 35 1,956 1,474 
Apr. 1.. 2,438 47 2,351 575 


Apr. 2.. 214 ree sab 222 


Apr. 4.. 2,570 97 1,985 1,105 
Apr. 5.. 3,000... 1,000 1,000 
6:. CO. le 8 500 


Apr. 

bse so so 
9,570 97 4,485 2,605 

Wk. "ago 15,127 27 2,295 662 

Yr. ago.12,252 108 3,224 2,151 

2 years 


ago ...14,429 33 2,770 3,429 
APRIL RECEIPTS 

1955 1954 
CR on bn Sens a's 27,748 26,251 
CIOS. koseeses 1/576 1,485 
ERS i 2ee take 44,767 34,601 
oS oe ere 12,005 8,897 

APRIL SHIPMENTS 

1955 1954 
CNG vic weaves 12,222 11,410 
oo Serre ce 6,836 3,740 
Bere rer 3,402 2,956 


CHICAGO HOG PURCHASES 


Supplies of hogs purchased at Chi- 
eago, week ended Wed., r. 6: 


Week Week 

ended ended 
Apr. 6 Mar. 30 

Packers’ purch.... 34,532 45,724 
Shippers’ purch.... 9,344 11,724 
on, ee 43,876 57,448 


LIVESTOCK PRICES 
AT LOS ANGELES 


Prices paid for livestock 
at Los Angeles on Wednes- 
day, Apr. 6, were reported 
as shown in the table be- 
low: 


OATTLE: 

Steers, choice ...... $23.00@ 23.50 
Steers, gd. & ch. ... 21.50@23.00 
Steers, com’l & gd... 17.50@21.00 
Heifers, choice ..... by rec. 

Heifers, com’l & gd. 8.50@20.00 
Cows, util. & com’l. 13. 00@15.00 
Cows, can. & cut. 0. 00@12.75 


Bulls, util. & com’l. 15. 00@17.50 


CALVES: 
Good & choice ...... 21.00@ 23.50 
Com’! & good ...... 17.00@19.00 
Cull & utility ...... 12.00@14.00 
HOGS: 
Choice, 210/230 ..... $19.25@19.50 
Sows, 400 Ibs. ...... 15.00 only 
LAMBS: 
SENG yiiciarn 6:5 Sihicaree None rec. 


LIVESTOCK RECEIPTS 


Receipts at 20 markets 
for the week ended Friday, 


Apr. 1, with comparisons: 
Cattle Hogs Sheep 

Week to 

date 270,000 425,000 168,000 

Previous 

week 269,000 400,000 183,000 

Same wk. 

1954 280,000 354,000 179,000 


date 3,475,000 6,188,000 2,186,000 
o 
3,745,000 5,077,000 2,121,000 


PACIFIC COAST LIVESTOCK 
Receipts at leading Pacific Coast 


date 


markets, week ended Mar. 31: 
Cattle Calves Hogs Sheep 
Los Ang. .. 8,850 1,075 1,725 50 


N. Portl. .. 2,600 275 1,765 690 
San Fran... 575 45 550 450 
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STEER: 
Week 
Week 
Same 

cow: 
Week 
Week 
Same 

BULL: 
Week 
Week 
Same 

VPAL: 


Week 
Week 
Same 


LAMB: 
Weel 
Weel 
Same 

MUTT 
Wee! 
Weel 
Same 

HOG 4 
Wee 
Wee 
Sam 


PORK 


stoc 
Tif 
Flo 
Wee 


Wee 
Corr 














oe ae eee 
3RXSZ Sse 


ae ath 
335 


ad 
a: 


jeep 

50 
690 
450 


ER 





MEAT SUPPLIES AT NEW YORK 


(Receipts reported by the USDA Marketing Service for 
week ended April 2, 1955 with Comparisons) 


STEERS AND HEIFERS: Carcasses 





Week ended Apr. 2..... 11.017 

Week previous ...... . 14,829 

Same week year ago.... 11,311 
cow: 

Week ended Apr. 2.... 1.570 

Week previous ......... 2.396 

Same week year ago.... 1,486 
BULL: 

Week ended Apr. 2.... 350 

Week previous ......... 401 

Same week year ago.... 543 
VBAL: 

Week ended Apr. 2..... 10,115 

Week previous ......... 12,721 

Same week year ago.... 10,688 
LAMB: 

Week ended Apr. 2.... 24,704 

Week previous ......... 31,0389 

Same week year ago.... 24,753 
MUTTON: 

Week ended Apr. 2 ... 608 

Week previous ........ 642 

Same week year ago.... 834 
HOG AND PIG: 

Week ended Apr. 2 .... 5,325 

Week previous ......... 6,824 

Same week year ago.... 2,624 
PORK CUTS: 

Week ended Apr. 2 ....1,472,100 

Week previous ......... 1,834,774 

Same week year ago.... 956,011 
BEEF CUTS: 

Week ended Apr. 2 .... 98,964 

Week previous ...... .. 359,541 

Same week year ago.... 86,241 
VEAL AND CALF CUTS: 

Week ended Apr. 2 .... 5,272 

Week previous ......... 7.558 

Same week year ago.... 11,042 
LAMB AND MUTTON: 

Week ended Apr. 2.... 900 

Week previous ......... 25,801 

Same week year ago.... 493 


BEEF CURED: 


Week ended Apr. 2 .... 10,290 
Week previous ......... 8,897 
Same week year ago.... 7,280 


PORK CURED AND SMOKED: 


Week ended Apr. 2 .... 304,927 

Week previous ......... 334,647 

Same week year ago.... 297,950 
LARD AND PORK FAT: 

Week ended Apr. 2 .... 44,056 

Week previous ......... 4,685 

Same week year ago.... 1,172 


LOCAL SLAUGHTER 
CATTLE: 


Week ended Apr. 2 .... 13,018 
Week previous ......... 11,051 
Same week year ago.... 11,003 


CALVES: 
Week ended Apr. 2.... 
Week previous ......... 
Same week year ago.... 





2,031 
11, 556 


HOGS: 
Week ended Apr. 2 .... 50,747 
Week previous ......... 50,437 
Same week year ago.... 42,319 
SHEEP: 
Week ended Apr. 2 .... 49,983 
Week previous ......... 46,887 
Same week year ago.... 40,087 


COUNTRY DRESSED MEATS 





VEAL: 
Week ended Apr. 2 .... 7,449 
Week previous ......... 7,329 
Same week year ago... 7,613 
HOGS: 
Week ended Apr. 2.... 23 
Week previous ...... ‘ 22 
Same week year ago.... 1 
LAMB AND MUTTON: 
Week ended Apr. 2.... 564 
Week previous ....... : 393 
Same week year ago.... 207 





WEEKLY INSPECTED SLAUGHTER 


Slaughter at major centers during the week ended 
April 2, was reported by the U. S. Department of Agri- 


culture as follows: 










Sheep & 

@attle Calves Hogs Lambs 

Boston, New York City Area’ ...... 13,018 13,222 50,747 49,933 

Baltimore, Philadelphia ............ 7,843 1,311 25,197 2,318 
Cincinnati, Cleveland, Detroit, 

Indianapolis 7,154 78,406 9,418 
Chicago Area 7,486 59,280 6,993 
St. Paul-Wis 39,723 96,856 10,801 
St. Louis Ares 4,752 68,990 6,295 
Sioux City 14,502 4,905 
Omaha Area 7e2 57,262 7,943 
Kansas City .. 2,994 25,893 10,792 
Iowa-So. Minnesota 14,408 234,464 27,881 
Louisville, Evansville, Nashville, Not 

Memphis he ae ye 7,782 46,767 Available 
Georgia-Alabama Areas® ..........- 3,053 ih, ere 
St. Joseph, Wichita, Oklahoma City 1 "663 2,939 45,930 18,558 
Ft. Worth, Dallas, San Antonio..... ,979 6,367 21,221 27,116 
Denver, Ogden, Salt Lake City.... 15,305 845 13,051 14,302 
Los Angeles, San Francisco Areas®. oe ait 3,180 29,907 31,460 
Portland, Seattle, Spokane ........ 6,460 469 15,171 3,892 

CHEE EOE CPR MEED 6 cc's cuss. oF 2,140 116,478 905,442 236,602 

Totals previous week ........... 273,800 99,591 926,182 242,755 

Totals same week, 1954 ........ 276,464 111,091 780,435 212,998 


Includes Brooklyn, 
St. Paul, Newport, 


Newark and 


Mo. ‘Includes Cedar Rapids, 
shalltown, Ottumwa, Storm Lake, 
Minn. ‘Includes Birmingham, 
Atlanta, Columbus, Moultrie, 
Angeles, Vernon, 


Jersey City. 
Minn., and Madison, 
3Includes St. Louis National Stockyards, E. St. 
Des Moines, 


Dothan, 
Thomasville, 
San Francisco, San Jose, 


2Includes St. Paul, So. 
Milwaukee, Green Bay, Wis. 
Louis, Ill., and St. Louis, 


Fort Dodge, Mason City, Mar- 


Waterloo, Iowa, and Alberta Lea, Austin, 


Montgomery, Ala., 
Tifton, Ga. 
Vallejo, Calif. 


and Albany, 
®Includes Los 





SOUTHEASTERN RECEIPTS 


Receipts of livestock at six southern packing plant 


stockyards located in Albany, 


Tifton, Georgia; Dothan, 


Moultrie, Thomasville, and 


Florida during the week ended Apr. 1: 


Ween @GOR. BE. Bb cncavisvsnsesss 
Week previous (five days) .......... 
Corresponding week last year ...... 


APRIL 9, 1955 


Alabama, and_ Jacksonville, 

Cattle Calves Hogs 
Ree eee 905 11,544 
ae 1,129 12,908 
iat dunaar 2,013 640 11,768 





oint 


here's 








that General All-Bounds 
meet your 
meat packing problems 





They are easy to pack and unpack 
Meats get faster refrigeration 
Over-pack 5% to 10% more products 


All-Bounds are easy to palletize and 
have high stacking strength 


Cleated ends provide sure grip, and 
they are easy to handle 


SEND FOR FREE BOOKLET 


Write today for your copy of "The General Box”. It’s full of 

facts on the better packing of many products. 

FACTORIES: Cincinnati; Denville, N. J.; Detroit, East St. Louis, 

Kansas City, Louisville, Milwaukee; Sheboygan; Winchendon, 

Mass. General Box Company of Mississippi, Meridian, Miss. 
y, Inc., Houst 





Continental Box Comp 


Genetal Box 


GENERAL OFFICES: 1817 MINER STREET, DES PLAINES, ILLINOIS 
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THE NATIONAL PROVISIONER . 


First——to report the market and prices . . 


First-—in service to packer, processor and advertiser alike. 


For over 63 years now, The National Provisioner 
has been the undisputed leader among magazines pub- 
lished for the meat packing and allied industries. 


First——in everything that helps to make a good magazine great. . 
First—— in editorial content - - editorial service - - in number of pages - - in advertising 


First-—— to report industry news - - to accurately interpret the news and business trends . . . 


"First in the field” 





Lid 











CLASSIFIED ADVERTISING 


Undisplayed: set solid. Minimum 20 words, 
$4.50; additional words, 20c each. ‘Position 
Wanted,” ecial rate: minimum 20 words, 
33.00; additional words, 20c each. Count 


address or box numbers as 8 words. Head- 
lines 75c extra. = advertisements 75c 
per line. Displayed .00 per inch. Con- 
tract rates on tg 


Unless Specificall 
Advertisements 


Instructed Otherwise, All Classified 
ill Be Inserted Over a Blind Box Number. 


CLASSIFIED ADVERTISING PAYABLE IN ADVANCE. 


PLEASE REMIT WITH ORDER. 





POSITION WANTED 


HELP WANTED 


PLANTS FOR SALE 





INDUSTRIAL ENGINEERS 
Cost reduction and control. Latest methods in 
management and production. Management service. 
Experienced specialists in the meat industry. 
LEE B. REIFEL & ASSOCIATES 


2132 Abingdon Highway sristol, 





EXPERIENCED SUPERINTENDENT: Over 20 
years’ supervisory experience in all production de- 
partments including sausage. Am familiar with 
office procedures, standards, costs, yields and 
quality control. W-108, THE NATIONAL PRO- 
VISIONER, 15 W. Huron St., Chicago 10, Ill. 





CANNED MEAT SALES DIRECTOR 
DESIRES CONNECTION WITH TOP FLIGHT 
MEAT PACKERS, AVAILABLE APRIL. EX 
CELLENT CONTACTS WITH DISTRIBU TORS 
AND CORPORATE CHAINS. YOUNG DYNAMIC 
PERSONALITY. W-131, THE NATIONAL PRO- 
VISIONER, 18 E. 41ST. ST., NEW YORK 17, 
i a 


SUPERINTENDENT: 
ence operating large 
calf killing, cutting, curing, processing, 
ucts, operations. Will relocate now. References. 
W-119, THE NATIONAL PROVISIONER, 18 E 
41st St., New York 17, N.Y. 


Qualified. 16 years’ 


experi 
plants. Hog, beef, 


sheep, 


HELP WANTED 


SUPERINTENDENT 
MEAT CANNING PLANT 

Government inspected plant with 300 employees, 
located in mid-western town. Our company has 
national distribution and is one of the most effi- 
cient and modern plants in the country. An ex- 
cellent opportunity for person with knowledge of 
canned meat operations, cost, and overall manage- 
ment, Attractive salary and bonus arrangement. 
Please furnish full details, all information con- 
fidential. This is an eeeently owned com- 
puny. § THE NATIONAL PROVISIONER, 
15 W. Huron St,, Chicago 10, Ill 





SALES MANAGER WANTED: Sizeable hotel and 
restaurant supply house located in fast growing 
south Florida city, wants a top-notch experienced 
sales manager. Must have good knowledge of beef 
cutting and beef cut fabricating. Please include 
all details with first letter. Replies will be kept 
in strict confidence. W-114, THE NATIONAL 
ili leeaeee 15 W. Huron St., Chicago 10, 
Il 





SAUSAGE 
sausage 


MAKER: Must know all phases of the 
business. Minimum 10 years’ sausage ex- 
perience. Not over 40 years old. Capable of han- 
dling a 200,000 pound weekly sausage production. 
Plant in Philadelphia area. A pply to Box W-122, 
THE NATIONAL PROVISIONER, 18 E. 41st St., 

New York 17, N.Y 


WANTED: Salesman well 
meat packing trade in the following 
Illinois, Ohio, Indiana and Wisconsin, 
sell natural casings for an old 
coast firm. 
W-123, THE 
dist St., New 


acquainted with the 
territories: 
willing to 
and reputable east 
Liberal commission. Reply to Box 
NATIONAL PROVISION R, 18 E. 
York 17, N.Y. 
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Virginia | 





by-prod- | 


ENGINEER and MASTER MECHANIC: 
man wanted for eastern packer. Real opportunity 
for right man. Will be given complete authority 
to do job. Salary tops for top man. Replies held 
confidential. W-132, THE NATIONAL PROVI- 
SIONER, 18 E, 41st St., New York 17, N.Y 


SALESMAN: Sausage, smoked 
cialties, to call on wholesalers, distributors 
chains in New York area. Only experienced man 
with following need apply. Write full details to 
Box W-134, THE NATION ae PROVISIONER, 18 
E. 41st St., New York 17, N.Y. 


meats, and spe- 


rOoP NOTCH: Dry rendering working 
wanted for eastern packer. Good salary 
man who can handle the job. W-133, 
TIONAL PROVISIONER, 18 E. 41st 
York 17, N.Y 


foreman 
for good 
THE NA- 
St., New 





WANTED: A fully qualified man to take charge 
of a new sausage and curing kitchen. Excellent 
opportunity to grow with the business in a pro- 
gressive section of North Carolina at the foot of 
the Blue Ridge Mountains. W-107, THE NA- 
TIONAL PROVISIONER, 15 W. Huron S8t., Chi- 
cago 10, Lh 





SALESMAN WANTED: Experienced wholesale 
Kosher and Trafe veal and lamb salesman for 
New York area. Apply to Box W-124, THE NA- 
TIONAL PROVISIONER, 18 East 41st St., New 
Yor: FF, N. zs 





EXCEPTIONAL OPPORTUNITY 

For SALESMEN and BROKERS 
Experienced in the meat trade with bulk 
meat items. Able to contact meat wholesalers, 
hotel-restaurant suppliers, local packing houses 
and super markets. Write stating particulars, 
past experience and present status. Box W-129, 
The National Provisioner, Inc., 18 E, 41st Street, 
New York 17, . 


and 


SALESMEN: 


One to cover Pittsburgh 
Virons and 


one for Boston and 
England. European canned meats. 
ritories. Excellent opportunity for experienced 
man, Salary, expenses and bonus arrangements, 
Car necessary. State full particulars. All replies 
held in strict confidence. W-130, THE NATIONAL 
PROVISIONER, 18 E. 41st St., New York 17, N.Y. 


and en- 
Northern New 
Established ter- 


SALES MANAGER 
A splendid opportunity for a man _ experienced 
in pork. Chiefly selling fresh pork to chain stores 
and wholesale trade. Good salary. Replies will 
be held in confidence. Call or write: Illinois Meat 
Co,, 3939 S. Wallace St., Chicago 9, IN. 


SMOKED MEAT FOREMAN: Wanted for large 
independent midwest meat packer. Good oppor- 
tunity for the right man. Good salary, vacation. 
W-115, THE NATIONAL PROVISIONER, 15 W. 
Iluron St., Chicago 10, 


Top notch | 


and | 


SIONER, 





BEEF COOLER: Desirable cooler for sale. 5000 
square feet space. Centrally located, New York 
City. Good loading facilities. Government inspec- 
tion. FS-47, THE NATIONAL PROVISIONER, 


18 "Bast 4ist St., New York 17, N.Y. 





KOR SALE: COUNTRY MEAT MARKET with 
facilities for curing, smoking, sausage making 
and killing. Owner must retire. WM. LONGE- 
NECKER, Rural Route 3, Angola, Indiana. 





SMALL SAUSAGE MANUFACTURING PLANT: 
Including building. Very good income. In Buffalo, 
N.Y. Owner ill, Must be sold. FS-117, THE NA- 
TIONAL PROVISIONER, 15 W. Huron St., Chi- 
cago 10, Il 


FOR SALE 
B.A.I. Slaughterhouse and Cannery. 
kill 300 cattle and 300 small stock weekly. Two 
large coolers. Pen space for 200 head. Fully 
equipped cannery, capacity 130,000 lbs. weekly. 
Located Eastern Penna., 100 miles from New 
York City. Price $175,000.00. Owner has 
plants and cannot give both full attention. FS 
THE NATIONAL PROVISIONER, 18 E. fist Bt 
New YORK 17, N.Y 


Capacity to 





PLANT FOR RENT 





FOR RENT: Meat processing plant, complete 
sausage kitchen. Stainless steel ham _ cooking 
equipment. Large capacity. Atmos smokehouses. 
Large coolers. Steam. Excellent location in New 
York city. FR-116, THE NATIONAL PROVI- 
18 E. 41st St., New York 17, N.Y. 


MISCELLANEOUS | 


YOUR PACKAGED MEATS 
NEED CODE DATING 


We offer a Complete Line of Code Daters and 
Name Markers—Automatie for Conveyor Lines and 
Wrapping Machines—also Power-Driven Coders for 
Bacon Boards and other Boards used in the Meat 
Packing Industry. 





Write for details on a specific problem. 


KIWI CODERS CORPORATION 
3804-06 N. Clark St. Chicago 13, Illinois 





MEAT SAMPLING ENIVES 
Folding pocket knife for gift and advertising use. 
Stainless steel blade five inches long. pee 
ivory handle imprinted with your name — $1.7 
each. Write for catalog. 
LOUIS M. GERSON CO. 
58 Deering Road Mattapan 26, Mass 





WILL PURCHASE: For immediate delivery, one 
thousand cases (any brand) imported picnics— 
G.W. %# average. Offer lowest cash price to 
Box W-125, THE cag PROVISIONER, 18 
East 41st St., New York 17, N.Y. 


THE NATIONAL PROVISIONER 





s for 
Meat 


linois 








